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Abstract 
The study is possibly the first to examine the role of knowledge sharing in enhancing the 
competitiveness of rural tourism destinations, with a particular emphasis on sustainable 
management, destination marketing efforts, and comparative and competitive advantage. 
315 valid questionnaires were collected from domestic and international visitors to Sarawak's 
five rural tourism destinations. A PLS-SEM approach was used to evaluate the developed 
model, with PLS estimation and hypothesis testing performed using the WarpPLS software. 
Interestingly, the statistical findings indicate that knowledge sharing has a significant effect 
on rural tourism destinations' competitiveness. The findings unavoidably contributed to the 
fundamental concept of destination competitiveness by identifying knowledge sharing as a 
resource for developing rural tourism destination competitiveness and its contribution to 
sustainable management, destination marketing efforts, as well as the comparative and 
competitive advantage of rural tourism destinations that are currently underdeveloped. This 
study contributes a comprehensive picture of how an intangible innovation can help develop 
a tourism destination's competitiveness. Future research should concentrate on identifying 
appropriate platforms to facilitate knowledge sharing among tourism stakeholders. 
Keywords: Knowledge Sharing, Destination Competitiveness, Social Exchange Theory, Rural 
Tourism, PLS-SEM, Malaysia. 
 
Introduction 

The tourism industry is widely recognised as a source of lucrative income for local 
communities and a significant contributor to the country's economic growth (Scott et al., 
2019). Numerous studies have been conducted in the past to demonstrate the economic 
benefits of rural tourism in enhancing community livelihoods (Joyner et al., 2018). Over the 
years, researchers have conducted a number of studies on rural tourism destinations in 
Malaysia (i.e., Cheuk et al., 2015; Jaafar et al., 2015). A recent example is Rajaratnam and 
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Nair's (2015) study, which examined a few rural tourist destinations in Malaysia, specifically 
Bario, Gopeng, Pangkor, Taman Negara, and Royal Belum. This study identified eight primary 
attributes that contributed to the destination quality of rural tourism destinations (i.e., 
amenities, accessibility and logistics, core tourism experience, hygiene, information, security, 
value for money, and hospitality). Another example is a study conducted in Mersing, Malaysia, 
which discovered that tourism activities successfully contributed to the community's positive 
economic impact (Sapari et al., 2019). Thus, it has been noted in Malaysia that rural tourism 
is increasingly being viewed as a means of alternative income generation for rural 
communities (Joyner et al., 2018). 
However, with the discovery of the novel Coronavirus Severe Acute Respiratory Syndrome 2 
(SARS-CoV-2), the world has been plunged into turmoil by the Coronavirus Disease 2019 
(COVID-19) pandemic. As a result, global business activity has come to a halt, which has had 
a significant impact on the tourism industry. Nonetheless, in the post-COVID-19 era, rural 
tourism and ecotourism destinations remain a top priority for the Malaysian Ministry of 
Tourism, Arts, and Culture in order to rebuild the country's tourism industry. Rural tourism is 
also expected to see an increase in visitors over the next year or two, as tourists seek less 
crowded vacation destinations. For example, one of Sarawak's initiatives is the "Sia Sitok 
Sarawak" intrastate tour packages. The initiative is a collaboration between the Sarawak 
Tourism Board (STB) and the Sarawak Tourism Federation (STF) to promote intrastate tourism 
in Sarawak, with an emphasis on ecotourism and rural tourism destinations. As a result, rural 
tourism remains relevant in the Malaysian context post-pandemic. 
 

Previous researchers have emphasised the importance of identifying factors that 
contribute to the development of tourism destination competitiveness, as this could 
potentially benefit the tourism industry significantly (Demirovi et al., 2016). However, given 
today's enormous development and increasing challenges, particularly post-pandemic 
tourism development (Campón-Cerro et al., 2017), innovation has emerged as the primary 
factor that differentiates one rural tourism destination from another, particularly in 
determining a tourism destination's level of competency, and "knowledge" has long been 
recognised as the key to success (Albino et al., 2010). Previous research has repeatedly 
affirmed that innovation can be classified into tangible and intangible innovations (Fouad et 
al., 2017; Silva and Oliveira, 2020). Tangible innovation is related with physical products, 
whereas intangible innovation is associated with the knowledge, skills, and processes 
necessary to generate long-term value. UNDP (2013) emphasised the importance of acquiring 
new knowledge in order to improve living conditions in rural areas. Ali and Avdic (2015) 
investigated the use of a knowledge management framework for the development of 
sustainable rural tourism.  
 

Subsequently, knowledge sharing is regarded as a critical component for the long-
term development of tourism destination competitiveness, because knowledge sharing 
among individuals can result in the creation of new knowledge for tourism development 
(Odunga et al., 2020). At the rural tourism destination level, community members are eager 
to learn and continuously improve their services, particularly as they interact with tourists. 
Some tourists may travel frequently to various rural tourism destinations; as a result, they are 
the best people to consult and obtain constructive feedback and knowledge for improving the 
competitiveness of rural tourism destinations. As a result, this research is the first to apply 
the collaborative approach by examining the critical role of knowledge sharing in the 
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development of rural tourism destination competitiveness, a topic that has received little 
attention in the literature. Second, this study contributes a comprehensive picture of how an 
intangible innovation can help develop a tourism destination's competitiveness. Finally, this 
study provides evidence that Social Exchange Theory was used as the guiding theory for the 
research framework on knowledge sharing among stakeholders. In short, the findings of this 
study benefit tourism stakeholders in Sarawak, particularly those who rely on tourism 
activities for a living (i.e., community members, homestay operators, and local tour guides), 
by enhancing the management and development of rural tourism destinations for 
competitiveness. If the study is successful in Sarawak, the model can be replicated in other 
rural tourism destinations throughout Malaysia and other countries. 
 
Literature Review 
Social Exchange Theory and Rural Tourism Destination Competitiveness  

The Social Exchange Theory emphasises the relationship between an interaction or 
resource exchange between two parties (individuals or groups) [Ap, 1992], with the goal of 
assessing and comprehending the behaviour of the individuals involved in the interactions 
(Cropanzano and Mitchell, 2005). The exchange of resources between two parties is 
frequently governed by the cost-benefit principle (Wang and Pfister, 2008). Previous research 
has demonstrated that Social Exchange Theory can be used to explain why and how people 
react to and support tourism development (Lee, 2013). On the other hand, previous research 
has established that Social Exchange Theory is the fundamental theory for comprehending 
and explaining knowledge sharing behaviours (Molose and Ezeuduji, 2015). It is critical to 
recognise that knowledge sharing among tourism stakeholders is a form of social interaction 
and knowledge exchange (Bock et al., 2005). According to Kim and Lee (2013), knowledge 
sharing is the process by which individuals exchange knowledge in order to jointly create new 
knowledge.  
 

In rural tourism, the benefits of social exchange are not primarily economic or 
monetary; rather, they are relationship building (Cook, 2000), as tourists share their 
knowledge or experience dealing with other rural tourism destinations with community 
members from the current one. Knowledge sharing is regarded as a critical component of 
developing one's competitive capabilities in the current competitive environment (Nickerson 
and Zenger, 2004). Due to the increasingly competitive environment, numerous previous 
studies have used the Resource Based View as the fundamental theory to underpin the 
research framework on innovation and knowledge as resources for organisational 
competency enhancement (Hansen and Schaltegger, 2016; Guenther and Heinicke, 2019; 
Silva and Oliveira, 2020). According to those studies, knowledge is considered an intangible 
resource that aids in the innovation process. However, the current study sought to 
demonstrate that tourists' perspectives and willingness to support the knowledge sharing 
process would be an added benefit to rural tourism destinations' competitiveness 
development. As a result, it was determined that Social Exchange Theory was more 
appropriate for establishing the study's research framework. Thus, this paper applied Social 
Exchange Theory to examine the potential for knowledge sharing to contribute to the 
development of rural tourism destination competitiveness through sustainable management, 
destination marketing efforts, and comparative and competitive advantage. 
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Rural Tourism Destination Competitiveness  
There is an increased emphasis and focus in the tourism literature on research on the 

concept of destination competitiveness from a different perspective (Rahmiati et al., 2020). 
Numerous studies have established that it is pivotal for a tourism destination to identify the 
unique selling propositions that contribute to the sustainable development of the 
destination's competitiveness (Ching et al., 2019; Rodrguez-Daz and Pulido-Fernández, 2020) 
in light of the current tourism marketplace's increasing competition (Guo et al., 2020). Several 
definitions of the terms "competitiveness," "destination competitiveness," and "tourism 
destination competitiveness" have been developed over the last decade. The term 
"competitiveness" was coined in the context of an organisation (Porter, 1990) and serves as 
a critical component of management and marketing strategy (Fornell, 1992). A business is said 
to be competitive if it can achieve a favourable competitive position in its industry through 
the use of an effective competitive strategy (Porter, 1985). According to Newall (1992), 
competitiveness is defined as “producing more and higher-quality goods and services that are 
successfully marketed to consumers.” In a similar vein, previous researchers have proposed 
that the term “competitiveness” refers to the combination of assets and processes, where 
competitiveness is achieved through the processing and transformation of both natural and 
created resources into economic results (Crouch and Ritchie, 1999). 
 

Porter's dynamic diamond model (Porter, 1990) was one of the earliest models of 
destination competitiveness. It incorporates four key elements (such as factor conditions, 
demand conditions, related and supporting industries, and firm strategy, structure, and 
rivalry) to develop tourism destination competitiveness. Crouch and Ritchie (1999) proposed 
a subsequent destination competitiveness model that incorporates a variety of competitive 
factors classified into three broad categories: (i) nation-specific, (ii) industry-specific, and (iii) 
firm-specific. Essentially, this model considers both tourism-specific (i.e., core resources and 
attractor factors) and business-related factors when determining a tourism destination's 
competitiveness. On the other hand, Yoon (2002) demonstrated that a tourism destination's 
competitiveness is enhanced over time by strengthening its diverse elements and attractions. 
Concurrent with the Crouch-Ritchie model, Enright and Newton (2004) developed a more 
comprehensive model of tourism destination competitiveness in support of Dwyer and Kim 
(2003). To effectively market a tourism destination and classify it as a fully competitive 
destination, it is critical to incorporate natural resources and attractors into their model (e.g., 
floral and faunal, cultural and heritage attractions). 
 

With these definitions, it was posited that in order to develop a tourism destination's 
competitiveness, it is critical for the destination to possess resources (i.e., tangible or 
intangible resources) and to provide services that enhance the visitor experience. 
Additionally, knowledge is classified as an intangible resource that contributes to the 
development of tourism destinations. The significance of these resources also serves as a 
significant draw for tourists (Nunes et al., 2018). Interestingly, there is growing interest among 
scholars in applying the concept of destination competitiveness and conducting case studies 
of various tourist destinations (e.g., Andrades and Dimanche, 2019; Fernández et al., 2020). 
The current study examines the sub-dimensions of tourism destination competitiveness, 
specifically sustainable management, destination marketing efforts, and rural tourism 
destinations' comparative and competitive advantage. 
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Sustainable management has been identified as a critical component of destination 
competitiveness in previous research (Enright and Newton, 2005; Rodrguez-Daz and Pulido-
Fernández, 2020). In the tourism context, sustainable management refers to development 
that meets tourist needs while also conserving local resources and improving the quality of 
life of local communities (Adamov et al., 2020). A rural tourism destination can be developed 
sustainably or irresponsibly. Indeed, one must first grasp the concept of sustainable tourism 
holistically in order to implement sustainable management strategies effectively (N'Drower, 
2014), as many tourism operators have failed to implement sustainable tourism due to a lack 
of understanding and knowledge about the concept (Font and McCabe, 2017). Shen et al. 
(2020) suggested that it is necessary to examine tourists' support for sustainable tourism 
management practises. As the review indicates that sustainability is critical for the 
development of a successful tourism destination, this study included sustainable 
management as one of the sub-dimensions of tourism destination competitiveness. 
 

Substantial evidence suggests that tourism destination marketing is an important and 
necessary tool for the development of tourism destinations in order to achieve sustainable 
tourism development (Giray et al., 2019; Matthias and Birgit, 2019). Destination marketing 
efforts are defined as a continuous process of identifying tourist needs and developing a 
marketing strategy to meet those needs through enhancement of the travel experience 
(Manhas, Manrai and Manrai, 2016) Indeed, destination marketing has been demonstrated 
to be a critical initiative in promoting local resources, acting as an attractor that influences 
tourists' destination selection decisions (Peceny et al., 2019). Thompson et al. (2014), for 
example, argued that destination marketing plays a role in changing tourist behaviour. Given 
the critical role of promotional efforts at the destination level in rural tourism destination 
development, this study included destination marketing efforts as a sub-dimension of rural 
tourism destination competitiveness. 
 

Interestingly, the concepts of competitive advantage and comparative advantage are 
frequently applied to the service sector, specifically the tourism sector (Fernández et al., 
2020). Comparative advantage is defined in the tourism context as the availability of legacies 
or natural and cultural resources at a tourism destination (Bobirca and Cristureanu, 2008), 
whereas competitive advantage is associated with the ability to effectively utilise these 
resources to enhance the destination's long-term competitiveness (Gupta, 2009). 
Additionally, previous studies have asserted that a competitive advantage can be gained 
through the possession of man-made resources such as tourism infrastructure and tourist 
facilities (Erislan, 2016). Due to the intense competition in the global tourism market, 
particularly post-pandemic, tourism destinations are constantly looking for new ways to 
improve their local attractions and level of attractiveness in order to attract tourists' attention 
(Guo et al., 2020). Both comparative and competitive advantages should be considered when 
evaluating a destination's competitiveness. Comparative and competitive advantages were 
included as sub-dimensions of tourism destination competitiveness in the current research 
study. In summary, while previous research has investigated determinants, environmental 
factors, the tourism destination industry's evaluation model, as well as qualitative and 
quantitative variables affecting tourism destination competitiveness, there is a scarcity of 
research on the impact of knowledge sharing as a measure in a single framework at rural 
tourism destinations. 
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Knowledge Sharing  
Within the tourism industry, it is becoming increasingly difficult for an organisation or 

a tourism destination to succeed and maintain a competitive edge in an uncertain and 
competitive environment (Mustafa et al., 2020). Nonetheless, knowledge has been identified 
as a critical resource for tourism and hospitality organisations seeking to remain competitive 
in today's turbulent marketplace (Kacperska and Lukasiewicz, 2020). As Davenport and Prusak 
(1998) define knowledge, it is a composite of experience, values, and contextual information 
that is fundamentally a human product (Puccinelli, 1998). Further, knowledge is classified into 
two broad categories: explicit knowledge and tacit knowledge. Historically, researchers (e.g., 
Ali and Ahmad, 2006) defined explicit knowledge as knowledge that can be formally and 
routinely documented and stored, whereas tacit knowledge is defined as undocumented 
knowledge or knowledge that is deeply rooted in action and gained through experience (Jain, 
Manjit and Gurvinder, 2007). Knowledge has been identified as a critical component of 
hospitality and tourism organisations' survival in today's competitive environment (Razmerita 
et al., 2016). Additionally, knowledge is viewed as a valuable resource for organisations or 
tourism-related business entities seeking a competitive edge (Swanson et al., 2020). 
 

In this regard, the critical role of knowledge in determining the success or failure of a 
tourism organisation or destination has been demonstrated, and thus knowledge sharing has 
emerged as a strategy for firms seeking a competitive edge. Previously conducted research 
has identified knowledge sharing as a critical factor in determining the tourism and hospitality 
industry's competency and success (Yeh et al., 2011; Yiu and Law, 2012). According to Fatt 
and Khin (2010), knowledge sharing is an activity that entails the exchange of knowledge (e.g., 
information, skills, or expertise) between individuals, friends, communities, or organisations 
(Okyere-Kwakye and Nor, 2011; Charband and Navimipour, 2016). In the context of rural 
tourism, it is believed that the process of knowledge sharing could potentially result in the 
creation of new knowledge, as tourists sharing their tourism experiences and knowledge with 
the community could result in the creation of new knowledge for tourism management and 
development. 
 

Furthermore, prior research has established that knowledge sharing is a necessary 
condition for encouraging innovation and innovativeness in the tourism and hospitality 
industries (Jensen, 2003; Hoarau and Kline, 2014), which results in the enhancement of 
competitive advantage (Scott and Laws, 2006). According to a recent study conducted by Luis 
et al. (2018), in order to address the challenge of long-term tourism competitiveness, a 
tourism destination must create an innovative ecosystem that fosters knowledge sharing 
among tourists and other stakeholders. Based on the numerous studies conducted, it is 
concluded that knowledge sharing among stakeholders tends to improve tourism 
development performance, including at the destination level. Additionally, Baggio and Cooper 
(2010) stated that the power of knowledge ownership has shifted from knowledge 
management to knowledge sharing, as it is reasonable to believe that knowledge sharing 
contributes to the creation of communities' knowledge at the destination level. Munar and 
Jacobsen (2014) found that tourists are accustomed to sharing their knowledge and 
experiences via tourism social media. 
 

There is, however, a lack of research that establishes knowledge sharing as an 
independent variable and investigates its relationship to the competitiveness of rural tourism 
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destinations. This research was among the first who examine the importance of knowledge 
sharing in the development of rural tourism destination competitiveness. Thus, this study 
used knowledge sharing as a predictor and incorporated it into the proposed study 
framework. 
 
Hypotheses Development 
Knowledge Sharing on Rural Tourism Destination Competitiveness 

In today's knowledge-based economy, innovativeness has been identified as a critical 
component of tourism businesses or destinations remaining competitive through knowledge 
sharing (Odunga et al., 2020). Within the tourism industry, it is becoming increasingly clear 
that knowledge sharing is critical for responding to change (Molose and Ezeuduji, 2015) and 
for tourism businesses to gain a competitive edge in today's competitive marketplace (Rao et 
al., 2018). Indeed, within the field of knowledge management research, a few studies have 
demonstrated that knowledge sharing is viewed as a critical step toward ensuring the 
sustainable management of competitive advantage (Islam et al., 2015). In a nutshell, 
knowledge sharing is the exchange of knowledge between individuals in order to generate 
new knowledge for innovation (Baggio and Cooper, 2008; Charband and Navimipour, 2016).  
 

Tourists' knowledge sharing would benefit the tourism destination because it would 
contribute significantly to innovation for improved service quality (Ţiţu et al., 2016) and 
sustainable management of the tourism destination. However, several studies have 
suggested that destinations frequently fail to implement sustainable tourism practises due to 
a lack of understanding and knowledge about sustainable management (N'Drower, 2014). As 
a result, it is critical to assess tourist support for sustainable tourism development. Thus, it is 
argued that tourists' willingness to share information (Money and Turner, 2004), experiences, 
and knowledge gained from other tourism destinations will eventually contribute to the 
creation of community knowledge at the destination level (Baggio and Cooper, 2010), thereby 
increasing the destination's efficiency of sustainable management. Additionally, it is critical 
to remember that the tourist is an individual who travels and visits a variety of other tourism 
destinations with a variety of different cultures (Buhalis, 2000). Tourists' willingness to share 
their experiences or knowledge gained from other tourism destinations regarding tourism 
destination marketing efforts would benefit tourism destination marketing efforts. 
 

On the other hand, Liao (2003) emphasised the importance of knowledge for rural 
areas, stating that the availability of knowledge on preserving heritage resources, developing 
core competencies, and problem-solving gives destinations a competitive edge (Shaw and 
Williams, 2009). Tourists, it is believed, play a critical role in knowledge sharing with local 
community members because they are more knowledgeable and experienced when it comes 
to transportation, booking, and staying at various tourism destinations (Kozak, 1999). 
According to previous research (e.g., Kamasak and Bulutlar, 2010; Ghobadi and D'Ambra, 
2011), innovation is critical for the development of competitive advantage; however, without 
knowledge sharing, the key to innovative tourism destination development cannot be 
identified completely (Mansour and Mahin, 2014). Thus, it is proposed that tourists sharing 
knowledge with members of the local community results in improved development or 
provision of tourism infrastructure and tends to improve the relationship between rural 
tourism destination competitiveness, specifically comparative and competitive advantage. 
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Thus, it is believed that when tourists share their knowledge about tourism with 
members of the local community, this will help to strengthen the development of tourism 
destinations’ competitiveness, including sustainable management, destination marketing 
efforts, and the comparative and competitive advantage of rural tourism destinations. 
Following the discussion of existing research above, the following hypotheses were 
developed: 
 

H1 : Knowledge sharing is positively related to sustainable management of 
rural tourism destination.  

H2 : Knowledge sharing is positively related to destination marketing efforts 
of rural tourism destination. 

H3 : Knowledge sharing is positively related to comparative and competitive 
advantage of rural tourism destination. 

 
The following research framework was proposed (see Figure 1) based on this 

discussion of existing research: 

 
Figure 1: Conceptual model 

Methodology 
For data collection, a quantitative approach was used, which included the distribution 

of questionnaires. This study used a non-probability sampling technique, more precisely a 
purposive sampling technique, to select respondents aged 18 years and older, regardless of 
whether they were domestic or international tourists visiting the five rural tourism 
destinations in Sarawak. One of the reasons this study focuses on rural tourism destinations 
in Sarawak is that due to the region's unique combination of natural, cultural, and adventure 
tourism, rural tourism has developed into the region's most interesting destination for 
tourists. Additionally, it is well-known for rural tourism activities. The Annah Rais Bidayuh 
Longhouse, Kampung Po Ai Melugu, Rumah Panjang Bawang Assan, Bario Kelabit Highlands, 
and Ba'kelalan Homestay were used as study locations. In total, 30 items were adapted from 
previous research (Azzopardi and Nash, 2016; Dwyer and Kim, 2003; Liao et al., 2004; Yoon, 
2002) and adapted to the Malaysian context. On a seven-point Likert scale, respondents were 
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asked to rate their level of agreement with the statements (ranging from 1 for strongly 
disagree to 7 for strongly agree). 
 

The minimum sample size was calculated using the G*Power (version 3.1.9.2) 
software. Using an a priori power analysis with a medium effect size, a significant level of 0.05, 
and a power of 0.95, the recommended minimum sample size for evaluating the research 
model developed is 119. A total of 315 of the 380 questionnaires were returned, indicating a 
response rate of 82.9 percent. Because it exceeds the suggested percentage of 70%, the 
response rate of 82.9 percent indicates that there was no response error (Nulty, 2008). A 
series of preliminary analyses using Statistical Package for Social Science 23.0 were conducted 
prior to measurement and structural analysis to eliminate the issue of missing values and 
straight lining. During the process, a total of 9 sets of questionnaires were discarded, leaving 
306 sets to test the measurement model's fitness and hypotheses testing. The Partial Least 
Square - Structural Equation Modeling (PLS-SEM) estimation procedure was performed using 
the WarpPLS (version 7.0) software to examine the research model developed (see Figure 1). 
 
Findings 
Assessment of the Measurement Model 

The measurement scales' reliability, convergent validity, and discriminant validity 
were all tested using a confirmatory factor analysis (CFA). According to the results (see Table 
1, final iteration), all of the items' loadings are above 0.50 (Bagozzi et al., 1991), and all of the 
constructs' composite reliability (CR) and average variance extracted (AVE) are both above 
0.70 (Chin, 2010) and 0.50 (Fornell and Larcker, 1981). Internal consistency was achieved as a 
result. For the discriminant validity shown in Table 2, the value of AVE was square rooted and 
tested against the construct's inter-correlation with other constructs in the research model, 
with all values noted as greater than each of the constructs' correlation (Chin, 2010). As a 
result, the measurement model was satisfactory in terms of reliability, convergent validity, 
and discriminant validity. 
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Table 1: Results of measurement model 

Model 
Construct 

Measuremen
t Item(s) 

Loading CRa AVEb Loading CRa AVEb 

  First iteration Final iteration 

Knowledge 
Sharing 
(KS) 

KnowSha_01 
KnowSha _02 
KnowSha_03 
KnowSha_04 
KnowSha_05 

0.799 
0.807 
0.815 
0.824 
0.833 

0.909 0.666 0.799 
0.807 
0.815 
0.824 
0.833 

0.909 0.666 

Sustainable 
Manageme
nt (SM) 
 

SustMan_01 
SustMan_02 
SustMan_03 
SustMan_04 
SustMan_05 
SustMan_06 

0.783 
0.809 
0.825 
0.594 
0.531 
0.609 

0.850 0.492 0.802 
0.857 
0.876 
0.622 

Omitted 
0.501 

0.855 0.557 

Destination 
Marketing 
Efforts  
(DME) 

DME_01 
DME_02 
DME_03 
DME_04 
DME_05 

0.593 
0.494 
0.755 
0.740 
0.800 

0.812 0.471 0.565 
Omitted 
0.734 
0.792 
0.846 

0.827 0.550 

Comparativ
e & 
Competitive 
Advantage 
(C&Cadv) 
 

C_CAdv_01 
C_CAdv_02 
C_CAdv_03 
C_CAdv_04 
C_CAdv_05 
C_CAdv_06 
C_CAdv_07 
C_CAdv_08 
C_CAdv_09 
C_CAdv_10 
C_CAdv_11 
C_CAdv_12 
C_CAdv_13 
C_CAdv_14 

0.650 
0.296 
0.771 
0.759 
0.791 
0.714 
0.718 
0.734 
0.541 
0.597 
0.149 
0.084 
0.118 
0.122 

0.840 0.327 0.642 
Omitted 
0.758 
0.758 
0.806 
0.719 
0.739 
0.745 
0.554 
0.593 

Omitted 
Omitted 
Omitted 
Omitted 

0.898 0.500 

Note: Items SustMan_05, DME_02, C_Cadv_02, C_Cadv_11, C_Cadv_12, C_Cadv_13 and 
C_Cadv_14 were deleted due to low loadings. 
 a Composite Reliability (CR)        b Average Variance Extracted (AVE)   
Source: Authors 

Table 2: Discriminant validity of constructs  
1 2 3 4 

1.   Knowledge Sharing 0.816 
  

 
2.   Sustainable Management 0.156 0.743 

 
 

3.   Destination Marketing Efforts 0.085 0.493 0.742  
4.   Comparative & Competitive Advantage 0.058 0.453 0.568 0.706 

Note: Diagonals represent the square root of the average variance extracted (AVE) while the 
other entries represent the correlations. 
Source: Author 
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Assessment of the Structural Model  
The results of hypotheses testing are presented in Table 3 and Figure 2. For one-tailed 

hypotheses testing, the t value should be greater than 1.645 (p<0.05) or 2.33 (p<0.01). 
Surprisingly, the statistical findings showed that all three direct relationship hypotheses 
tested were supported. Knowledge sharing was discovered to have a positive significant 
relationship with rural tourism destination competitiveness, including sustainable 
management, destination marketing efforts, and comparative and competitive advantage 
from the perspective of tourists. As a result, the statistical findings indicated that H1, H2, and 
H3 were supported. To explain the model's predictive relevance, the Q2 value was obtained 
with the values of 0.116 (sustainable management), 0.048 (destination marketing efforts), 
and 0.025 (comparative and competitive advantage), which is consistent with Hair et al., 
(2017)'s suggestion that a Q2 value greater than zero is relevant. 
 

Table 3: Path coefficients and hypothesis testing 

Hypothesi
s  

Relationship Standard 
Beta 

P-value t-value Decision 

H1 Knowledge Sharing → 
Sustainable Management 

0.348 <0.001 7.243*
* 

Supported 

H2 Knowledge Sharing → 
Destination Marketing 
Efforts 

0.227 <0.001 4.635*
* 

Supported 

H3 Knowledge Sharing → 
Comparative & Competitive 
Advantage 

0.154 <0.001 3.115*
* 

Supported 

Note: p < 0.01** = t > 2.33; p < 0.05 = t > 1.645* 
Source: Authors 

 
Figure 2: Research model with Path Coefficient and P-Values 

 
Discussion 

While the total number of tourists visiting rural tourism destinations in Sarawak is 
undoubtedly small at the moment, capturing the perspectives of these groups of tourists on 
the factors that most influenced their decision to visit rural tourism destinations in Sarawak 
could benefit other rural tourism destinations in Sarawak for the purpose of destination 
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comparison. It is even more valuable in the post-pandemic period for rural tourism 
development. Recognizing the critical nature of innovation, particularly in the area of 
intangible resources in the tourism and hospitality industries, knowledge sharing is identified 
as a critical initiative to aid in the innovation process. The purpose of this study was to 
determine the significance of knowledge sharing in the development of rural tourism 
destination competitiveness (i.e., sustainable management, destination marketing efforts, as 
well as comparative and competitive advantage) in rural Sarawak. 
 

All three direct hypotheses proposed were found to be supported. For hypothesis 1, 
knowledge sharing was found to be positively associated with the sustainable management 
of rural tourism destinations from the perspective of tourists (β = 0.348; p = <0.001; t = 7.243). 
It is believed that tourists' willingness to share information, experiences, and knowledge 
gained from other tourism destinations can help develop local knowledge at the destination 
level. This knowledge is critical because it can assist the community in improving the tourism 
destination's hard and soft infrastructure. Finally, the knowledge gained will help to improve 
the efficiency of rural tourism destination management. On the other hand, the statistical 
results for hypothesis 2 indicate that knowledge sharing is positively associated with rural 
tourism destination marketing efforts (β = 0.227; p = <0.001; t = 4.635), indicating that the 
hypothesis is supported as proposed. Sharing knowledge and experience with local 
communities is believed to contribute to the development of destination marketing plans. 
 

Finally, the statistical results for hypothesis 3 (β = 0.154; p = <0.001; t = 3.115) 
supported the proposed hypothesis, which is that knowledge sharing has a positive and 
significant relationship with rural tourism destinations' comparative and competitive 
advantage in the eyes of tourists. Local communities want to provide the best services 
possible to tourists, but they need to understand precisely what tourists want in terms of 
attractions, infrastructure, and service quality. The statistical findings of this study affirm 
Paroutis and Al Saleh's (2009) finding that knowledge sharing between two tourists and 
communities can result in the generation of new knowledge for the development of a tourism 
destination's competitiveness. To summarise, in order to develop a competitive rural tourism 
destination, tourism stakeholders must consider the perspective of tourists, as the developed 
tourism destination's ultimate goal is to satisfy and fulfil tourists' needs. Thus, local 
governments, communities, and entrepreneurs are encouraged to engage with tourists and 
share knowledge in order to gain a better understanding of how to develop rural tourism 
destinations' competitiveness in rural areas. 
 
Conclusion, Implications and Limitations 

As with any research, this study has several limitations. To begin, this study relies 
heavily on samples drawn from tourists, both international and domestic, who visited the 
rural tourism destinations in Sarawak, Malaysia that were chosen for this study. The cultural 
differences between rural tourism destinations in Sarawak and rural tourism destinations in 
other countries may limit the generalizability of the findings. The reason for this is that various 
rural tourism destinations may offer tourists a variety of experiences. Second, data collection 
occurred at a single point in time, rather than at multiple points in time. As a result, the study's 
causal effect cannot be determined because data were collected at a single point in time and 
not from the same group of participants over a longer period of time. As a result, this study 
could only present conclusions and discussions about the general relationships between 
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variables, as well as the moderating effect. In short, a longitudinal study should be conducted 
in place of the cross-sectional study to ascertain the study's causal effect. 
 

The study concludes by demonstrating that knowledge sharing is both significant and 
positively correlated with rural tourism destination competitiveness in Sarawak, Malaysia. 
The findings have unavoidably contributed to the fundamental concept of destination 
competitiveness through the creation of resources for the development of rural tourism 
destination competitiveness and its contribution to sustainable management, destination 
marketing efforts, as well as the comparative and competitive advantage of rural tourism 
destinations that are currently lacking in rural tourism. This study makes several significant 
contributions to the development of theory and management practises. Theoretically, this 
study inevitably and successfully developed some guidelines for scholars and practitioners 
interested in the competitiveness of rural tourism destinations. For example, this is the first 
study to examine knowledge sharing and its impact on the competitiveness of rural tourism 
destinations in Sarawak, Malaysia. Thus, this study contributes to the literature from an Asian 
country's geographical perspective. Additionally, this study established the relevance of Social 
Exchange Theory in guiding the research framework pertaining to knowledge sharing in order 
to increase the competitiveness of tourism destinations from a tourist perspective. 
 

In practise, the findings of this study provide valuable information to tourism 
stakeholders such as local communities, industry players, and tourism-related government 
departments about tourists' concerns when making decisions to visit rural tourism 
destinations, particularly tourists who believe that sharing knowledge could potentially help 
in the development of rural tourism destinations' competitiveness. For example, this study's 
findings confirmed that tourists are willing to share their knowledge with members of the 
local community, and that this process of knowledge sharing can result in the creation of new 
knowledge for the better development of tourism destinations and their competitiveness. As 
a result, tourism planners should be concerned about the importance of knowledge sharing 
and develop a proper and structured platform to encourage tourists to share their valuable 
knowledge with the rural local community, as well as develop a better idea or strategy to build 
or form a competitive rural tourism destination. The current study examines tourists' 
willingness to share knowledge with local tourism operators, and concludes that the best 
platform for sharing knowledge from both a "tourist" and a "community" perspective is 
required. Thus, future research should focus on determining which platforms are the best for 
knowledge sharing. One possible venue for knowledge sharing is during the cultural night. It 
is essentially an event that occurs toward the end of a tourist's visit, during which cultural and 
feedback exchanges take place between tourists and community members. 
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