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Abstract 
This literature review explores how social media influences the youth’s political information 
and participation by looking at recent studies on the effects of social media platforms like 
Twitter, Instagram, and TikTok on young people's political awareness, involvement, and 
mobilization. Social media has transformed traditional channels for political engagement by 
providing unique opportunities for real-time contact and access to a variety of viewpoints. 
For a majority of the younger generation, social media is now their primary source of news 
and political information. Key findings indicate that social media may significantly increase 
the youth’s political engagement by facilitating direct access to political content, facilitating 
direct communication with public figures, and supporting mobilization through tools like live 
streaming and hashtags. However, problems like misinformation, echo chambers, and 
algorithm-driven biases jeopardize these younger audiences’ understanding and engagement 
and have the potential to widen political rifts. Digital literacy, which cultivates the capacity to 
critically evaluate information sources, can help the youth to overcome these challenges. The 
report highlights the need for social media corporations, educational institutions, and 
policymakers to support youth engagement in politics in a responsible and informed manner. 
Future research should focus on the long-term effects of social media use on political 
attitudes and consider cross-cultural perspectives in order to understand variations in the 
youth’s political behavior throughout the world. 
Keywords: Social Media, Political Information & Engagement, Digital Literacy, Youth 
Empowerment 
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Introduction 
Social media has become the primary source of information for the youth nowadays, 

fundamentally changing how they consume news and engage with political content. 
Platforms such as Instagram, TikTok, and Twitter now serve as critical hubs where the youths 
connect with content in real-time, share it, and engage in discussions to learn and participate 
actively.  As a sign of broader changes in how youths engage with news and politics, social 
media has supplanted traditional media as the main source of political information. Studies 
indicate that social media is progressively replacing conventional news sources, with almost 
90% of youths regularly obtaining news on platforms where political and social issues are 
discussed (Kahne,  2018). Due to their greater presence on social media, youths may now 
interact with political personalities, make decisions, and stay informed in ways that were 
previously impossible through traditional media. 

 
Since the opinions and actions of the youth shape future governments and social 

norms, their participation in political processes significantly impacts democracies. Engaging 
the younger generation is essential for ensuring the survival of democratic regimes while 
introducing fresh perspectives and constructive ideas into political discourse. Moreover, the 
rise of social media has provided the youths, who have historically been underrepresented in 
political spheres, with a powerful tool to organise around issues that matter to them and 
influence political agendas. According to Røsok (2024),  social media has a particularly strong 
impact during non-election seasons when the youth use it to spread awareness of causes like 
social justice and environmental preservation. Social media may help the younger generation 
overcome financial and geographic constraints, enhancing their collective political voice. 

 
The purpose of this research review is to examine how social media influences the 

youth’s access and participation in politics, highlighting both its positive impacts and potential 
drawbacks. While social media offers numerous opportunities for interaction and 
engagement, it also poses challenges such as the spread of misinformation and the creation 
of echo chambers that can polarise opinions.  Social media can boost the youth’s political 
engagement, but it can also produce highly personalized information bubbles due to 
algorithm-driven content that confirms users' preconceived notions. This can result in 
conflicting viewpoints and even disengagement from the larger political conversation This 
review examines the ways in which various forms of social media material, ranging from in-
depth conversations to opinionated posts can impact the youth’s comprehension and 
engagement with political issues. 

 
This review highlights the importance of youth developing critical thinking skills and 

digital literacy to navigate the vast amounts of information encountered on social media 
effectively. Educators and policymakers play a vital role in equipping youth with these skills, 
enhancing their ability to critically evaluate sources and engage positively in political 
discourse. By synthesising recent research, this review provides a deeper understanding of 
how social media can influence youth political engagement, both positively and negatively. It 
also identifies areas for future research, such as the impact of cultural differences on social 
media use and the implications for youth political participation globally. The ultimate aim of 
this evaluation is to offer a balanced perspective on social media's role in youth political 
engagement and to provide practical recommendations for maximising its benefits while 
mitigating its challenges. 
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Media as a Tool for Political Information 
The public's perception of political issues is greatly influenced by the media, which 

acts as a mediator between the public and decision-makers. Historically, the primary media 
outlets for political information through print, radio, and television channels. Social media 
and online news platforms have become vital tools for political engagement with the rise of 
digital media. These platforms enable individuals to actively participate in political processes 
by fostering transparency, public dialogue, and access to real-time information. One of the 
key advantages of digital media in politics is its accessibility. Social media platforms such as 
Facebook, Instagram, and Twitter allow people, regardless of their financial background or 
location, to stay informed about political developments at any time. Consumers may interact 
with political material in a more tailored way by following particular leaders, groups, and 
subjects on social media. The ability to customise news consumption encourages a more 
engaged and politically aware audience, particularly for younger viewers who might not rely 
on established media sources (Kharel, 2024). 
 

Social media also encourages participatory discourse by facilitating the discussion, 
sharing, and consumption of political information. Using hashtags and topical subjects, users 
may engage with like-minded individuals or debate opposing points of view, fostering a 
broader conversation about significant issues. Hashtags such as #ClimateAction and #MeToo, 
for example, have mobilised supporters and increased public awareness of recent elections 
and social movements. Social media facilitates grassroots activism and collective advocacy, 
democratising political discourse by amplifying voices that mainstream media may otherwise 
overlook (Alodat, 2023). Additionally, social media's participative capabilities allow users to 
actively engage in political narratives. Thanks to live-streaming and comment sections on 
websites like Facebook and YouTube, politicians and the general people may now have 
interactions in real time. This reciprocal conversation encourages political leaders to react 
more swiftly to the concerns of their constituents and makes the public feel more engaged in 
the political process. People who feel connected to the topics they care about are more 
inclined to volunteer, sign petitions, and take part in rallies, according to studies showing a 
correlation between social media exposure to political discourse and higher levels of civic 
participation (Matthes, 2022). 
 

Despite its advantages, the role of social media in politics is not without challenges. 
The ease of sharing information on these platforms also enables the rapid spread of 
misinformation and biased content, which can polarise public opinion and erode trust in 
credible news sources. Furthermore, social media algorithms often create echo chambers, 
exposing individuals predominantly to perspectives that reinforce their existing beliefs. 
Olaniran (2020) emphasized these issues which undermine social media's reliability as a 
political tool, as users may struggle to distinguish between credible information and 
sensationalised content. 

 
The Prevalence of Social Media in Youth Political Information 

Social media has become a primary source of political news for the younger generation 
due to its extensive usage. Studies show that younger generations prefer social media as their 
primary source of political information because of its accessibility, immediacy, and 
customisation options (Sianturi, 2024). By allowing users to follow news outlets, advocacy 
groups, and politicians that share their interests and viewpoints, social media provides a more 
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individualised experience than traditional journalism. By strengthening connections with 
specific political causes and creating a sense of belonging among like-minded individuals, this 
level of customisation ensures that youth stay informed about issues that are significant to 
them. 
  Additionally, social media's interactive features; likes, shares, and comments, enable 
the youths to take an active role in politics. They have the ability to critique policies, interact 
directly with public personalities, and rally peers behind political causes. For example, the 
hashtag function on Twitter, such as #BlackLivesMatter and #ClimateAction, has been crucial 
in coordinating political activities and conversations. By giving young people, a platform to 
express their thoughts and jointly shape the political discourse, these online forums improve 
civic engagement and produce a generation of politically engaged individuals (Hyuksoo, 
2020). 
 
The Impact of Social Media on Political Knowledge and Engagement 
  Research highlights a strong correlation between social media exposure and political 
awareness among teenagers. Social media can serve as a valuable tool for the youths to learn 
about global issues, political developments, and policies in an engaging and accessible 
manner. For instance, studies have found that online discussions and peer-to-peer content 
sharing can enhance political knowledge and awareness (Sianturi, 2024). Additionally, the 
diverse formats available on social media, such as memes, infographics, and videos, can make 
complex political topics more relatable and understandable for younger audiences. 
 

This accessibility encourages more participation since it allows people to voice their 
opinions, take part in discussions, and organise around concerns. Studies show that social 
media greatly increases political participation. Users often engage in digital activism, join 
petitions, and attend demonstrations or rallies as a result of being exposed to political 
material online (Alodat, 2023). Additionally, according to Matthes (2022), social media 
platforms like Facebook, Instagram, and Twitter have interactive features that encourage a 
sense of agency and inclusion that traditional media cannot match, allowing users to actively 
participate in political discourse. 

 
However, the effect of social media on political comprehension is nuanced. Even if 

technology makes information more widely available, it also facilitates the spread of 
misleading information and encourages echo chambers, where people are more likely to 
receive content that confirms their preconceived notions. By limiting exposure to diverse 
viewpoints, this phenomenon can polarise individuals and reinforce preconceptions (Sianturi, 
2024). Despite these challenges, social media continues to significantly influence political 
knowledge and engagement by enabling real-time interaction with political events, thereby 
enhancing democratic participation. The impact of social media on political knowledge and 
action is complex. While it fosters engagement and education, particularly among youth, it 
must be navigated carefully to mitigate the risks of polarisation and misinformation in political 
discourse. 
 
Challenges: Reliability of Information on Social Media 

The rapid dissemination of inaccurate or untrustworthy content on social media has 
led to a closer examination of information veracity. Unlike traditional media, which usually 
employs strict fact-checking techniques, anybody may publish and disseminate information 
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on social media platforms, making it challenging to assure material accuracy. This neglect 
might lead to widespread deception, particularly during important occasions like elections or 
medical emergencies when consumers would encounter conflicting information (Intyaswati 
et.al., 2021) 

 
One factor affecting reliability is the widespread use of algorithms that curate content 

based on user preferences and behaviour. While this approach enhances user engagement, 
it also reinforces echo chambers, where individuals are predominantly exposed to material 
that aligns with their preconceived notions. This selective exposure can distort public opinion 
by restricting access to diverse perspectives and credible information (Ting et al., 2024). 
Additionally, the viral nature of social media and the ease of sharing often amplify emotionally 
charged or sensational content, potentially overshadowing less engaging but accurate news 
stories. 

 
Social media companies are taking steps to increase dependability in spite of these 

obstacles, including content filtering, third-party fact-checking, and reporting false material. 
Although these efforts are important, they are not infallible; consumers' ability to distinguish 
legitimate sources from untrustworthy ones still mostly relies on their media literacy (Halim 
et al., 2021). Improving the accuracy of information on these platforms requires teaching 
users how to assess sources critically, cross-reference data, and recognise reliable news 
sources. Social media is a vital tool for accessing information, but structural problems like 
algorithm-driven content moderation and uncontrolled content distribution undermine its 
dependability. In the current digital environment, efforts to improve media literacy and fact-
checking are crucial to addressing these reliability issues. 

 
Future Implications  

As social media continues to evolve, its impact on youth political engagement will only 
increase, bringing with it both opportunities and challenges. Ensuring that these platforms 
encourage informed interaction is the responsibility of platform developers and 
policymakers. Initiatives like fact-checking services, identifying contentious material, and 
enhancing digital literacy programs can help decrease misinformation and promote 
responsible political involvement (Abdullah et al., 2021). Social media firms themselves may 
be more proactive by promoting a range of information sources and enhancing algorithm 
transparency. 
 

Additionally, additional research is needed to understand how different social media 
platforms affect the youth’s political engagement across cultural divides. In different 
countries and cultures, social media's role in spreading political information may show 
different patterns. Comprehending these distinctions can facilitate the creation of more 
targeted and effective strategies for engaging youth in politics globally. Furthermore, as social 
media grows as a political information source, its influence on democracy will only grow, 
making legislation that ensures youth involvement preserves democratic principles and 
courteous discourse necessary. 

 
Conclusion 

On a conclusive notion, social media has become a powerful tool for political 
information, especially among youth, who find it more engaging, interactive, and accessible 
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than traditional news sources. It has significantly enhanced the younger generation’s political 
engagement and knowledge, enabling them to learn about and participate in political 
processes. However, this shift also comes with drawbacks, particularly the spread of 
misinformation and the creation of echo chambers. To address these challenges, schools, 
lawmakers, and social media companies must work together to promote digital literacy and 
responsible information sharing. As social media continues to evolve, its impact on politics is 
bound to increase, making it essential to harness its potential while safeguarding democratic 
values and ensuring an informed public.  
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