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Abstract 
International students' enrollment in public and private educational institutions has declined 
due to the Novel Corona Virus 2019 (Covid-19) epidemic. The educational tourism business 
can profit more if service providers and regulators take a more proactive approach to studying 
educational tourist behavior in the face of pandemic-related challenges. The purpose of this 
study is to determine whether educational tourism and institutional physiognomies affect the 
link between motivational dimensions and destination selection behavior using an augmented 
Stimuli-Organism-Response (S-O-R) model. Through a review of different works of literature 
from several fields, this paper analyses the issues and aims of the impending study. The 
review's findings suggested a conceptual framework for future research that would expand 
the S-O-R model by examining the interaction between educational tourist motivational 
features from the Self-Determination Theory (SDT), educational tourist and institution 
physiognomies, and destination selection behavior. The suggested augmented S-O-R 
framework will substantially impact the relevant body of knowledge, and the future outcomes 
will help higher education institutions' strategies for attracting international students' 
enrollment. 
Keywords: Educational Tourism, Motivation Facet, Institutional Physiognomies, Destination 
Selection Behaviour, Augmented S-O-R Model 
  
Introduction 
Globalization and the deregulation of the education sector have driven the rise of the 
Malaysian education market. As a result of these worldwide needs, the number of 
international students enrolled in tertiary education has increased. The combination of 
tourism and education has improved the tourism industry’s performance (Rahman et al., 
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2021). It has been defined as a program involving participants moving to a location either 
individually or in a group with the main primary objective of engaging in or having a learning 
experience (Carvalho, 2021). In Malaysia, educational tourism is growing in popularity, 
becoming a global hub for higher education for tertiary students (Bernama, 2019). However, 
on January 25, 2020, a new virus known as novel coronavirus or COVID-19 was discovered in 
Malaysia (Foo et al., 2020), which was caused by the Chinese people entered the nation via 
Singapore on January 23, 2020. The Prime Minister of Malaysia has issued the Movement 
Control Order (MCO) 1.0, which went into effect immediately to contain the virus. The number 
of COVID-19 cases continues to rise, and MCO 3.0 took place on May 25, 2021. This scenario 
has become a significant danger to the Visit Malaysia 2020 (VM2020) campaign, which began 
in December 2019. It has consistently resulted in a substantial decrease in the number of 
international visitors visiting Malaysia. The statistics of international tourist arrivals in 2016-
2020 are shown in Table 1.  
 

Table 1: International Tourist Arrivals 2016-2020 

Source: Ministry of Tourism, Arts and Culture Malaysia (2021) 
 

Accordingly, the number of international tourist arrivals was inconsistent in 2016 until 2018 
with a growth of 1.04% in 2019, followed by the increase in the number of international tourist 
arrivals from 25.83 million in 2018 to 26.10 million, keeping Malaysia as one of the top-ranked 
tourists’ destinations especially in the ASEAN regions; Malaysia was the highest second-
highest on international tourist arrivals in 2019 after Thailand. Furthermore, according to 
Obrien and Jamnia (2013), international students can benefit the local economy in a variety 
of ways, including 
on-campus purchases directly linked to their studies; 
off-campus spending on housing, food, books, transportation, clothing, and entertainment; 
role in contributing to the local tourism industry through domestic travel and other tourist 
activities; and 
non-educational spending by visiting friends and relatives (VFR) as well as return visits for 
alumni. 
In turn, international educational tourism may increase sales of products and services, tax 
income, and job development (Obrien & Jamnia, 2013). However, a significant decline in 
international arrivals for tourists in 2020 began when Malaysia confirmed on 25 January 2020 
its first COVID-19 case and increased in the number of instances leading to a cancellation of 
travel and tour operations, as well as the announcement of the closure of international border 
under the MCO by the Prime Minister of Malaysia. Because of this circumstance, in 2020, 
Malaysia received only RM 12.69 billion in revenue from 4.33 million international tourists. In 
2021, global tourism endured its worst year in Malaysia and the World Tourism Organisation 
(UNWTO), as foreign arrivals fell 74% due to a previous decrease in worldwide demand and 

Year 
Arrivals 
(million) 

Receipts (RM) 
(billion) 

2020 4.33 12.69 

2019 26.10 86.1 

2018 25.83 84.1 

2017 25.95 82.1 

2016 26.76 82.1 
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widespread restrictions on tourism. Occasionally, the pandemic has highly impacted 
Malaysia’s travel and tour activities, including the closure of higher institutions, inbound and 
outbound, under travel restrictions. Hence, this study discusses the importance of 
understanding the educational tourist behavior in selecting educational tourism destinations 
among ASEAN postgraduates’ students in the public universities in Malaysia. The following 
sections will examine the critical context of the proposed study from the perspectives of 
destination selection behavior in educational tourism, motivation facets, and educational 
tourist and institutional physiognomies.  
 
The Research Gap 
There are four distinctive research gaps derived from the previous scholars related to 
destination selection behavior in educational tourism, motivation in educational tourism, 
educational tourist physiognomy, and institutional physiognomy. These research gaps form 
the basis of inquiries of the problem to be explored.  Details of discussions on these research 
gaps are presented in the following sections. 
 
Destination Selection Behavior in Educational Tourism 
Many studies have been done on the tourism decision-making process for obtaining its 
products or services and the factors influencing a travel destination’s behavior. Previous 
researchers also considered the single decision of selecting a destination among several 
dimensions, classified as administrative units such as the image of countries, products and 
services, macro-destinations of geographical areas, and destination attractiveness (Trimurti & 
Utama, 2021). Moreover, Kamb et al (2020) cited that tourists' destination selection is a more 
complex process that can be studied in various stages, including the decision to vacation, 
vacation decision abroad, and choose to a destination within a country. According to Tomasi, 
Paviotti, and Cavicchi (2020), the nations could be more successful if they could integrate the 
education and tourist industries as a pathway of international interaction and learning. 
Furthermore, Simkova and Holzner (2014) revealed in the criteria for selecting tourist 
destinations that the travel patterns of individuals are strongly linked to the psychological 
habits that may be used to assess the reasons that inspire people to travel and choose a 
specific destination. In this current study, the behavior of educational tourists who are known 
for their dynamic magnetism (Ojo & Yusof, 2019a) and variations in the level of expansion of 
educational tourism capitals and amenities of countries are studied. According to Becker and 
Kolster (2012), the educational tourism destination selection process analysts differ from 
government and individual. The study also reported more research to gain more insight into 
international educational tourists' outside dimensions. There is the economic and social 
importance of educational tourism for a destination. The availability of study-international 
programs offers local individuals greater chances. A study in Malaysia revealed that 
international students at an educational tourism hub might improve the local people's quality 
of life by increasing possibilities for local entrepreneurs and offering financial advantages 
(Shwayat, 2017). Therefore, it is crucial to measure the variables, dimensions, and constructs 
that regulate educational tourists’ behavior when selecting an educational tourism 
destination.  
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Motivation in Educational Tourism 
Tourism is known as a practice of traveling for pleasure, business, or education (Simkova & 
Holzner, 2014). Tourists' personalities, views, values, and ways of life are part of a new 
experience in meeting people, places, and cultures. Motivation and behavior are also critical 
elements in defining modes of contact with visitors or communication developing a plan for 
business support. Based on Krettenauer (2020), motivation is defined as a dynamic process of 
internal psychological factors, including needs, wants, and goals. Due to the importance of 
motivation in the tourism context, research on tourists’ motivation has a long history with 
several early works in the 70s, including that by Dann (1977), to more recent decades by 
Klenosky (2002); Biswas (2008); Ojo and Yusof (2019b) focusing on push and pull factors 
related to tourists’ motivation as well as intrinsic and extrinsic motivation by Deci and Ryan 
(2008). The relevance of reasonable cost and fee structures is essential in analyzing the 
criteria for selecting educational tourism destinations. Also, identifying these criteria will help 
strategies choose the correct tools for educational tourism destination marketers (Ojo & 
Yusof, 2019b). Likewise, customer satisfaction, motivation, and functionality of the institution 
contribute to the scholarly tourism literature by examining the reputation and ranking of the 
university. Higher education collects substantial consideration, as it is one of 
the significant revenue generators (Rahimizhian, Avci & Eluwole, 2020).  
Furthermore, the present COVID-19 epidemic has irreversibly altered the globe, significantly 
influencing international travel, tourism demand, and the hospitality industry (Chang, 
McAleer, & Ramos, 2020). As a result, nations worldwide are taking various steps to reduce 
the effects of the COVID-19 outbreak and urge the tourism and travel industries to recover. 
Thus, it is critical to investigate better the previous tourism crises and current developments 
in visitor attitudes and perceptions better to comprehend the changes and features of tourism 
demand. 
 
Educational Tourist Physiognomy 
Past literature has mentioned the importance of each element in educational tourism 
connected to sustaining the ecosystem of educational tourism. One of the important reasons 
is international educational tourist behavior (Ojo & Yusof, 2020; Alipour, Fatemi & Malazizi, 
2020). According to Alipour et al (2020), educational tourists refer to international students 
who cross borders for the sole purpose of the study and do not hold the same nationality as 
the host country. International students also benefit the local economy by spending money 
on transportation, trips to specific sites, restaurants, and local food while living and studying 
abroad (Nugroho & Soeprihanto, 2016). Despite this, most educational tourism studies have 
focused on why international students opt to study overseas. Other comparatively important 
factors include educational tourists' attitudes (Rahimizhian et al., 2020). The authors 
concluded that educational tourists rely heavily on other customers' past experiences and 
opinions when choosing a destination in educational tourism settings. 
Moreover, Alipour et al (2020) stated that in the current pandemic situation, it is crucial to 
evaluate the consequence of usage and implementation of innovative technologies that help 
reduce the physical appearance of the educational tourists on campus to endure the 
sustainability of educational tourism holistically. Future research on visitors’ attitudes to 
tourism destinations is crucial at this time from a tourism management perspective (Hadinejad 
et al., 2021). Furthermore, the authors highlighted the importance of active participation from 
an educational tourist point of view, such as satisfaction. Several recent findings showed that 
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perceived value is a better indicator of behavioral intention (Rahman et al., 2021). 
International exchange students are an often-overlooked demographic in tourism research; 
thus, their choices to return to the host country have not been investigated. In the current 
scenario, the COVID-19 pandemic has created an environment of psychological fear across all 
sections of society (Pandita et al., 2021). Based on those cited authors' views, fear is naturally 
a common emotional reaction by the psychological defensive mechanism to counter any 
threat. From the arguments, this future study will analyze the effects of emotion on 
destination selection behavior among ASEAN postgraduates in public universities; the 
expected outcomes would provide evidence on the readiness to return to campus or stay in 
the host country. 
 
Institutional Physiognomy 
According to Scotto (2019), physiognomies mean infrequent connotations amid illustrative 
representations and experience of meaning. In this future study, the institutional 
physiognomy will also evaluate as moderating variable. Pitman, Broomhall, and Majocha 
(2011) studied the role of higher education institutions in educational tourism and highlighted 
that educational tourism is an exciting site of study. From the view of Rahimizhian et al (2020), 
events and happenings like festivals, celebrations, and sports-related events are significant in 
determining the factors of an educational institute's quality among students, as they create 
opportunities for active participation in education-related events. Moreover, Thomson (2002) 
concluded that good branding would provide a solid indication for existing and future students 
about the quality and credibility of an institution. These are among the factors identified for 
enhancing the quality of higher education institutions. 
Furthermore, student satisfaction in higher education can increase if the service culture of the 
university can meet the requirements of educational tourists (Tomasi et al., 2020). Thus, to 
sustain operations in highly competitive institutions, they must develop a positive reputation, 
maintain good service quality, enhance students’ loyalty without eroding the existing 
students', and strengthen their alumni engagement. In this study, the researcher will evaluate 
the effects of educational tourists and institutional physiognomies on destination selection 
behavior, which has been proposed by Greenwood, Horton, and Ultey (2002) in managing 
continuous and sustainable training quality (academic staff), ethical aspect (behavior, 
honesty), and appeal to emotion (trust, recognition) to be included under assessment by 
students in evaluating the attractiveness of a particular educational institution. Although 
there has been more comprehensive research on students’ satisfaction and loyalty, 
institutional image, and reputation (Del-Castillo-Feito, Blanco-Gonzalez, & Delgado-Alemany, 
2020), they reckoned that there is still a lack of empirical evidence to clarify the differences 
and common points as well as the relationship between these variables. Given the above 
critical perspectives, there would be essential inquiries to be examined in the proposed study 
to provide the foundation for examining the relationships between educational tourism 
motivation, educational tourist and institutional physiognomies, and destination selection 
behavior in the tourism industry.  
 
Purpose of Research and Research Question 

Based on the research gaps, this conceptual paper is intended to identify the links among 
motivational facets, educational tourist and institutional physiognomies, and 
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destination selection behavior of ASEAN postgraduates’ students in Malaysia’s public 
universities.  

 
Therefore, the research questions to be addressed are as follows: 
i. What are the relationships between motivation facets, educational tourist 

physiognomy, and educational tourism destination selection behavior in the extended 
S-O-R model? 

ii. Does educational tourist physiognomy mediate the relationship between motivation 
facets and educational tourism destination selection behavior in the extended S-O-R 
model? 

iii. Does institutional physiognomy moderate the relationship between motivation facets 
and educational tourism destination selection behavior in the extended S-O-R model? 

iv. How does educational tourism destination selection behavior affect the S-O-R model? 
 
Theoretical Overview 
 The theoretical foundation of the proposed study is based on the Stimulus-Organism-
Response model developed by Mehrabian and Russel (1974) and later modified into an 
augmented S-O-R Model that combines with the Self-determination Theory (SDT) by Ryan and 
Deci (2000) for Educational Tourism in Malaysia. The following sections describe the 
development of this theoretical overview for the proposed study. 
 
The Stimulus-Organism-Response (S-O-R) Model 
Psychological structures and processes that mediate between stimulus and behavior may be 
examined using Mehrabian and Russell's (1974) Stimulus-Organism-Response (S-O-R) model. 
The internal or external environment as stimulus (S) that influence organisms (O) and result 
in approach or avoidance reaction (R) behaviors toward the store, as well as behaviors like 
store seeking, intention to buy, and repurchase intention, according to Mehrabian and Russell 
(1974). The S-O-R model's conceptual framework is shown in Figure 1.  

 
Figure 1: Conceptual framework of S-O-R model 

 
Pandita et al (2021) defined stimulus and response as components of behavior and the 
environment in their S-O-R model (Figure 1). While rapid changes in the environment may 
affect an organism's psychological and mental stability, they may also cause behavioral 
changes (response). The application of good ideas guides this kind of analysis. The S-O-R model 
has attracted many research areas over the last few decades owing to its intuitive and robust 
mechanism for studying human behavior (Kim et al., 2020). Emotion, motivation, attitude, and 
reasoning are other significant scientific notions (constructs) utilized to show intermediation 
between stimulus and behavior. The S-O-R theory may be a helpful reference system for the 
idea of personality and subcategories such as education or personality characteristics. 
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Furthermore, research suggests that human behavior is not only influenced by the 
environment, features, or additive environment-trait interactions, but the determination of 
behavior by additive environment-trait interactions would imply that valid measures of a trait, 
such as anxiety tests, as well as valid measures of situations that are relevant for a particular 
feature, are sufficient to predict tourist behavior; in particular, the S-O-R model's 
specialization on emotion toward surroundings will provide valuable insights in exploring 
tourist experiences (Chang et al., 2014).  
 
The Self-determination Theory (SDT) 
Self-determination theory (SDT) provides a sound and widely recognized empirical foundation 
for examining the potential behavioral effects of increasingly popular forms of travel, such as 
educational tourism. According to Malik (2019), the SDT is a framework for academic research 
increasingly used to study customer motivation, satisfaction, and future behavior. Thus, the 
value dimension may be classified into two categories in this study setting: intrinsic and 
extrinsic incentive. It is projected that if these two types of motivational features are met, 
educational tourism destination selection behavior will be significantly influenced. The SDT 
will serve as the empirical theory underpinning the investigation and contributes to the 
model's expansion. This theory establishes a connection between personality, human 
motivation, and efficiency. Intrinsic and extrinsic motivation are strong forces in determining 
human behavior (Deci & Ryan, 2008). This SDT is an expansion of Deci and Ryan's Motivation 
Theory (1985). Deci and Ryan (1985) define intrinsic drive as emanating from inside. 
Intrinsic motivations influence how people behave, including self-core beliefs, interests, and 
a personal sense of morality. 
On the other hand, extrinsic motivation is a desire to perform in particular ways due to 
external benefits. These include grading systems, personal evaluations, awards, and feelings 
of affection and respect for an object (Deci & Ryan, 1985). According to Ryan and Deci's (2008) 
self–determination theory, humans are rarely motivated by a single sort of motivation. Thus, 
it is advantageous to examine individuals' motivations along a continuum spanning from non-
self-determined to self-determined. Rather than that, it is hypothesized that educational 
tourist physiognomy and institutional physiognomy are mediated and moderated in the study 
environment by two aspects of self-determined motivations, resulting in direct and indirect 
influences on destination selection behavior. The Self-Determination Continuum is depicted 
in Table 2: 
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Table 2: Self-Determination Continuum 

Source: Ryan and Deci (2000)  
 
The Proposed Augmented S-O-R Model for Educational Tourism in Malaysia 
 Among tourism research, Jeong et al (2020) cited that the S-O-R model is one of the most 
suitable frameworks to study the behaviors of tourists by considering the intangible products 
and services of tourism. The S-O-R model has been implemented in different research 
frameworks using different research methods and theories to other researchers' knowledge. 
Moreover, recent studies have investigated the role of emotion in the relationship with stimuli 
to explore tourist behaviors. The S-O-R model was also utilized in research on sports tourism 
that looked at the impact of nostalgia (emotions) on visitor behavioral intention (Cho, Chiu & 
Tan, 2021). Earlier, Wee (2016) also applied the S-O-R model to event tourism, looking at the 
impact of festival quality (service performance quality and perceived service quality) on tourist 
loyalty with emotion as a mediating element. With an increasing number of studies by tourism 
researchers looking at the impacts of emotion on outcome variables like tourist behavior and 
behavioral intention, this future study will also utilize the most widely used S-O-R theories in 
the context of educational tourism in Malaysia. Given previous instances of comparative 
research, the results may not help predict educational tourist behavior. Thus, the present 
study will propose another extended S-O-R model by examining the relationship between 
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motivational facets (stimuli) adapted from the SDT (Ryan & Deci, 2000), educational tourist 
physiognomy (organism), and destination selection behavior (responses). 
 
Additionally, to address gaps in the prior research literature by examining moderating effects 
in educational tourism, this study will incorporate an external source of information 
(institutional image) as a critical element in educational tourism destination selection 
behavior. The present study will provide additional insightful findings by testing a sequential 
mediation model and incorporating an external source of information based on the S-O-R 
model. The model will be expanded to examine the effects of educational tourists' motivation 
facets, educational tourists' physiognomy, and educational tourism destination selection 
behavior. This proposed study will provide a novel theoretical framework for understanding 
the relationships among the four constructs: the educational tourist motivation facets, 
educational tourist and institutional physiognomies, and destination selection behavior. As a 
result, the current study proposes a comprehensive S-O-R framework, significantly impacting 
the relevant body of knowledge. Second, the proposed research's findings would allow 
universities to rethink their strategic plans. Most universities are constantly competing for 
global rankings, reputation, and image and increasing their internationalization and 
globalization efforts despite the ongoing global COVID-19 pandemic. 
 
Review of Related Literature 
Educational Tourism 
UNWTO (2019) described educational tourism as a kind of tourism that includes many 
different types of tourism linked to tourists’ motivations to travel, participate in various 
training, self-improvement processes, intellectual growth, and the development of varied and 
diversified skills. In mind, educational tourism encompasses multiple goods and services 
relating to academic research, skill acquisition vacations, school field excursions, fitness 
classes, career advancement courses, and language courses.  Compared to the 1990s, the 
internationalization of universities has become an essential element of global higher 
education. Similarly, Kamdi et al (2016) argued that the increasing number of universities 
globally caused competition in the higher institutional sector. The competition among higher 
institutions led to the development of educational tourism as an economic activity that 
attracted the participation of many countries in the world. The COVID-19 epidemic, on the 
other hand, has wreaked havoc on the tourist sector across the globe. Governments 
worldwide are shutting international borders and imposing travel restrictions (Salcedo & 
Cherelus, 2020). 
Consequently, many international students studying in the educational tourism host country 
cannot go back to their home country and vice versa throughout this urgent scenario. Those 
who can return home are worried that their academics may be disrupted. Several measures 
are now being considered; for instance, institutions all around the globe are urging 
international students not to go abroad, placing them at risk of infection (Sahu, 2020). As a 
result, the interruption caused by COVID-19 may impact foreign student admission for the 
following academic year. However, necessary action should be taken to prepare for a return 
to normality by examining all aspects. Given the increasing demand for higher education 
before the outbreak of the COVID-19 pandemic, marketers will need to update their 
knowledge of educational tourism, institutional and destination-relevant methods to continue 
attracting significant numbers of international students. 
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Educational Tourism in Malaysia 
As has been widely tourist educational tourist attractions not only impact the region's 
economy, but they may also provide personal benefits to individuals and the local society. 
Educational tourism will benefit universities in terms of revenue, comprehensive facilities and 
expertise, and increased visibility. This was translated when educational tourism in Malaysia 
was gradually growing in popularity, as the country strives to become a global center for 
tertiary education, offering high quality and affordable education. Moreover, many factors 
now affect students' decisions to study abroad. Apart from the lower cost of education in 
countries like Malaysia and Singapore, English as a medium of instruction and study in most 
higher education institutions also allows international students from all over the globe to 
enroll. 
Furthermore, the university's worldwide rating becomes a factor in determining whether or 
not it is a suitable location for international students to study. Malaysia has a 70% gross higher 
education enrolment rate, with 1.2 million students enrolled in public and private higher 
education institutions such as public universities, polytechnics, community colleges, private 
universities, and private colleges during the past decade. With this growth, Malaysia now 
ranks third among ASEAN nations for masters and doctoral program enrolment, after 
Singapore and Thailand, according to the Ministry of Higher Education (MOHE, 2015). With 
the increase in entering visitors, there is a possibility that the number of entering international 
students may increase, bringing more tax revenue into local educational institutions. Table 2 
shows the total number of international students in higher institutions by country of origin for 
2020.  
 
Table 2: International Students in Malaysia’s Higher Institutions by Countries of Origin 2020 

Country Total International Students 

China 16, 957 

Indonesia 9, 983 

Bangladesh 8, 338 

Yemen 5, 084 

Pakistan 4, 973 

Nigeria 4, 647 

India 3, 206 

Egypt 2, 653 

Sri Lanka 2, 627 

Iraq 2, 160 

Others 35, 327 

Grand Total 95, 955 

Source: Ministry of Higher Education (2021) 
 
According to Table 2, Malaysia has 95,955 international students enrolled in public and private 
universities. Rapid privatization of higher education in other nations has resulted in low 
performance. It is widely recognized that the degree to which actual service performance 
meets the customer's requirements and expectations determines service quality (Kwok et al., 
2017). As a result, Malaysia must devise ways to avoid falling into this trap. It is critical to 
optimize the current plan execution to guarantee that existing institutions stay viable in the 
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face of declining foreign student enrolment patterns. Malaysia's overall position as an 
attractive educational destination at the global and regional levels necessitates ongoing 
development from public institutions. This kind of effort helps develop the country's tourist 
businesses, with educational tourism playing a crucial part in maintaining the destination's 
service quality and appeal, which benefits the company. 
 
Tourist Motivation  
The traveling phenomenon among youth and students has become a fast-growing trend. It is 
necessary to understand young people's tourist motivations because their demands and 
desires may lead to specific travel behavior, such as the tourist attractions they choose to visit 
(Han, Kim, & Kiatkawsin, 2017). Frost and Shanka (2015) performed another research on 
student travel motivation and found that the main reasons for students' cheap costs were 
entertainment, easy access to culture, and historic sites. Each educational tourist has their 
preferences or motives for travel, as evidenced by motivational differences between students 
from Japan and the United States (Sakakida, Cole, & Card, 2004), as well as differences in the 
travel motivations of Canadian and Chinese students (Wang & Walker, 2010). Moreover, Kim 
and Jogaratnam (2002) performed research on student motivations of ASEAN foreign college 
students and identified seven motives, including knowledge-seeking, relaxing, entertainment, 
sports, leisure, boasting about travel, and family. When comparing the motivations of ASEAN 
international college students to those of American students, knowledge-seeking and sports 
played different roles in motivating students from these two origins, with ASEAN international 
college students being highly motivated by knowledge seeking to travel, whereas American 
students preferred sports, relaxation, entertainment, boasting about travel, and family. 
However, the motive's criterion assessment rejected the idea that culture is represented by a 
system of principles encompassing individualism or collectivism (Vu, Maulen, Heslenfeld, 
Woodcock, Han & Krabbendam, 2019). Each person's psychological processes and behaviors 
are structured around attempts to align with a system of practices and public meanings. As a 
result, the systematic culture perspective refutes that Eastern and Western cultures have 
fundamentally distinct values. By focusing on intrinsic and extrinsic motivations, a study can 
examine international students' personnel travel behavior in terms of academic and personal 
growth, better career prospects, and economic benefits, or they may have an intention to 
avoid disadvantageous conditions in their home country, which are intrinsic motivations (Mok, 
Bakac & Froehlich, 2020). Therefore, those gaps identified in the past studies will be further 
investigated in the present study.   
 
Tourism Destination Selection Behaviour 
From a psychological point of view, decision-making is defined as a process of human thought 
and as a reaction to the external world, including a perceptual, emotional, and cognitive 
function (Simkova and Holzner, 2014). With the recent development of tourism, a continuing 
understanding of consumer behavior is critical because the strategic management of tourism 
destinations relies on developing theories about tourist behavior and a sense of destination 
choice. Furthermore, since destination choice is essential to destination marketing 
organizations (DMOs), it has long been a prominent study subject in the academic tourism 
area (Thomas & Wee, 2016). Thus, the decision of international educational tourists in 
educational tourism destination selection is determined by intrinsic and extrinsic motivation. 
Previous studies revealed educational tourists' characteristics, academic learning, and career 
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development as an inherent dimension of the decision to study abroad (Mazzarol & Soutar, 
2002; Becker & Kolster, 2012). In addition, outside dimensions of educational tourists’ 
decision to study overseas include social factors, the economic factors of the home country 
(Oja & Yusof, 2020), and the education system in the home country (Mazzarol & Soutar, 2002).  
 
Further, the decision of destination of choice was observed as a decision made either by an 
individual or/and joint decision by family members, friends, and significant relative essential 
can influence the decision-making process (Biswas & Husain, 2020). Moreover, among the 
various factors that affect a tourist’s destination choice decision, culture remains an essential 
factor yet to be examined. Based on previous literature, the effect of culture on destination 
choice is reflected in two aspects. The first is that tourists from different cultural backgrounds 
behave differently in choosing destinations, and the second is the cultural similarities or 
differences between them (Liu, 2014). In a theoretical context, Saito and Strehlau (2018) 
criticized the models proposing the process of decision making in destination selection that is 
critically focused on internal and external factors. According to the study, there are several 
ways of understanding the decision-making process and behavior. The critics also went to 
existing models that mainly consider that the individual’s choice process depends only on 
individual, group, and moment (Saito & Strehlau, 2018). Usakli and Baloglu (2011) suggested 
actual models of choice include the role of emotions in the decision-making process in an 
actual situation. Based on the study, considering the role of emotions in travel destination 
selection, the influence of the distance is between the tourist’s self-image and the image 
attributed to the destination as a motivating factor. Thus, studying the influence of relatives, 
cultural and tourist characteristics, travel-related costs, and emotions on a joint decision will 
be within the scope of this study. 
 
Conceptual Model Development 
The conceptual paper examines the theoretical foundation of the relationship between 
motivation and destination selection behavior, mediated by educational tourist physiognomy 
and moderated by institutional physiognomy. A study was conducted on various models 
developed by multiple authors, as discussed in the theoretical overview section. Thus, the 
conceptual model shown in Figure 2 combines the S-O-R model of Mehrabian and Russell's 
(1974) and Self-determination Theory by Deci and Ryan (2008) as an extended model for the 
study. Therefore, as shown in Figure 2, the study proposed the following propositions:  
Hypothesis 1: Motivation facets positively influence educational tourism destination 
selection behavior in the extended S-O-R model. 
Hypothesis 2: Motivation facets positively influence educational tourist physiognomy in the 
extended S-O-R model. 
Hypothesis 3: Educational tourist physiognomy positively influences educational tourism 
destination selection behavior in the extended S-O-R model. 
Hypothesis 4: Educational tourist physiognomy mediates the relationship between 
motivation facets and educational tourism destination selection behavior in the extended S-
O-R model.  
Hypothesis 5: Institutional physiognomy moderates the relationship between motivation 
facets and educational tourism destination selection behavior in the extended S-O-R model. 
Hypothesis 6: There are varying destination selection behavior effects in the S-O-R model. 
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Figure 2: An Augmented S-O-R Model Proposed for the Research 

 
Methods 
The proposed study would conduct a cross-sectional survey to ascertain the association 
between motivating factors, physiognomies, and destination selection behavior. Given that 
the suggested hypothesis will be tested using PLS-SEM with SmartPLS, the sample size is 
decided by the analysis's power and the model's complexity (Hair et al., 2017). This study uses 
Power analysis and the Roasoft sample size calculator to estimate the sample size for this 
study, which resulted in a targeted sample of 68 to 339 postgraduates from ASEAN out of a 
total population of 2867 in Malaysia public universities. On the other hand, Hair, Celsi, Money, 
and Samouel advocate a sample size of 200–400 as a critical sample size (2015). Primary and 
secondary data will be collected, and quantitative data will be examined using descriptive 
statistics such as percentage distribution, mean, and frequency counts. Partial Least Squares-
Structural Equation Modeling (PLS-SEM) will be used to explain the suggested augmented S-
O-R model variables.  
 
Conclusion and Implication for Future Research 
In this proposed study, a new proposed model of educational tourism destination selection 
behavior is established by adapting and extending a previous S–O–R model with one 
mediating variable and one moderating variable. Theories are critical in research because they 
provide a framework for numerous areas of study aimed at the nature of the issue, address 
potential mechanisms, and recommend several specific actions (McCullagh, 2005). The 
research framework comprises five constructs, which are independent variables that include 
intrinsic and extrinsic motivation features. Educational tourism destination selection behavior 
is the dependent variable. The essential relationship between motivation components and 
educational tourism destination choosing behavior will be investigated in this study. 
Importantly, this study investigates the mediation effects of educational tourist physiognomy 
on the link between motivational components and educational tourism destination selection 
behavior. The institutional physiognomy's moderating effects on the link between motivation 
components and educational tourism destination selection behavior will be studied.  
Furthermore, evaluating psychological mood has long been a significant field of research. 
Previous research employing the S-O-R model has validated the educational tourist, 
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institutional, and destination perspectives in the suggested study framework. This research 
will collect the application of many motivational and behavioral theories that may offer a 
better understanding of educational tourism destination choice behavior to provide a 
cohesive theoretical framework in the extended S-O-R model. Because of its propensity to be 
a multi-billion-dollar business in tourist sub-sectors, the educational tourism ecosystem has 
become one of the most critical topics explored from various perspectives, including the 
economy, destination, local community, and entrepreneurship. Educational tourism is a 
movement initiated by an individual or a group with the primary goal of participating in an 
educational activity. When it comes to travel motivations, psychological actions among 
passengers have a significant impact on establishing a general desire to visit specific 
destinations. Besides, the research's proposed motivational model intends to make it easier 
to locate a better target market, segment the market, and approach marketing channels more 
successfully.  
Based on the research gaps identified in the prior literature, this study will use postgraduate 
students from the ASEAN region as the unit of analysis in the study setting. In this context, the 
study's findings will raise awareness of educational tourist demands. The public university 
administration will develop tactics that will encourage students to study in Malaysia during 
the post-COVID-19 pandemic and endemic environment. Given the study's purpose to 
empirically analyze correlations between motivation facets, educational tourism, and 
institutional physiognomy, and destination selection behavior, it is evident that the current 
study will employ quantitative research. Furthermore, this methodology is deemed 
appropriate as the current study framework. The hypotheses are developed from a deductive 
method. The study uses a top-down approach by beginning with a general approach to narrow 
it down into a hypothesis, which explicitly tests the prediction about what we expect to 
happen in the study (Hair et al., 2017). Furthermore, this methodology has been applied 
successfully in educational tourism (Safakli & Ihemeje, 2015; Seyidov & Adomaitiene, 2016; 
Ojo & Yusof, 2019b). The data collection will be carried out after the approval on research 
ethics obtained from the university. 
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