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Abstract 
The importance of eco-friendly packaging is increasingly recognized by consumers worldwide, 
including in Malaysia, where it plays a crucial role in both protecting food from contamination 
and minimizing environmental impact. This study focuses on the knowledge, concern, and 
readiness of hospitality students at Sungai Petani Community College towards the use of eco-
friendly packaging. Utilizing a quantitative research methodology, data were collected 
through a structured questionnaire administered to 174 students enrolled in culinary and 
hotel operations programs. The results reveal that the respondents possess high levels of 
knowledge and concern regarding eco-friendly packaging, acknowledging its environmental 
benefits. However, apprehensions about potential cost increases or additional taxes 
associated with such packaging were also noted. Despite these concerns, a significant 
proportion of students expressed their willingness to adopt eco-friendly packaging in their 
daily routines. Furthermore, the study identified a significant positive correlation between 
knowledge and readiness, as well as between concern and readiness, suggesting that 
increased awareness and concern can drive readiness to use eco-friendly packaging. These 
findings underscore the critical need for educational initiatives aimed at enhancing students' 
understanding of sustainable practices while also addressing perceived barriers to their 
acceptance. The study provides valuable insights for educators and policymakers, highlighting 
the necessity of integrating sustainability education into hospitality training programs to 
foster sustainable behavior and practices in the industry. Future research should explore the 
long-term impact of such educational interventions and investigate strategies to overcome 
economic barriers to the adoption of eco-friendly packaging. 
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Introduction 
The Covid-19 virus has affected the entire world since late 2019, impacting various sectors 
significantly. In Malaysia, the virus was first identified with several positive cases reported 
from visitors from China. Consequently, the number of Covid-19 cases in Malaysia continued 
to rise (Ministry of Health Malaysia, 2021). The sectors most affected include the economy 
and education, particularly the food and beverage industry. Due to the stringent Movement 
Control Order (MCO) period, there was a significant impact on food businesses as government 
directives on movement control led to a lack of customers in restaurants or eateries due to 
the ban on dine-in services, among other factors (Che Suhaili et al., 2020). With the limitations 
on dining in restaurants, many eateries shifted to online food delivery services to boost their 
income. However, with the increase in online food purchases during the Covid-19 pandemic, 
the use of plastic packaging also increased, especially in food delivery (Muslim, 2020). Datuk 
Mizan Yahya, Executive Chairman of Waste Management Systems Sdn Bhd, stated that the 
increase in the purchase of packaged food results in more household waste, and most of the 
packaging is made of plastic. Prof. Dr. P. Agamuthu from the Jeffrey Sachs Center on 
Sustainable Development, Sunway University, added that public awareness of environmental 
protection often only arises when faced with evident negative effects (Muslim, 2020). This 
raises questions about our awareness of using eco-friendly packaging. Is such packaging safe 
for storing food? At Sungai Petani Community College, hospitality students have been trained 
through the Food Safety & Sanitation module. With an understanding of eco-friendly 
packaging, students can choose more sustainable options to reduce their environmental 
impact. Therefore, a study was conducted to assess the knowledge, concern, and readiness 
of hospitality students towards the use of eco-friendly packaging. 
 
Research Objectives 
There are four specific research objectives in this study 

1. To identify the level of students' knowledge about eco-friendly packaging. 
2. To identify the level of students' concern about eco-friendly packaging. 
3. To identify the level of students' readiness to use eco-friendly packaging. 
4. To identify the relationship between students' knowledge and concern with their 

readiness to use eco-friendly packaging. 
 
Literature Review 
Eco-friendly Food Packaging 
Packaging plays a significant role in waste production, especially in the context of food 
products. Approximately one-third of pollution is attributed to packaging (Branca et al., 2024). 
Eco-friendly packaging refers to packaging materials that are renewable, biodegradable, 
compostable, or recyclable (Moshood et al., 2022). The use of food packaging is essential not 
only for protecting food from contamination and damage but also has an environmental 
impact (Moey et al., 2016). Therefore, eco-friendly food packaging that can be reused, 
recycled, or decomposed biologically is important to reduce negative environmental impacts. 
During the COVID-19 pandemic, the use of single-use food packaging, such as plastic and 
styrofoam, increased significantly due to the rise in online food orders not only in Malaysia 
(Astro AWANI, 2020) but also in other countries like Indonesia (Agensi, 2022). A study by 
Cheng et al. (2022) on household packaging waste during the Movement Control Order (MCO) 
in Malaysia found that 49% of respondents disposed of the plastic packaging of products they 
purchased online as waste. Additionally, according to Dr. Mohd Pauze Mohamad Taha 
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(Deputy Chief Executive Officer (Technical) of SWCorp), "the second largest component in the 
national waste composition is plastic (13.2 percent)" (Radhi, 2020). This situation raises 
concerns as plastic is difficult to decompose and causes long-term environmental pollution 
(United Nations Economic and Social Commission for Asia and the (Pacific, 2022). Waste 
management in Malaysia is still in the development stage, and most urban waste, such as 
used food packaging, is typically disposed of in controlled landfills (Muhammad, 2021). 
Therefore, it is important for researchers to study consumer knowledge about the use of eco-
friendly packaging, particularly among hospitality students at Sungai Petani Community 
College. 
 
Consumer Knowledge on Students’ Readiness to Use Eco-friendly Packaging 
Knowledge can be defined as the understanding consumers have about products obtained 
from various sources. This knowledge plays an important role in raising awareness about eco-
friendly packaging among consumers (Shimul et al., 2023). A systematic literature review on 
sustainable attributes and eco-friendly characteristics in consumer product packaging was 
conducted by (Branca et al., 2024). According to their study, one of the main themes identified 
was consumer knowledge about sustainable packaging. The study's findings indicate that 
consumer knowledge about eco-friendly packaging is important and can increase the 
intention to purchase green packaging products (Oloyede & Lignou, 2021). Additionally, a 
study done by Ketelsen et al (2020) stated that consumers with less knowledge, especially 
about new packaging materials, may face barriers in choosing eco-friendly packaging. 
Furthermore, a study conducted by Kararia (2023) concluded that most consumers have 
limited knowledge about sustainable packaging options and their benefits. This can hinder 
their ability to make informed choices and prioritize sustainable packaging. Meanwhile, a 
study done by Saidi and Er (2016) in Malaysia found that students’ knowledge about eco-
friendly products such as eco-friendly food containers (BMA) was low. The study conducted 
by Rajendran et al (2019) also showed a significant relationship between knowledge about 
green packaging and preferences for green packaging products. Moreover, the study done by 
Abdullah et al (2022) showed a moderate but significant correlation between knowledge and 
willingness to adopt sustainable consumption behavior. Therefore, knowledge is an 
important factor to be considered in this study. The following is the predicted hypothesis: 
 
H1: Consumer knowledge has a significant relationship with students' readiness to use eco-
friendly packaging 
 
Consumer Concern on Students’ Readiness to Use Eco-friendly Packaging 
Environmental concern plays a crucial role in driving green consumption behavior and 
predicting sustainable consumption behavior (Kararia, 2023). Previous studies have shown 
that consumers who generally care about the environment are more likely to choose 
sustainable packaging (Oloyede & Lignou, 2021; Trivedi et al., 2018). Several studies 
emphasize the importance of environmental concern as a major driver of sustainable 
behavior among consumers. For example, a study done by Prakash and Pathak (2017) 
confirmed that the intention to purchase eco-friendly packaging is significantly influenced by 
environmental concern. Additionally, a systematic literature review on consumer perceptions 
of sustainable products by Camilleri et al (2023) showed that environmental concern is one 
of the main factors influencing consumer perceptions of sustainable products. Sustainable 
products refer to items produced and used in ways that minimize negative environmental 
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impacts. This includes the use of renewable or recyclable materials, manufacturing processes 
that produce less pollution, and products designed for long-term use. Consumers are 
increasingly concerned about sustainable products as they aim to reduce their ecological 
footprint and support environmentally responsible business practices. The review also 
indicated that consumers who are more aware of environmental issues tend to value and 
choose sustainable products in their daily lives. On the other hand, a study in Malaysia 
conducted by Ghaffar et al [23] on consumer purchase intentions and behavior towards green 
packaging products showed that consumers' environmental concern directly influences their 
intention to purchase green packaging products. These findings highlight the important role 
of environmental concern in shaping consumer attitudes and behavior towards sustainable 
consumption practices. In other words, consumers who are concerned about the 
environment are more willing to adopt sustainable consumption behaviors. Therefore, 
concern is one of the important factors to be examined in this study. The following is the 
predicted hypothesis: 
 
H2: Consumer concern has a significant relationship with students' readiness to use eco-
friendly packaging 
 
 
 
 
 
 
 
 
Fig. 1 Proposed conceptual framework 
 
Methodology 
This study uses a quantitative approach, i.e., a questionnaire as the research instrument. The 
total number of respondents is 174, comprising all students in the Culinary and Hotel 
Operations fields at Sungai Petani Community College. The questionnaire is divided into four 
main sections: Section 1 - Demographics; Section 2 - Questions about students' knowledge of 
eco-friendly packaging; Section 3 - Questions about students' concern about eco-friendly 
packaging; and Section 4 - Questions about students' readiness to use eco-friendly packaging. 
The questionnaire used in this study was adapted from Ahmad Saidi and Er (2016); Sabri and 
Teoh (2006) and modified according to the context of this study. Additionally, the researchers 
used Google Forms to distribute the questionnaire to collect data. Data analysis uses 
descriptive analysis to identify students' knowledge, concern, and readiness levels. 
Furthermore, inferential analysis such as Pearson correlation was used to determine the 
relationship between students' knowledge and concern with their readiness to use eco-
friendly packaging. Further details on the questionnaire can be found in Table 1. 
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Table 1 
Questionnaire Items 

Variable Number of Items References 

Dependent Variable   

     Students’ Readiness 6 
Ahmad Saidi and Er 
(2016) 

Independent Variable   

Independent Variable  
Ahmad Saidi and Er 
(2016) 

     Consumer Knowledge 7 Sabri and Teoh (2006) 

     Consumer Concern 7  

 
Using a smaller number of respondents compared to the sample size of the initial study design 
was the method used for the questionnaire test. In this preliminary test, the questionnaire 
was tested to assess the reliability of the scale through the Cronbach’s Alpha value. A total of 
30 target respondents were randomly selected to test the reliability of the questionnaire, and 
the results showed the Cronbach’s Alpha value of 0.924. Cronbach’s Alpha is a measure used 
to assess the reliability of a single test, with scores typically ranging from 0 to 1 (Gliem & 
Gliem, 2003). This score indicates how consistent the items in the test are with each other. A 
score of 0 indicates the lowest reliability where the items in the test are inconsistent and may 
not measure the same construct. Conversely, a score of 1 indicates the highest reliability 
where all items in the test are very consistent and tend to accurately measure the same 
construct. Generally, Cronbach’s Alpha score considered good is at least 0.7, while scores 
above 0.8 are considered very good. 
 
Based on Table 2, the study results indicate that the reliability level for the dependent variable 
("Readiness") is 0.908, indicating the scale is stable and reliable. The reliability level for the 
independent variables ("Knowledge" and "Concern") is 0.893 and 0.743, respectively, also 
indicating the stability and reliability of the scale. The total overall reliability is 0.924, 
indicating the overall scale used in this study is stable and reliable. 
 
Table 2 
Cronbach’s Alpha Results 

Variable Cronbach’s Alpha 

Dependent Variable  

     Readiness 0.908 

Independent Variable  

     Knowledge 0.893 

     Concern 0.743 

Total 0.924 

 
Findings  
From the analyzed data, there are more female respondents compared to male respondents, 
with percentages of 64.4% and 35.6%, respectively. Meanwhile, in the Ethnicity category, the 
majority of respondents are Malay, with a small number being Indian, at 94.8% and 5.2%, 
respectively. Regarding the respondents' age groups, the study findings indicate that most 
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respondents are aged between 18-20 years, followed by 21-22 years and 23 years and above, 
with percentages of 81.6%, 13.2%, and 5.2%, respectively. 
 
Table 3 
Respondents' Demographics 

Item Category N % 

Gender   

Male 62 35.6 

Female 112 64.4 

Ethnicity  

Malay 165 94.8 

Indian 9 5.2 

Age  

18-20 years 142 81.6 

21-22 years 23 13.2 

23 years and above 9 5.2 

 
Research Objective 1: To Identify Students’ Knowledge Level on Eco-friendly Packaging 
The study findings indicate that the mean score for each question ranges from 4.03 to 4.26, 
with the lowest score on question 2 and the highest score on question 7. The standard 
deviation score for each question ranges from 0.545 to 0.725, with the lowest score on 
question 1 and the highest score on question 5. The overall mean score for the knowledge 
category is 4.14, and the standard deviation score is 0.518. 
 
These results indicate that respondents have a high level of knowledge regarding eco-friendly 
containers and their benefits. The high mean scores and low standard deviation scores 
indicate consistency in the respondents' knowledge levels. Respondents also show a high 
level of acceptance towards using eco-friendly containers in food purchases and product 
identification. 
 
Although respondents have a high level of knowledge about the advantages and 
disadvantages of eco-friendly and non-eco-friendly packaging, the lower mean scores for 
questions 2 and 5 indicate that they may be less interested in choosing eco-friendly packaging 
for daily use or packaging. This shows that despite awareness of the benefits of eco-friendly 
packaging, factors such as lack of deep awareness, concerns about additional costs, or 
discomfort in changing purchasing habits may influence their decisions. This situation reflects 
the gap between knowledge and actual behavior that needs to be addressed through more 
effective education and awareness campaigns. 
 
For example, additional efforts may be needed to educate consumers on how to integrate 
eco-friendly packaging into their daily lives in a more cost-effective and convenient manner. 
Also, incentives or support from the government and industry could help alleviate concerns 
about the additional costs involved. 
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Table 4 
Students’ Knowledge Level on Eco-friendly Packaging 

No. Items Mean Standard 
Deviation 

Level 

1. I know about eco-friendly containers. 4.20 0.545 High 

2. I use eco-friendly containers when buying food. 4.03 0.725 High 

3. I can differentiate packaging products based on 
eco-friendly materials. 

4.17 0.675 High 

4. I buy eco-friendly packaging for both packaging 
and daily use. 

4.07 0.672 High 

5. When buying food, I ensure the packaging is eco-
friendly. 

4.03 0.740 High 

6. I know the benefits of using eco-friendly 
packaging. 

4.20 0.569 High 

7. I know the disadvantages of using non-eco-
friendly packaging like polystyrene. 

4.26 0.694 High 

 Overall Mean 4.14 0.518 High 

 
Research Objective 2: To Identify Students’ Concern Level on Eco-friendly Packaging 
The study findings indicate that the mean score for each question ranges from 3.47 to 4.31, 
with the lowest score on question item 1 and the highest score on question item 2. The 
standard deviation score for each question ranges from 0.668 to 0.929, with the lowest score 
on question 2 and the highest score on question item 1. The overall mean score for the 
concern category is 3.98, and the standard deviation score is 0.527. 
 
The findings show that respondents consider the use of eco-friendly packaging important for 
environmental protection. The high mean scores for question items 2 and 7 indicate 
respondents' positive attitudes towards eco-friendly packaging. However, the findings also 
show that respondents tend to disagree with the concept of paying higher prices for eco-
friendly packaging or taxes for non-eco-friendly packaging. The low minimum scores for 
question items 5 and 6 indicate respondents' negative attitudes towards the cost of eco-
friendly packaging. 
 
Respondents may be reluctant to pay more because they view eco-friendly packaging as 
something that should be provided without additional costs. Concerns about additional costs 
may be due to the perception that using eco-friendly materials has not become a standard or 
mandatory practice, so they feel there is no urgent need to spend more money. 
 
Additionally, the findings indicate that respondents tend to feel difficulties and frustrations 
towards the government for not mandating the use of eco-friendly packaging. The high mean 
scores for question items 3 and 4 reflect respondents' negative attitudes towards government 
actions in advocating for eco-friendly packaging. This reflects frustration with measures 
perceived as insufficient by the authorities to promote or mandate the use of eco-friendly 
packaging. 
 
These findings indicate that although there is awareness and positive attitudes towards eco-
friendly packaging, there are also barriers that need to be addressed to increase readiness 



 

INTERNATIONAL JOURNAL OF ACADEMIC RESEARCH IN BUSINESS AND SOCIAL SCIENCES 
Vol. 1 4 , No. 7, 2024, E-ISSN: 2222-6990 © 2024 
 

480 
 

and actual behavior. Therefore, efforts should focus on continuous education, financial 
incentives, and stricter policies to encourage the use of eco-friendly packaging. 
 
Table 5 
Students’ Concern Level on Eco-friendly Packaging 

No. Items Mean Standard 
Deviation 

Level 

1. I strive to use eco-friendly packaging. 3.47 0.891 Moderate 

2. Eco-friendly packaging must be fully used to 
protect the environment. 

4.31 0.668 High 

3. I feel uneasy because the government does not 
mandate the use of eco-friendly packaging. 

4.00 0.745 High 

4. I feel angry and disappointed thinking about 
the adverse effects of environmental pollution 
due to not using eco-friendly packaging. 

4.18 0.689 High 

5. Consumers should pay higher prices for eco-
friendly packaging. 

3.66 0.929 Moderate 

6. Non-eco-friendly packaging should be taxed. 3.94 0.851 High 

7. Students must be exposed to eco-friendly 
packaging. 

4.29 0.661 High 

 Overall Mean 3.98 0.527 High 

 
Research Objective 3: To Identify Students’ Readiness Level on Eco-friendly Packaging 
The study findings indicate that the mean score for each question ranges from 3.90 to 4.25, 
with the lowest score on question item 4 and the highest score on question item 1. The 
standard deviation score for each question ranges from 0.581 to 0.753, with the lowest score 
on question item 1 and the highest score on question item 4. This shows consistency in 
respondents' answers to each statement. The overall mean score for the readiness variable is 
4.07, and the standard deviation score is 0.539. 
 
The findings show that respondents indicate a high overall level of support and readiness to 
use eco-friendly containers. The statement with the highest mean score is question item 1 
with a mean score of 4.25, indicating the highest readiness to buy eco-friendly containers. 
The statement with the lowest mean score is question item 4, indicating that although the 
overall readiness is high, there are still concerns about the higher price for eco-friendly 
containers. 
 
These findings suggest that while there is a strong willingness to use eco-friendly packaging, 
price remains a significant barrier. Addressing this concern through subsidies, financial 
incentives, or reducing the cost of eco-friendly materials could enhance readiness and 
encourage more widespread adoption. 
 
 
 
 
 
 



 

INTERNATIONAL JOURNAL OF ACADEMIC RESEARCH IN BUSINESS AND SOCIAL SCIENCES 
Vol. 1 4 , No. 7, 2024, E-ISSN: 2222-6990 © 2024 
 

481 
 

Table 6 
Students’ Readiness Level on Eco-friendly Packaging 

No. Items Mean Standard 
Deviation 

Level 

1. I am ready to buy eco-friendly containers. 4.25 0.581 High 

2. I use eco-friendly containers when buying food at 
eateries. 

4.01 0.650 High 

3. I am willing to pay more to ensure that the 
containers I buy are based on eco-friendly products. 

3.96 0.724 High 

4. I am ready to buy eco-friendly containers even if 
they are more expensive than existing containers. 

3.90 0.753 High 

5. I am ready to ensure the use of eco-friendly 
containers in daily life. 

4.16 0.586 High 

6. I am ready to contribute energy and ideas to 
promote the use of eco-friendly containers. 

4.13 0.585 High 

 Overall Mean 4.07 0.539 High 

 
Identifying the Relationship between Students' Knowledge and Concerns with their 
Readiness to Use Eco-Friendly Packaging 
The study results show a significant positive relationship between knowledge and readiness 
(r = .688, p = .000). This means that the higher a person's knowledge about eco-friendly 
packaging, the higher their readiness to use it. Deep knowledge about the benefits and 
importance of eco-friendly packaging can enhance awareness and motivation to choose such 
packaging. Respondents who are more knowledgeable tend to understand the positive 
implications of using eco-friendly packaging on the environment, thus increasing their 
readiness to adopt it in their daily lives. 
 
Furthermore, there is also a significant positive relationship between concerns and readiness 
(r = .639, p = .000). This indicates that the higher a person's concern for environmental issues, 
the higher their readiness to use eco-friendly packaging. Environmental concern plays a 
crucial role in motivating individuals to take eco-friendly actions. Respondents concerned 
about the negative impacts of non-eco-friendly packaging are more ready to adopt eco-
friendly packaging as a step towards protecting the environment. 
 
However, although there is a significant positive relationship between knowledge and 
concern with readiness, other factors may also influence this readiness level. For example, 
economic factors such as the additional cost for eco-friendly packaging can be a major barrier. 
Respondents may understand and be concerned about the importance of using eco-friendly 
packaging, but if the cost is higher, they may be less willing to bear the additional expense. 
 
In conclusion, while knowledge and concern are important factors influencing the willingness 
to use eco-friendly packaging, further efforts are needed to address barriers such as 
additional costs. Measures such as providing incentives or subsidies for eco-friendly 
packaging and continuous awareness campaigns can help overcome these barriers and 
increase the use of eco-friendly packaging among consumers. 
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Table 7 
Relationship between Students' Knowledge and Concerns with their Readiness to Use Eco-
Friendly Packaging 

  Knowledge Concern Readiness 

Knowledge Pearson Correlation 1 .483** .688** 

 Sig. (2-tailed) .000 .000 .000 

 N 174 174 174 

Concern Pearson Correlation .483** 1 .639** 

 Sig. (2-tailed)  .000 .000 

 N 174 174 174 

Readiness Pearson Correlation .688** .639** 1 

 Sig. (2-tailed) .000   

 N 174 174 174 

Note: Significant at the 0.01 level (1-tailed) 
 
Discussion 
The overall findings of this study indicate that respondents have a high level of knowledge 
and a positive attitude towards the benefits of using eco-friendly food containers. As stated 
by Branca et al (2024); Shimul and Cheah (2023), knowledge is a major theme and plays a 
crucial role in raising awareness about eco-friendly packaging among consumers. Although 
respondents have good knowledge, the relatively low mean score for the interest in buying 
eco-friendly containers indicates a gap between knowledge and actual action. The findings 
also show a significant positive relationship between knowledge and readiness. The study 
done by Rajendran et al (2019) also shows a significant relationship between knowledge 
about green packaging and preference for green packaging products. In contrast, the results 
of the study done by Abdullah et al (2022) show a moderate but significant correlation 
between knowledge and readiness to practice sustainable consumption behavior. This 
indicates that knowledge is important in contributing to students' readiness to use eco-
friendly packaging. 
 
Based on the findings, respondents tend to have a positive or concerned attitude towards the 
use of eco-friendly packaging in preserving the environment. As stated by Camilleri et al 
(2023); Prakash and Pathak (2017), environmentally concerned consumers will influence the 
intention to use eco-friendly packaging. However, the findings of this study also show that 
respondents are unwilling to pay a higher price for eco-friendly packaging and tax on non-
eco-friendly packaging. This means respondents tend to choose cheaper products, even if 
they are not eco-friendly. Additionally, the findings also show a significant positive 
relationship between concern and readiness. This means that users who are more concerned 
about the environment are more ready to use eco-friendly packaging. The study done by 
Ghaffar et al (2023) also shows that consumers' concern for the environment directly 
influences their intention to buy green packaging products. 
 
To bridge the gap between knowledge and action and to increase awareness and support for 
the use of eco-friendly packaging, several approaches can be considered. First, continuous 
educational programs and awareness campaigns in schools and communities should be 
provided to enhance knowledge and awareness about the benefits of eco-friendly packaging. 
The use of social media, short videos, and infographics can help convey easily understandable 
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information about the positive effects of eco-friendly packaging on the environment. Second, 
offering incentives such as discounts or rebates to consumers who purchase products with 
eco-friendly packaging and providing subsidies to producers to reduce the cost of eco-friendly 
packaging, making the price of these products more competitive. Third, enforcing regulations 
that encourage the use of eco-friendly packaging and imposing taxes on non-eco-friendly 
packaging, as well as developing policies that mandate the use of eco-friendly packaging in 
certain sectors, such as food and beverages. Fourth, collaborating with industries to develop 
and promote innovative and eco-friendly packaging technologies, and encouraging 
companies to clearly label their products as eco-friendly, which can help consumers make 
more informed choices. Lastly, implementing loyalty programs that reward consumers who 
consistently choose products with eco-friendly packaging and recognizing businesses that 
demonstrate a high commitment to eco-friendly packaging practices. By implementing these 
approaches, the gap between consumer knowledge and action can be reduced, and 
awareness and support for the use of eco-friendly packaging can be increased, helping to 
achieve better environmental sustainability goals. 
 
Conclusion 
The conclusion of this study shows that there is a high level of knowledge, concern, and 
readiness among students to use eco-friendly packaging. Respondents demonstrate good 
awareness of the importance of using eco-friendly packaging in preserving the environment, 
although there are still some concerns about its cost and practicality in daily life. The analysis 
results also show significant relationships between students' knowledge, concern, and 
readiness to use eco-friendly packaging. This underscores the need for a holistic and 
integrated approach in promoting awareness and the use of eco-friendly packaging in society. 
By understanding the factors influencing students' attitudes and behaviors, development 
steps can be taken to enhance the use of eco-friendly packaging and support effective 
environmental sustainability. 
 
Implications of the Study 
The implications of this study, based on the findings from the four study objectives, highlight 
the importance of enhancing students' knowledge and awareness about eco-friendly 
packaging and its benefits, along with strengthening their concern for this issue. Although 
respondents show high levels of knowledge and awareness, there is a tendency to disagree 
with the concept of higher prices or additional taxes for eco-friendly packaging. Therefore, a 
more effective approach in conveying information to students is needed to alleviate their 
concerns about the potential financial implications. Additionally, the findings show a 
significant positive relationship between students' knowledge, concern, and readiness to use 
eco-friendly packaging. Therefore, further steps can be taken to strengthen this relationship 
through comprehensive educational and awareness programs, with the aim of increasing 
students' readiness to adopt eco-friendly practices. 
 
Suggestions for Future Research 
The use of eco-friendly containers is becoming increasingly important in our efforts to reduce 
human impact on the environment. In this study, most respondents show a high tendency to 
use eco-friendly containers. These results indicate that awareness and support for eco-
friendly products are growing in society. However, there is still room to increase awareness 
and the use of eco-friendly containers. This study only involves certain respondents; therefore, 
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it can be expanded to include a broader and more diverse sample, including respondents from 
different demographic backgrounds. This will provide a deeper understanding of perceptions 
towards eco-friendly packaging from various societal groups. Additionally, future research 
can focus on the impact of eco-friendly packaging practices on environmental awareness and 
integrated behavior in society. 
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