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Abstract  
The study examines the concept of public donations in support of communal projects for 
altruism purposes in the Ghanaian context. Such voluntary donations from backers operate 
under indigenous Susu and Yibima crowd fund mobilization events. The study critically 
considered the main concepts of these indigenous crowdfunding models and examine the 
motivating drives behind backers supporting communal projects organized by opinion leaders 
of the community. The study is conducted using qualitative research method and it offered 
an inductive interpretation from analyzed data samples by means of Grounded Theory. The 
evidence evolving from the data indicates that earlier literature on the Susu concept did not 
consider the role of the crowd in Ghanaian homegrown crowd funding concepts. The findings, 
therefore disclosed that Yibima fund mobilization campaigns are launched on social media 
platforms, by project initiators for funding support from the public. 
Keywords: Donation Crowdfunding, Susu, Yibima, Mobile Money, Altruism  
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Introduction 
Susu is an all-embracing form of indigenous crowd sponsoring in Ghana with Yibima as a 
typology of the concept. In many ways, the Susu system serves as a crowdfunding concept 
which project initiators use to raise funds for their projects (Alabi et al., 2007). Existing studies 
have recognized typologies of Susu models, which vary in terms of the contributions and the 
rewards they offer to backers (Alabi et al., 2011).  These Susu typologies differ in terms of the 
purposes of the fundraisings (Amoah-Mensah, 2021; Anku-Tsede, 2013; Aryeetey, 2005). 
Susu, therefore, can be classified as a form of indigenous community fundraising concept that 
offer project initiators access for start-up capital. It can also be used in supporting projects 
embarked by the community leaders (Anku-Tsede, 2013). Yibima on the other hand is a form 
of a crowd fundraising campaign usually adopted by members of  the public, community 
groups and associations to support various project initiatives (Steel & Andah, 2003; Walker, 
2017). Yibima fundraising campaigns enables project initiators raise funding in support of 
community projects for altruism purposes (Amoah-Mensah, 2021; Anku-Tsede, 2013; Steel & 
Andah, 2003; Walker, 2017).  
 Consequently, in our attempt to achieve the aim of our study we reviewed defining literature 
on Susu and Yibima crowdfunding concepts in detail and evaluated applications of these in 
relation to the Western forms of crowdfunding. We also evaluated the Yibima concept which 
is a smart form of indigenous crowdfunding concept for fund mobilisation in support of 
community projects. The question therefore is: why do backers give communal donation in 
support of public projects? We therefore categorized the research problem set for this study 
as follows: First, we aimed to study and explain how altruism drives donation crowdfunding 
in the Ghanaian context. Second, we explored the reason for the emergence of Yibima as a 
smart form of indigenous crowdfunding concept.   
 
Literature Review 
Literature on crowdfunding ascribed the origin of crowdfunding to Europe and America 
without recognising the fact that the crowdfunding concept existed in the traditional settings 
in some African countries. Ample literature albeit limited suggested that some forms of 
crowdfunding existed  in some African communities in the form of spirit of communal 
mutuality in the 16th Century (Dieter, 2001;  Aryeetey, 2005). This took the form of communal 
donation in support of public projects organized by leaders of the community. To a large 
extent it also involves amalgamation of resources in support of micro enterprises of the 
members of the community (Wolf, 2017). There is ample evidence to suggest that the 
Harambee system which is practiced in Kenyan culture involves members of the community 
providing donation through voluntary cooperation for the public good (Vershinina, 
Woldesenbet Beta, & Murithi, 2018). In a similar way in Ghana, the Susu and Yibima are 
popular fund mobilization concepts in Ghanaian communities (Aryeetey, 2005).   
 
The Susu Concept in Ghana 
The Susu concept, therefore, is an indigenous crowd fund mobilisation in Ghana, which is 
equivalent to the Paluwagan in the Philippines and Arisan system in Indonesia (Dieter, 2001). 
The Susu crowdfunding is a form of funding mobilization among lower income earners in 
Ghana to raise start-up capital for their business ventures (Anku-Tsede, 2013). Susa as a 
concept allows contributors to engage in regular savings (Aryeetey, 2005; Ayensu et al., 2016; 
Gyasi et al., 2019). The system involves the creation of a financial pool made up contributions 
from the group members (Quaye et al., & Osei, 2014; Seibel, 2001; Steel & Andah, 2003). 
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Start-up capital from the pool is rotated among members based on the arithmetical position 
on the list of members until every member of the group is served (Aryeetey, 2005; Anku-
Tsede, 2013). The Susu system, therefore, acts as an alternate source of start-up capital to 
micro enterprises in Ghana (Alabi et al., 2007; Mensah & Rengarajan, 2019). For the purpose 
of this study, we focused on the crowd donation aspect of Susu because of limited literature 
on the subject area. Empirical evidence on the Susu concept from existing literature is, 
therefore, presented in Table 1. 
 
Table 1 
Empirical Results for the Susu concept 

Author Empirical Evidence 

Aryeetey (1994) 
 

A financial phenomenon found mostly in developing 
countries 
 

Aryeetey and Udry (1995) 
 

As a social phenomenon, Susu forms part of the financial 
system unregulated by formal rules. 
 

Dieter (2000) 
 

Groups providing social insurance by allocating scarce 
resources, out of turn, to members in emergencies. 
 

 Steel and Andah (2003) The susu system primarily offers savings products to help 
clients accumulate their own savings. 

Alabi (2007) 
 

Susu is believed to have contributed largely to micro 
enterprises and small-scale businesses. 

Anku-Tsede (2013) Susu has been part of Ghana’s micro financial system for at 
least three centuries. 

Osei-Assibey (2015) Susu represents the pooling of money resources from 
numerous sources to get a larger sum. 

Source: Author’s construction  
 
Methodology 
The study used qualitative approach for collecting the primary data to explore the relationship 
between Crowdfunding and Susu. The limitation of literature in this area of study, particularly, 
in Ghana, called for the adoption of this strategy. The study therefore aimed at developing 
evidence that there is a form of indigenous crowdfunding in existence in Ghana. To explore 
this further, the designing of the research questions was based on the objectives of the study. 
We used an exploratory  and inductive research approach to help set the narrative in the right 
context and to cater for the biases of the respondents (Alsharari & Al-Shboul, 2019). This 
approach is quite interactive and it gave the researchers an optional viewpoint and free 
interpretation of the elements of the study (Hesse et al., 2019; Kaczynski et al., 2014). The 
study involved conducting semi-structured interviews to gain comprehensive understanding 
of the topic under study. This option offered a better structured approach and allowed for an 
option for in-depth analysis (Thorne, 2000).   
 
To explore this further, the designing of the research questions was based on the objectives 
of the study. Ultimately, regarding the interviewee type, the structure began with background 
information and questions relating to why will the members of the public back initiators of 
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community projects (Elliott, 2018). Preceding the preparation of the data for analysis, the 
interviews were recorded and transcribed (Hesse et al., 2019). The recorded interviews were 
transcribed into a data set and coded using NVivo software program (Elliott, 2018).  
 
Data Analysis 
Data was gathered by interviewing 21 respondents in three academic institutions in Ghana 
who are high income earners and are in a better position to back community projects. The 
idea was to find out from them if they are willing to back any crowdfunding campaigns in 
support of community projects in their local communities. We were therefore, able to 
triangulate our findings to assess whether there is a link between CF and Susu because they 
bear some similarities. The study therefore, presents inductive approach for the samples on 
Susu using the Grounded Theory approach that is based on generalized views on four main 
grounded features (Guetterman et al., 2019). These are constant comparison from analysed 
data, grounded theory coding, observation and personal experience. This view is therefore 
synthesized to come out with a theoretical view that Susu, which is a Ghanaian concept of 
resource mobilization, bears similarities to CF (Johnson, 2015).  
 
This assertion is reinforced by the application of inductive reasoning based on interview data. 
Studies shows that Grounded Theory allows for the generating of theory from field data. It 
also allows for comparisons across cases to assess differences and similarities to allow 
generalizability. Glaser and Strauss (1967) in developing this theory used certain grounded 
features such as constant comparison, saturation, grounded theory coding, memo, among 
others (Guetterman et al., 2019; Johnson, 2015). In conformity with the tenets of the 
Grounded Theory, the data was coded using NVivo software. During the coding, there was 
extraction of the codes with similar ideas or concept and during the coding, they were 
grouped into themes and subthemes (Maher et al., 2018). There was constant comparison 
between the codes to establish a connection between them. Based on this process, the 
theoretical model was developed using Grounded Theory (Guetterman et al., 2019; Johnson, 
2015). 
 
Findings and Discussions 
The evidence from the data suggests that during Susu and Yibima crowdfunding campaigns 
backers support projects for altruistic purposes (Amoah-Mensah, 2021; Aryeetey, 2005; Steel 
& Andah, 2003).  Again, evidence emerging from analysed data suggests that earlier literature 
on the Susu concept did not give attention to the role of the crowd (community) in these 
indigenous funding raising concepts. For instance, the donation aspect of these concepts 
which involves the support for community projects has limited attention. We, therefore, 
speculate that the absence of the crowd in the early forms of Susu and Yibima as a 
crowdfunding models escaped the attention of prior researchers investigating the concept 
(Johnson, 2015).  
 
Therefore, in this paper, we attempt to build on our earlier novel approach to the Susu 
concept by supporting our argument that the operations of the concept is similar to CF (Kuma 
et al., 2021). Unambiguously, we continue our argument in our earlier study that Yibima 
which is a typology of Susu is a crowdfunding fundraising concept that involves backers 
donating cash in support of community projects for altruistic reasons (Amoah-Mensah, 2021; 
Steel & Andah, 2003; Walker, 2017). Our study therefore aligns with a small number of others, 
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which postulate that Susu campaigns are sometimes launched by community leaders in 
support of communal projects (Alabi and Ahiawodzi 2007; Mensah and Rengarajan, 2019). 
Furthermore, backers donate towards such projects for altruistic purposes because they 
believe they are doing it for a good course.  
 
Yibima Concept 
Our findings suggest that Susu as a concept is limited in definition in the sense that it does 
not include other forms of fund mobilization concepts within the Ghanaian context, for 
example, the Yibima concept (Alabi et al., 2011; Alabi et al., 2007; Anku-Tsede, 2013; 
Aryeetey, 2005; Osei-Assibey, 2015). Following this argument, it is obvious that the term Susu 
is an overarching concept that embodies other Ghanaian crowd fundraising concepts ( 
Cumming et al., 2017).  To correct this imbalance, we used the Grounded Theory approach to 
argue more specifically that Yibima as a model of Susu has specific similarities with donation 
based crowdfunding because it involves making appeal to the public for financial support for 
community projects (Guetterman et al., 2019).  
 
The data, therefore, suggests that Yibima is a typology of crowdfunding which allows cash 
donations from community groups in support of community projects (Amoah-Mensah, 2021; 
Anku-Tsede, 2013; Steel & Andah, 2003; Walker, 2017). These financial contributions are 
done purely for altruism. We, consequently, argue that there is every indication to suggest 
that Yibima is a Ghanaian indigenous form of crowdfunding (Behi et al., 2020; Cumming & 
Hornuf, 2018; Hemer, 2011), which uses informal platforms such as, Telegraph, Instagram, 
WhatsApp, Facebook etc to engage in crowdfunding campaigns for social projects (Carr & 
Hayes, 2015).  
 
In fact, the upsurge of social media platforms has advanced the expansion of the Yibima 
concept in Ghana. Linked to this is the surge of the Mobile Money (MoMo) concept which 
makes it easy for backers to make financial contributions for project campaigns (Kuma et.al., 
2017; Maurer, 2012). Mobile Money (MoMo) involves the use of mobile phones to transact 
online payments (Kuma et.al., 2017; Osei-Assibey, 2015).   
 
Yibima and Crowdfunding  
Our findings are consistent with the findings of other studies about the fact that backers 
donate to crowdfunding campaigns for altruistic reasons (Cappa et al., 2020; Petruzzelli et al., 
2019; Nielsen & Binder, 2020). In Yibima campaigns by members of alumni groups, backers 
support project initiatives because they contribute for a good course in their alma maters. 
Likewise, members back Yibima campaigns for community projects because needy members 
of the public profit from them. Yibima campaigns, therefore, hinges on the desire of the 
members of the public to give back to the community for altruistic reasons (Mollick, 2014).  
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 Fig. 1 Thematic framework on Susu 
 
Theme on Susu 
Figure 1 is a graphical presentation of some inductive themes based on views expressed by 
respondent X, a manager of the business units of the sampled institutions (Kuma, Yusoff, & 
Jayamana, 2021).  To explore this further, we began by focusing on whether the participant 
will be interested in using Susu fundraising concept to support the unit’s projects. Our findings 
suggest that the unit has already tried some form of Susu crowdfunding to raise capital in 
support of its operations (de Vries, 2019).  These findings led us to speculate that CF concept 
existed informally in Ghana and has been an alternate funding source for project initiators. 
Additionally, our findings suggest that because CF is similar to Susu, participant X opted for it 
(Anku-Tsede, 2013; Osei-Assibey, 2015; Amoah-Mensah, 2021). These findings reinforced our 
view that Susu bears similarities with CF. In percentage terms as indicated in the graph, in 
spite of the fact that the concept of CF is new in Ghanaian the percentage rate is 32% 
comparative to Susu with a percentage rate of 78%. We interpreted this to mean that CF has 
a high acceptance rate in Ghana because the two concepts are similar.  
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Fig. 2 Thematic framework on Backers of Susu campaigns 
 
Theme on Backers of Susu Campaigns 
Ultimately, Participant Y expressed a similar view in relation to supporting CF campaigns as 
backer for altruistic reasons as indicated in Figure 2 (de Vries, 2019). In this manner, our paper 
therefore provides the first empirical evidence, which suggests that backers’ willingness to 
support CF, or Susu campaign in the Ghanaian contest is driven by their desire to support 
community projects for the public good (Bretschneider & Leimeister, 2017; Kuppuswamy & 
Bayus, 2013; Moon & Hwang, 2018; Nielsen & Binder, 2020). Specifically, our findings suggest 
that the drive for making financial contributions for community projects is mainly based on 
the desire of backers giving back to society. In a number of significant ways, the views of 
Participant Y confirmed similar views expressed by other participants that CF which is similar 
to Susu and Yibima could serve as alternate funding for project initiators (Amankwah-Amoah, 
2016; Jespersen, 2018; Prainsack, 2012).  
 



INTERNATIONAL JOURNAL OF ACADEMIC RESEARCH IN ACCOUNTING, FINANCE AND 

MANAGEMENT SCIENCES  

 Vol. 1 3 , No. 2, 2023, E-ISSN: 2225-8329 © 2023 HRMARS 
 

347 

 
 
 
Fig. 3 Theoretical model of Susu and Yibima concepts: (Kuma et al., 2021) 
 
Framing Theoretical Model of Susu and Yibima concepts based on Grounded Theory 
It must be indicated that the Figure 3 is developed using Grounded Theory and it is informed 
by the findings of the study. Reinforcing our findings and following on Hemer (2011), we 
assumed that project initiators can raised donations from the public. These donations may 
come from appeals to the crowd from project initiators in support of community projects 
(Agrawal et al., 2014; Ahlers et al., 2015; Belleflamme et al., 2014; Kaartemo, 2017). 
Consequently, in reference to our initial study, the framework is developed on the assumption 
that Yibima and Susu are similar to CF (Kuma et al., 2021). This is because during Susu and 
Yibima campaigns, project initiators make a general appeal to the public (crowd) and these 
campaigns are launched on social media platforms. Funds raised from such campaigns could 
be used to support self-help or community projects (Amoah-Mensah, 2021). Backers, 
therefore, make financial contributions in support of these projects for altruistic reasons (Carr 
& Hayes, 2015). 
 
Consequently, Figure 3 presented the theoretical framework model for Susu and Yibima. It 
has eight components which are interrelated. The relationship of these components 
contributes to a successful Yibima and Susu campaigns. The critical link of the framework is 
the presence of social media platforms which is supported by online payment system known 
as MoMo. The MoMo payment system enables backers to contribute to fund raising 
campaigns with ease. Usually, Yibima or Susu campaigns are championed by community or 
group leaders who appeal to their members on social media platforms for financial support 
for community projects. An online payment system which is a Mobile Money account is 
thereby made available to members for contributions.  
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Accordingly, using Grounded Theory based on analysed data and following on the theory of 
Hemer (2011) we advanced the theory that  Susu can be classified as a crowdfunding concept 
and Yibima is a typology of the Susu concept. 
 
Conclusion 
Our study considers the practice of public donation in support of communal projects for 
altruism purposes in the Ghanaian context. These fundraising campaigns are launched under 
indigenous crowdfunding concepts such as Susu and Yibima. Evidence from reviewed defining 
literature suggests that prior literature on the Susu concept paid limited attention to the role 
of the crowd in Ghanaian indigenous crowd fund mobilisation concepts. Furthermore, the 
upsurge of social media platforms has boosted the development of the Susu and Yibima 
concepts in Ghana. Coupled with this, is the introduction of Mobile Money (MoMo) payment 
system which has become a catalyst for the upsurge of the Susu and Yibima fund mobilisations 
concepts in Ghana. We, therefore, speculate that the absence of the crowd in the early forms 
of Susu and Yibima as a crowdfunding models escaped the attention of prior researchers 
investigating the concept. 
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