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   Abstract 

This study focuses on the local community by providing basic language skills guidance as well 
as increasing confidence in business communication. To achieve this objective, this research 
is conducted as a 2 in 1 project, namely providing skills training modules for youth 
entrepreneurs as well as study on the effects of the training on the socio-economic 
development of the community at Tuba Island. In line with the government's aspirations, 
few instruments were developed to measure the increase of socio-economic impact as well 
as the knowledge, skills, attitudes and achievements of the program among the participants. 
Keywords: Tuba Island, Tourism, Sustainable, 3M2U, Language Skills  
 
Introduction  

Tuba Island is the third largest island in Langkawi and inhabited by more than  2,000 
locals. Most of the population works as fishermen and farmers, except for a small  
percentage who work in the tourism industry (Ghazali, Ibrahim, & Yusoff, 2017). The 
uniqueness of this island is that it has a geological heritage of national  value, which is an 
important scientific record on the history of the formation of Malaysia.  The formation of 
tropical karst limestone and the granite rock formations that make up  Tuba Island embody 
the beauty of the natural landscape and potentially attract tourists  to enjoy it. However, 
the analysis of the previous studies found that the ecosystem of Tuba Island, which has a 
small population and limited social and economic networks has  caused Tuba Island to be 
relatively less developed than other islands around  Langkawi. On the hand, it is our pride 
that the island has still maintained its cultural  identity and heritage of the Malays. However, 
few needs to be addressed by the  government is how to increase the potential of Tuba 
Island as a tourist destination  while preserving indigenous ownership rights at the same 
time. Malay customs and  culture must be preserved with the development of 
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entrepreneurship among the local  youth on the island. Thus, researchers see that the 3M2U 
method through the mastery of language interactive medium skills is a great way to sustain 
tourism  entrepreneurship activities as well as promote local culture and Tuba Island to the  
world.  

This research is a 2 in 1 project as fulfilling the aspirations of university  knowledge 
transfer services to industry and community (KTP) as well as University for  Society (U4S), 
and at the same time as an experimental research on the training  module of Tuba Island’s 
entrepreneurs. The beginning of 2020 saw the implementation  of Universiti Untuk 
Masyarakat (U4S) nationwide inspired by the Minister of Education  during the new year 
message on 14 February 2019 at Universiti Putra Malaysia (UPM).  U4S is designed to 
encourage the transfer of quality knowledge based on scholarship  generated in the UA to 
the needy community to mutual well-being and prosperity. The  mission of this initiative is 
considered an important national agenda by expanding and  strengthening the knowledge 
of the general public by various expertise, learning and  skills from the UA. This will have a 
direct impact on society in the form of changes in  knowledge (knowledge), attitudes, skills 
and life quality. In line with the concept of  community development, collaboration of two 
major initiatives by the Ministry of  Education, namely Service Learning Malaysia-U4S 
(SULAM) which combines the  learning objectives of academic courses with community 
services or networking and  Sekolah Ku Universiti Ku (SKUK) initiative. encouraging students 
and universities to  help improve academic development in selected schools according to 
their  respective fields and abilities. The U4S concept involves engaging in the  Quadruple 
Helix model between the public university, government agencies and statutory bodies,  
relevant industries and key target groups, namely selected communities. Therefore, the 
implementation in 2020 involves activities in selected communities that will be 
implemented according to zones. 
 
Methodology  

Interactive communication skills training module for youth entrepreneurs was 
developed by the experts of language and multimedia communication studies to meet  the 
National Youth Development Policy (Kementerian Belia dan Sukan Malaysia, 2020), 
linguistics and sociolinguistics  skills as well as motivation and leadership skills to fulfil the 
government aspirations of  3M2U, U4S and University’s KTP initiative. Later, the module will 
be conducted by  a research team as speakers / facilitators to 20 selected youths of Tuba 
Island as  case study respondents. The respondents will be selected among most potential  
entrepreneurs by the local authority of youth entrepreneurs development. This module  will 
be conducted in the form of talks, workshops, LDK and practical activities where  the transfer 
of entrepreneurial skills, self-excellence motivation and language  communication 
knowledge will be done.  

On the next phase, respondents will be assessed using pre and post-test  methods 
in structured interviews and questionnaires to measure their understanding  of the 
importance of linguistic skills as an interactive medium in entrepreneurship  especially 
tourism industry, self-confidence level, positive personality and high  leadership attitude to 
build sustainable success while the impact of attitude change in  practicing effective 
interaction skills in career, especially in tourism entrepreneurship  will be assessed after 6 
months of module run. The result of the research will be  evaluated according to the impact 
on respondent’s business achievement as well as  language skills, communication skills and 
leadership development through interview  and questionnaire.  
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Module Development  
This module was developed with reference to the importance of entrepreneurs  in 

understanding the importance of sociolinguistics as well as enriched linguistic skills  to 
strengthen the sustainability of local tourism activities. The basics of linguistic skills  
generally include three skills namely listening, reading and speaking. Three major  languages 
are focused on understanding and mastering the basics of interactive  communication in 
Malay, English and Chinese, adjusted to sosio-linguistics skills. This  
is in line with the results of several previous studies which found that among the main  
problems of the success of today's entrepreneurs is lack of skills in problem solving,  
communication and digital business (Bernama, 2020). The knowledge that is related to  
sociolinguistics is able to reform more positive and productive entrepreneurs in  
entrepreneurship, especially in the field of tourism. While the study of sociolinguistics  is 
the descriptive study of the effect of all aspects of society, including cultural norms,  
expectations and context, the way of language is used, and society's effect on  language 
(Abdullah Yusuf, 2014).  

This module is enhanced with elements of self-leadership motivation and  
entrepreneurial skills to sustain the involvement of local youths in tourism  
entrepreneurship in Tuba Island. Referring to the National Youth Development Policy 
(DPBN), among the strategies outlined are knowledge development, attitude  formation, 
skills development and entrepreneurship, as well as fostering a healthy  lifestyle, social 
interaction facilities, partnerships in development and international  relations network 
(Sukan, 2020).  

 

 
Fig 1. Module Conceptual Development  
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Module Proposal  

Module Decsription  
This module contains knowledge and skills transfer on socio-linguistic skills,  
interpersonal skills, listening-speaking-writing skills, argumentation skills, consulting  
skills with greeting skills, language register skills and so on. It also focuses on  
professional linguistic skills based on teamwork, networking, ethical protocols,  
diplomacy, socio-cultural and others. This course will also share verbal and non-verbal  
communication skills in communication practice as an effective and productive  
entrepreneur.  
Objectives of the Module  
In parallel of the government aspiration of 3M2U, U4S and the University’s initiatives 
of KTP, this module is designed to achieve these following objectives;  
1. Identifying the needs of society especially youth in Tuba Island to promote  
sustainable tourism.  
2. Utilizing 3M2U through interactive language skills among entrepreneurs and  locals 
as an attraction of Tuba Island for tourists.  
3. Implementing 3M2U through the interactive language skills to enhance and  
empower youth entrepreneurs of Tuba Island.  
Module Outline  
Slot 1 Personality & Leadership  
Slot 2 Interactive Communication Skills in Tourism  
Slot 3 Interactive Linguistics Skills in Tourism  
Slot 4 Interactive Socio-linguistics Skills in Tourism  
Slot 5 Reality Training (Local Product Promotion)  
Slot 6 Motivation “Positive and Productive Entrepreneurs”  
Duration of the Module: 24 hours  
Methods of the Module: Lecture, discussion, presentation and real case study 
Assessment: Pre and Post Test, 6 months Post Test 

 
Conclusion  

The module development processes involved the document analysis of National  
Youth Development Policy, the government’s initiatives of 3M2U and U4S, as well as  KTP 
project by the University. The development processes blended the needed skills  to be trained 
among the youth of Tuba Island, in support of the government mission to  promote local 
places and attractions for tourism. The module is well studied and  designed to fix the needs 
of research objectives, and further study on assessing the  effects and impacts towards youth 
entrepreneurs would be proceeded.  
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