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Abstract 
Understanding intention is indispensable because it provides an interpretive matrix for precisely 
deciding an individual action. In business start-up setting, theorist describes an intention as the 
cognitive representation of a person’s readiness to perform a given behaviour.  
The purpose of this study is to examine the intention of Orang Asli toward business start-up and 
their needs in supporting them to start-up business. This paper employs qualitative data that 
come from focus group interviews with 20 female Orang Asli Semai in Perak State. The findings 
of this study showed majority of respondents have intention toward business start-up. However, 
the respondents need some sort of financial and non-financial support to start their business. 
The case study brings attention to the importance of the intention and entrepreneurship support 
in order to empower Orang Asli and involve in entrepreneurship activities. 
Keywords: Intention, Business Start-Up, Entrepreneurship Support, Orang Asli, Malaysia  
 
Introduction  
The significant of business start-up has been well-recognized as creating dynamic 
entrepreneurship ecosystem. Business and entrepreneurship seems the popular approach to 
empower the socio-economic development either in rural or in urban setting. Studies on 
intention to start-up business are not new as it is begin in 1975 by Shapero and he was focused 
on desirability and personal feasibility. Intention to start-up business which usually derived from 
a planned decision, before establishing a business is important, as a starting point of new 
business creation (Neneh, 2014). According to Ajzen (2001), intention comprises four different 
elements, namely: ‘the behaviour’; ‘the target’, i.e., object at which the behaviour is directed; 
‘the situation’ in which the behaviour is to be performed and ‘the time’ at which the behaviour 
is to be performed. According to Allport (1935), the constructs of intention are cognitive, 
affective and conative; which corresponds to feasibility, desirability, and the intent to act. Linan 
(2008) concur that the intention is divided into four aspects, namely: i) the aspect as an 
intermediary to motivational factors that have an impact on behaviour; ii) the aspect of how hard 

 



International Journal of Academic Research in Business and Social Sciences 

Vol. 8 , No. 5, May 2018, E-ISSN: 2222-6990  © 2018 HRMARS 

934 
 

someone dares to try; iii) the aspect of how much effort a person planned to do; and iv) the 
aspect of the close relation to behave further.  
 
In shedding further light on the importance of intention toward business start-up, Krueger, 
Kickul, Gundry, Wilson and Verma (2009) examined the key attributes of intended new ventures 
and found that intentions reflect financial performance, environmental performance and 
behavioural performance. Indeed, intention performs a behavioural conduct are conceptualised 
as the most immediate and important predictors of behavioural performance (e.g. Ajzen & 
Fishbein, 1980; Sheeran & Orbell, 1999). Behavioural intentions are a summary of people’s 
motivation to perform behaviour. Intentions indicate to what extent people will perform the 
behaviour and how much effort will be undertaken (Ajzen, 1991). Thus, the intention to business 
start-up would be a necessary precursor to performing entrepreneurial behaviour (Ajzen & 
Fishbein, 1980; Krueger, 2009; Baron, 2004; Shaver & Scott, 1991). As stated Krueger et al. (2009, 
p.53), “the construct of intention is appeared to be deeply fundamental to human decision making 
and, as such, it should afford us multiple fruitful opportunities to explore the connection between 
intention and a vast array of other theories and model that relate to decision making under risk 
and uncertainty”.  According to Krueger and Day (2010), in some cases, the intention is formed 
shortly before the actual. This was agreed by few scholars (e.g., Van Gelderen et al., 2008; 
Chattopadhyay & Ghosh, 2008) that intention as a strong predictor of the decision and a choice 
to become an entrepreneur.  
 
Studies on intention to start-up business are actually derived from entrepreneurial intention 
field. Entrepreneurial intention is defined as the decision to start a new business which was 
planned beforehand and preceded by an objective to accomplish it (Linan & Chen, 2009; Engle, 
Dimitriadi, Gavidia, & Schlaegel, 2010). Entrepreneurial intention is the best approach to 
encourage an individual to become an entrepreneur (Turker & Selcuk, 2008; Devonish, Alleyne, 
Soverall, Marshall & Pounder, 2009; Engle et al., 2010; Fitzsimmons & Douglas, 2011). Previous 
studies show that most of entrepreneurial intention was studied on academic setting (e.g. 
Gelaidan & Abdullateef, 2017; Shamsudin, Al Mamun, Nawi, Nasir, & Zakaria, 2017; Yusoff, 
Ahmad & Halim, 2016; Mohamad, Lim, Yusof, Soon, 2015; Arinah, 2015; Afiqah, 2015). 
Meanwhile, studies on entrepreneurial intention towards non-academic setting (e.g. Choo & 
Wong, 2011; Wang, 2009; Zaihana, 2014; Razak, 2009) are limited in numbers especially on rural 
community setting (Asma, 2016); and (Tateh, 2013).  
 
However, studies on entrepreneurial intention among Orang Asli are still rare. Thus, this study 
examines the intention of Orang Asli toward business start-up and their needs in supporting them 
to start-up business. According to Luger and Koo (2005) there are three criterion used in 
literature to defining start-up business which is “new,” “active” and “independent.” By using 
these criterion, the business is considered a start-up when the firm should be not only newly 
created and active but also independent. The debated on strict definition of new business start-
up (by using these 3 criterions) raises an important question in conducting research on start-ups, 
should start-ups, home-based business, online business, spin off and symbiosis be distinguished?. 
A long debated and arguing by scholars never end as there is no standard definition of business 
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start-up firm; thus, this study considers business start-up as newly registered business and active, 
it is own by respondent. 
 
Orang Asli, Entrepreneurship and Business Start-up in Peninsular Malaysia  
Orang Asli is a group of indigenous peoples who live in Peninsular Malaysia except in Perlis and 
Pulau Pinang (Ali, 2008). The majority of Orang Asli communities live are in Pahang, followed by 
Perak and Selangor (Hasril, 2014). Orang Asli is divided into several criteria such as language, 
culture, way of life and physical characteristics (Ratos, 1932; Norasmah & Hasril, 2010). Based on 
these criteria, the Orang Asli of Peninsular Malaysia was divided into three main groups, namely 
Negrito, Senoi and Proto Malays (Ratos, 1932), and from the three main groups were classified 
into eighteen minor ethnic groups (Fauzi & Aini, 2009). In order to strengthening Orang Asli 
communities, various strategies and approaches in terms of economic, social, educational, 
human capital, health, and developmental aspects at local and  international level has been given 
serious attention. For example, Jabatan Kemajuan Orang Asli (JAKOA) has been developed to 
achieve the objective of raising income, expanding social infrastructure and amenities, a higher 
level of well-being, in the hope that it will produce a new generation of educated and dynamic. 
Undoubtedly, the role of Orang Asli in the entrepreneurship ecosystem in our country is very 
important even though the Orang Asli community is a minority of people in Malaysia.  
As we known that entrepreneurship can be seen not only as wealth creation platform, but also 
as human capital development. Entrepreneurship is widely recognised as the engine of economic, 
social and community development (Edelman, Brush, Manolova & Greene, 2010). It has also been 
proved that the Orang Asli have played a significant role in the Malay Peninsula’s economic 
history as collectors and primary traders as early as the 5th Century CE (Ratos, 1932). “Orang Asli 
became the main suppliers of jungle, river and swamp produce to Malay traders bartered the 
goods from the Orang Asli to Chinese traders….along the Straits of Malacca” (Ratos, 1932, p.87). 
Decades of decades, and so on today, the Orang Asli economic sector is highly dependent on 
geographical position such as landforms and natural resources. Agricultural activity becomes an 
economic source among Orang Asli communities. The Orang Asli looking for livelihood by selling 
forest products such as rattan, wood and dammar. These forest products will be sold to the 
buyers who come or sell on demand. They are looking for these forest produce as well as if there 
are any interested parties to get it. This shows that the Orang Asli community is exposed to 
business as one of the main sources of income. However, most of Orang Asli work in vegetable 
farms belongs to Chinese farmers by joint venturing with Indians, Nepalese and Bangladesh, and 
they work only for self-sufficiency purposes not for future storage purposes (Norasmah & Mohd 
Hasril, 2010; JAKOA 2016). Table 1 shows statistics of Orang Asli who have become 
entrepreneurs. Based on Jabatan Kemajuan Orang Asli (JAKOA, 2016), the number of Orang Asli 
entrepreneurs was 534 in 2016 comprising six states in Peninsular Malaysia including Perak, 
Pahang, Selangor, Negeri Sembilan, Kelantan and Johor.  

 
Table 1.: Entrepreneurs among Orang Asli in Peninsular Malaysia (JAKOA, 2016) 

State/Gender Johor Kelantan N.Sembilan Pahang Perak Selangor Total 

Male 51 40 24 122 55 43 534 

Female 33 10 27 82 11 36 335 

Total 84 50 51 204 66 79 199 
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The total number of entrepreneurs is 534 considered low. Previous studies show that the 
involvement of Orang Asli in the productive economy is still low. They rely heavily on forest 
resources and if they work in other sectors, they are tied to low employment (Fauzi & Aini, 2009). 
They argue that it is difficult to carry out economic activities outside their community group. In 
fact, it is not surprising that studies on entrepreneurial intentions are still rare in the Orang Asli 
community. According to JAKOA, some of the Orang Asli community attended a vocational 
training / skill training program conducted by JAKOA. Among the skills courses given are 
automotive, sewing, agriculture, and handicraft and so on. Meanwhile, from the point of 
entrepreneurship, not many of them have attended entrepreneurship training. Among the 
factors that impeded them to venture into business are the constraints of capital and the lack of 
knowledge to start a business (JAKOA, 2017). Therefore, entrepreneurship programs and training 
need to be improved and refined to be adapted by Orang Asli communities, with special mentors 
and educators so that Orang Asli feel closer to a comprehensive and competitive entrepreneurial 
activity. 
 
Methodology  
Miles and Huberman (1994) used a qualitative approach based on words rather than numbers to 
obtain a holistic picture that would be rich in understanding. Darke and Shanks (1997) suggests 
that single case studies are more suitable when cases are unique or extreme. Further, as 
Benbasat, Goldstein and Mead (1987) found, case study allows the study of a phenomenon of 
interest in its natural setting. The sample has been defined as a representative of population units 
studied (Scandura & Williams, 2000). In this case, the intention towards business start-up were 
not generalized or understood using results from a survey, but rather explored and understood 
in the context of attitude towards business start-up. A case study approach seems to be 
appropriate since this paper is an exploratory study that aims to develop a better understanding 
of the intention towards business start-up.  
 
This research chose the Orang Asli in rural area based on this reasons. Current literature 
significantly indicated the limited, readily available information on intention to start-up business 
in rural community context especially among Orang Asli. Rural community context is chosen 
based on the spill over effects to the rural community in terms of employment and business 
opportunities. The Orang Asli who living in rural area has been chosen as respondents based 
argument by McElwee and Smith, (2014) that rural community is a group of people that have 
enormous potentials to develop as an entrepreneur. Moreover, the requirement of the 
discipline’s on community research, notably a call to investigate the nature of individual 
differences from cognitive psychological on the entrepreneurial process and intention–behaviour 
link. 
 
Data Collection Procedure  
This study utilised qualitative method in the form of focus group interviews. The interviews were 
conducted in February 2018. The interviews were conducted in Malay language. All interviews 
were recorded and transcribed verbatim in English by a professional transcriptionist. We sought 
voluntary participation in the focus group interview and assured the respondents of 
confidentiality. Focus group interviews were administered on the same day. We operationalised 
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our inquiry by asking the participants open questions about their intention to start the business, 
as well as their assessment on the needs toward start-up business. Consent was obtained from 
respondents to record the interview. All of the questions were open-ended. The interviews lasted 
for an hour on average. The interview questions were structured as follows to cover two main 
areas; intention to start-up business and the needs in supporting them to start-up business: 
 

1. Do you have intention to start-up business?  
2. What will you do to start-up business? 
3. What business does you intent to start? 
4. What kind of support do you need to start-up your business? 

 
Data Analysis 
A qualitative thematic strategy was used to analyze and make sense of the data (Boyatzis, 1998). 
The data was coded with respect to different formats (interviews, documents), then used 
constant comparative method to identify major themes (Glaser & Strauss, 1967). Through 
constant comparison, the subthemes were identified under each major theme as properties or 
descriptors to reveal the underlying nature of the themes. The data were presented thematically 
and the relationship between the findings and current literature was integrated into the 
discussion of themes (Glaser & Strauss, 1967).  
  
Results  
Table 2 below summarizes the respondent’s demographic profile. All respondents were Orang 
Asli from Semai tribes with total of 20 female respondents (100%). Regarding education level, 
most of them only finished primary school comprises 75% (N=15) and 15% (N=5) completed Sijil 
Pelajaran Malaysia (SPM). None of respondents completed tertiary education at Diploma or 
Degree level. In term of marital status, 85% (N=17) of respondents are married, and 15% (N=3) 
are still single. Based on occupation, most of respondents were housewife comprise 50% (N=10) 
of respondents, 35% (N=7) of them was working in private sector as cleaner and only 15% (N=3) 
of them was self-employed.  
  

Table 2: Respondent’s Demographic Profile 

Demographic Frequency (N) Percentage (%) 

Gender  Female 
Male 

20 
0 

100 
0 

Education level  Diploma/Degree 
SPM 
PMR 
UPSR 

0 
5 
0 

15 

0 
25 
0 

75 

Marital Status Married 
Single  

17 
3 

85 
15 

Occupation  Housewife 
Private sector 
Public sector  
Self-employed 

10 
7 
0 
3 

50 
35 
0 

15 
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The results of the focus group interviews are presented in table 3 below guided by four research 
questions. 
 

Table 3: Findings of the interview 

Themes Findings 

 
Theme 1: 

Intention  toward 
business start-up  

First theme is considering the intention to start business, the effort or 
planning to start-up business and the type of product/service that they 
intent to start. Based on the results of the interview, majority of the 
respondents agreed that they have intention to start-up their own 
business. Some of respondents have intention to start-up business if 
they will give financial assistance and training. Some of their response 
were recorded as below: 
 
“We are intent to start-up business but, we don’t know to start”. 
 
 “Before this, actually, I have been selling burger, but I don’t have 
enough money to run my business, so I stop it. One day, if I have 
money, I want to start it again”  
 
“I have intention to start-up business, but I need support from family 
and friends”  
 
“I saw my friends have their own business, so I felt to have my own 
business too, but I don’t know how to run”  
 
Then, when researchers asked them on what they will do to start-up 
business. We found that:  
 
“I am ready to do anything to start-up business, but I need financial 
assistance to start”  
 
“I will make every effort to start and run my own business, I think need 
more support” 
 
“I need to plan for my future. For me, if I have my own business, it is 
implies more advantages than disadvantages to me” 
 
“If I had the opportunity and resources, I’d like to start a business” 
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Researchers found that most of respondents intent to start-up 
business on food product. By asking this question, what business does 
you intent to start? Some of their responds were recorded as below:  
 
“I intent to start Cendol and Air Batu Campur (ABC)  stall” 
 
“I intent to sell Snack and Laksa”  
 
“I intent to have my own Burger stall”  
 
“I intent to start sewing shop at my home” 
 
“I would like to sell handicraft because my husband and I can skilled on 
making handicraft”    
 
“I prefer to have my own Grocery Store,  I can start at my house first” 
 
“I think, people in this village would like us to sell food and beverage 
so I think, I would like to sell food like Nasi Lemak and Bread”  
 

 
Theme 2: 

Supports and 
assistances   

The respondents sincerely expressed their opinions on the support 
that they need, such as network, mentoring program or consultancy 
that could train them in aspects of management and marketing. Some 
of their responds were recorded as below:  
  
“I need financial assistance to start-up my business” 
 
“I need mentors to guide me on business start-up and manage it”.   
  
“I need training and more knowledge on finance and marketing.”  
  
“I need training on management.” 
 
“I want support from my family and friends to start my business” 
 
“It is not easy to start business because I am no ideas and knowledge 
to do that”  
 
“We know business can help us to have more income, but we do not 
know how to do, that why we need training and mentor”  

 
Discussion   
Based on qualitative data, the present study identifies the intention of Orang Asli to start-up 
business and their needs to do so. Since the respondents were female and living at rural area 
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with little facilities to start-up business, this study reveals the fact that the importance of financial 
and non-financial support is urgently needed by the Orang Asli to start-up business because they 
have the intention and dreams to do so. They will start-up their own business if they have enough 
resource, facilities and knowledge. All of respondents were female and majority of respondents 
are housewives and they are not usually involve in business activities. Although they have set 
their intention and dreams to start-up their businesses someday, there are some constraints on 
know-how strategy that cause them not to take action to start a business. The importance 
assessment of entrepreneurial support is critical today especially to Orang Asli.  Supported study 
found that entrepreneurial support is essential to small business start-up success (e.g. Petridou, 
& Glaveli, 2008). 
A study conducted by Fauzi and Aini (2009) found that the importance of education towards 
Orang Asli can determine their quality of life. According to him, the quality of life of the Orang 
Asli is low when they are uneducated compared to those who are educated. Even though some 
of them working as self-employed, they are working as an unskilled laborer. Hence, the need for 
non-financial support such as education and skills needs to be enhanced such as communication 
skills; information management skills; financial management skills and business management 
skills. According to Waters, McCabe and Kiellerup (2002) suggest that mentoring is a useful 
initiative when starting up a new business. Most of them are still inclined to work alone and 
become full-time housewives. Therefore, they need to be supported by an approach that can add 
value to them. For example, there are respondents who want to open a sewing shop, handicraft 
shop, and retail store; their home space can be renovated into a tailor-made shop, handicraft 
and grocery store with attractive decor. In addition, for those who intend to open food outlets 
such as Laksa, Cendol, Burger and Snacks stores, they can also find customers online and just 
make the food products in their own home. Hence, education and training on business 
management are essential to them so they are confident of starting a business and being 
independent to continue to compete in the business.  
In terms of financial support, many government agencies provide financial support to potential 
entrepreneurs to start businesses such as TEKUN, Amanah Ikhtiar Malaysia (AIM), SME Corp and 
so on. There are also various loan schemes offered such as the Micro Credit Loan Scheme, and 
the Village Economy Financing Scheme, Interest-Free Loan Scheme and various loan schemes 
offered by local banks. However, the majority of respondents do not know about the existence 
of the scheme. In fact there are respondents who do not want to make loans because they are 
afraid that they cannot repay the loan. Supported studies shows that only 1% of the Orang Asli 
households received non-interest bearing loans. A very small percentage compared to the help 
provided (Fauzi & Aini, 2009). Since the Orang Asli live in rural areas and have their own mindset 
and culture, the approaches to be given must be in line with their way of life so as they not to be 
neglected and abandoned in productive economics to become successful entrepreneurs 
someday. Hence the participatory approach is encouraged because this approach emphasizes 
the joint participation of the Orang Asli itself in every aspect and activity of starting a business. 
Besides assisting and supporting Orang Asli, they can also adapt their attitudes and mindsets in 
line with market demands.  
Supported studies also suggested that local community in rural area faces challenges and 
difficulties in starting up a business (OECD, 2005). In Malaysia, the participation of rural residents 
in entrepreneurship and training programme is still low (Che Abdullah & Mustapha, 2009; Buang, 
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Raduan & Husin, 2010; Talib & Jusoh, 2012). Concerns have been voiced regarding this issue and 
the causes were also highlighted by various parties. For example, the limited capital or financial 
constraint (Talib & Jusoh, 2012; Talib, Jusoh, Ibrahim, & Ahmad, 2012), lack of entrepreneurship 
mind-set (Rural Development Master Plan, 2010), limited opportunities for entrepreneurial 
activities (Ahmad, Yusoff, Noor & Ramin, 2012), land issues, low productivity, low educational 
level and skills (Yusnita, Shaladdin & Aziz, 2013) have restricted the local community in rural area 
to participate in entrepreneurship. Ahmad et al. (2012) highlight that rural community confronts 
lack of assistance and favourable conducive environment to develop entrepreneurship 
programmes in comparison to urban settings. Besides that, Yusnita et al. (2013) indicate that 
communities in rural area are still traditionally performing the farming and livestock activities. As 
a result, they faced difficulties in starting up the business to develop and survive in their life. In 
addition, Salleh and Sidek (2011) believe that entrepreneurial attitudes, small size of local 
markets and social capital are among the most challenges that hinder rural community to involve 
in business and entrepreneurship. Therefore, financial, training and mentoring support deserve 
more research attention in countering entrepreneurial challenges and achieving success at the 
start-up stage of business among Orang Asli. Future researchers may also look into the possible 
challenges in supporting the Orang Asli to start-up business. 
 
Conclusion  
In summary, the present study offers valuable insights to practitioners, researchers and policy 
makers. Practically, assessing the intention of Orang Asli to start-up business and by addressing 
their needs of support, this study contributes to the authorities, as well as to the nations that are 
striving towards business start-up success play vital roles. Theoretically, this study adds value to 
the existing literature and to the body of knowledge by bringing up important factors such as 
financial and non-financial support towards start-up success. These variables deserve more 
attention to better comprehend start-up success of Orang Asli nascent entrepreneur. The urge 
for entrepreneur support calls for future researchers to delve into the impact of support on start-
up success. From a policy perspective, the study revealed a great need for the development of 
policy instruments which will improve the entrepreneur support system especially to rural 
communities and Orang Asli.  
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