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Abstract

Purpose — The study aims to provide a comprehensive overview of the factors that influence
new mothers to use social media and to identify the kinds of social support provided for
breastfeeding and the transition to motherhood through social media.
Design/methodology/approach — Using the Web of Science, Scopus, Psychological Abstracts,
and PubMed databases, the authors analyzed 31 English-language publications from 2004 to
2023 to analyze the relationship between social media use and perceived social support
among new mothers. Each study was reviewed and assessed independently, key themes
extracted and grouped, and secondary thematic analysis used to explore key concepts.
Findings — The results highlight that the influencing factors were categorized into six main
categories and 18 subcategories. Additionally, we identified two types of breastfeeding
support, which were further categorized into five main types of positive support and four
types of negative support. Informational support was highly valued, including appraisal,
expertise, and normalization. Based on the results, the authors emphasized the importance
of social media for new mothers and provided a greater understanding of the social support
received through social media usage. Research limitations/implications — This review
highlights the understudied nature of the topic regarding the use of social media and the
social support received by new mothers in a digital context. Nevertheless, further research is
needed to understand the diverse online support mothers receive through various media,
encouraging deeper reflection on the interaction and integration of support from partners
and significant others.

Keywords: Social Media, Social Media Use, Social Support, New Mother

Introduction

The digital age has profoundly transformed how individuals seek and receive social support.
Social media platforms, in particular, have become instrumental avenues for fostering
connections, sharing experiences, and accessing information (Smith & Anderson, 2018). The
rapid rise of platforms like Facebook and other social networking sites emphasizes the need
for studies on parents’ experiences on these platforms. New parents often report varying
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degrees of exhaustion, depression, anxiety, marital conflict, emotional lability, social isolation
and feelings of guilt (Vismara et al., 2016). However, mothers were usually the only ones to
feed the infant (Emmott et al., 2020), spending more time with their children and are more
likely to have childcare troubles (Mulsow et al., 2002). Mothers were also more likely than
fathers to report feeling judged by people other than their spouses or partners for how they
parent their children — including relatives, friends and other parents in their communities
(Nadeem, 2023).

Social media spotlights a potentially pivotal resource for new mothers with younger children,
a demographic uniquely poised at the intersection of significant life changes and potential
feelings of isolation (Duggan et al., 2015). New mothers use social media to meet diversion,
cognitive, affective, personal integrative, and social integrative needs and use maternal
mental well-being as a possible explanatory factor to assess how well-being influences
parental stress and social media use (Henton & Swanson, 2023). Social media is a potentially
new medium through which new mothers might obtain social support. There is a lot of
literature exploring the variety of online support, such as emotional support, information
support, companionship support, instrumental support, esteem support and other support
generated by the use of Facebook, Twitter, online forums, etc (Lupton & Pedersen, 2016;
Clapton-Caputo et al., 2021; Gray, 2013; Lupton, 2016; Baker & Yang, 2018). These supports
could ease the stresses of motherhood and increase its effectiveness (Clapton-Caputo et al.,
2021).

With the technology boom and the increasing desire for instant information and access, the
literature and knowledge on the overlap of technology and motherhood transition will
become increasingly important (Tomfohrde & Reinke, 2016). How new mothers use social
media and what social support can be perceived by parents through social media use is a
promising new area of study. However, no evidence of new mothers' social media support
was found in systematic reviews on the impact and significance of internet-based support for
parents (Niela-Vilén et al., 2014; Doty & Dworkin, 2014). Given the importance of social media
for first-time mothers, a need exists to understand better the social support received through
social media usage. We addressed this gap in the literature by conducting a critical and
rigorous examination of existing studies to elucidate the relationship between social media
use and perceived social support among new mothers. The research questions were as
follows:

RQ1: Which factors influence new mothers to use social media, and what social media do they
use to receive social support?

RQ2: What kinds of social support are provided for breastfeeding and the transition to
motherhood among new mothers through social media?

Methods

Search Strategy

The research was conducted on June 8th, 2023, utilizing databases such as Web of Science,
Scopus, Psychological Abstracts, and PubMed. These databases were selected due to their
coverage of academic disciplines—e.g., communication, psychology, medicine—that are most
likely to study new mothers’ social media use for social support. Key terms were combined
using the Boolean operators ‘AND’ and ‘OR.” The search terms included the following
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categories and keywords: people (mother, new mother, first-time mother, mum,
motherhood, maternal, postpartum, primiparous, parent), places (virtual communities, social
networks, social networking services, online social network, social network sites, social
media), behaviors (use, usage, using), and objects (social support, support, emotional,
appraisal, tangible, instrumental, informational support). Depending on the database, specific
gueries were conducted focusing on the title, abstract, and keywords

Inclusion and Exclusion Criteria

This integrative review was conducted based on the framework of Whittemore and Knafl
(2005). We searched for papers employing diverse methodologies that explore the
relationship between social media use and social support among new mothers. We included
studies written in English and published in journals between 2004 and 2023, as websites
offering social media services began to proliferate with the advent of the Web 2.0 movement
post-2004 (Safko & Brake, 2009). The inclusion criteria were as follows: (1) The participants
in the research had to be mothers with infants and toddlers for whom this is their first child
(Black et al., 2013; Criss et al., 2015; Henton & Swanson, 2023). This criterion is included
because infants and toddlers exhibit greater dependency and vulnerability, and families can
experience heightened stress in childcare during early motherhood (Zahavi-Lupo et al., 2022).
(2) Social media had to be a component of online support. (3) The new mothers must use
social media for social support. Meanwhile, we excluded studies on mothers with seriously ill
children (e.g., cancer, diabetes, preterm births) and mothers who were seriously ill
themselves (e.g., cancer, HIV). We also excluded studies involving mothers younger than 18
and mothers with children older than four years. Serious illness is “a health condition that
carries a high risk of mortality and either negatively impacts a person’s daily function or
quality of life or excessively strains the caregiver” (KelleyAmy & Bollens-LundEvan, 2018).
Mothers with seriously ill children often have limited opportunities to socialize or participate
in regular activities. Additionally, we excluded studies focusing on the use of social media for
‘therapy,” ‘treatment,’ or ‘intervention’ because the main focus of this study needed to be on
support occurring spontaneously online.

Screening Procedure

The procedure for screening articles adheres to the PRISMA guidelines and is illustrated in
Figure 1. The initial search, utilizing database search strategies, identified 3185 publications.
The screening occurred in three stages. First, records were screened to determine which
articles should be obtained. Second, the reviewer applied the same criteria to screen for time
(2004 to 2023), language (English), titles, and abstracts (n = 2977) to decide whether to obtain
the full text of the articles. After removing duplicates and articles not meeting the inclusion
criteria, 119 full-text articles were assessed for eligibility. In the third stage, 31 articles—26
from the remaining pool and five identified through citation tracking—were selected for the
systematic review, adhering to the same inclusion and exclusion criteria.
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Figure 1. Screening procedure
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Data Coding and Analysis

All 31 articles were saved in Mendeley to identify the author's basic information, title,
publication year, journal name, publication type (e.g., journal vs. conference), keywords and
abstract. The data was coded according to the research questions using thematic content
analysis and summarized in Microsoft Excel. The codes were sorted by searching for
similarities and differences and then abstracted into categories. When analysing social media
usage (research question 1), factors influencing new mothers to use social media and types
of social media for them to receive social support were included. When reviewing support
types of social media (research question 2), the studies focused on support types for
breastfeeding and transition to motherhood among new mothers. Finally, a second reviewer
assessed the synthesis's robustness (Rodgers et al., 2009). A consensus was established once
both reviewers had looked over the themes.

The Quality of The Studies

All 31 studies included were evaluated by the Web of Science index, times cited, and impact
factor (Table 1). Twenty-three were indexed Social Science Citation Index (SSCI), with 15
articles on both SSCl and Science Citation Index Expanded (SCI-EXPANDED). Furthermore, four
were indexed in the Emerging Sources Citation Index (ESCI), and one was in the Science
Citation Index Expanded (SCI-EXPANDED). Even though two of the publications were
published in journals with no impact factor, all 31 studies were included in the analysis to
provide a comprehensive picture of the field's state and avoid bias.

Table 1
Web of Science Index, Times cited and Impact Factor of the Studies
Web of Science Times Cited Impact Factor

Index (All (2022)
Databases)
(Tomfohrde & Reinke, 2016) SSCl 27 9.9
(Tomfohrde & Reinke, 2016) SSCl 13 7.9
(Aston et al., 2018) SCI-EXPANDED;SSCI 31 4.2
(Henton & Swanson, 2023) SCI-EXPANDED;SSCI 0 3.9
(Robinson, Lauckner, et al., 2019) SCI-EXPANDED;SSCI 25 3.9
(Alianmoghaddam et al., 2019) SCI-EXPANDED;SSCI 44 3.8
(Clapton-Caputo et al., 2021) SCI-EXPANDED;SSCI 7 3.8
(Lupton & Pedersen, 2016) SCI-EXPANDED;SSCI 128 3.8
(Schoppe-Sullivan et al., 2016) SSClI 23 3.8
(Skelton et al., 2018) ESCI 19 3.7
(Lowe et al., 2012) SCI-EXPANDED;SSCI 17 3.5
(Morse & Brown, 2021) SCI-EXPANDED;SSCI 8 3.4
(Regan & Brown, 2019) SCI-EXPANDED;SSCI 34 3.4
(Price et al., 2017) SSCI 40 3.2
(Daehn et al., 2023) SCI-EXPANDED 0 3.1
(Lupton, 2016) SCI-EXPANDED;SSCI 159 3.1
(Slomian et al., 2017) SCI-EXPANDED;SSCI 54 2.7
(Robinson, Davis, et al., 2019) SCI-EXPANDED;SSCI 27 2.6
(Elliott et al., 2022) SCI-EXPANDED;SSCI O 2.4
(Archer & Kao, 2018) SSCI; CPCI-SSH 45 2.4
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(Bartholomew et al., 2012) SSCI 146 2.2
(Lupton, 2017) ESCI 34 2.1
(Aston et al., 2020) ESCI 10 2.1
(Cowie et al., 2011) SSClI 24 1.9
(Asiodu et al., 2015) SCI-EXPANDED;SSCI 92 1.8
(Baker & Yang, 2018) SSClI 82 1.8
(Uzuncakmak et al., 2021) SCI-EXPANDED;SSCI 4 1.7
(Gray, 2013) ESCI 36 1.3
(Wilson, 2020) Others 0 0.94
(Gibson & Hanson, 2013) Others 0 0
(Saha & Das, 2017) CPCI-S 0 0

Results

Included Studies

Keywords Analysis
Figure 2. Frequency of keywords used by previous authors
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Figure 1. Screening procedure
Note(s): Units of analysis = author keywords, Counting method: Full counting, Minimum
number of occurrences of keywords =3

We created a conceptual map using the bibliometric analysis showing the relationships
between the keywords used in the database search. Figure 2 displays the overlay
representation of the terms categorized by color matching. The correlations, determined as
the frequency index of word recurrence across time, were shown as three clusters of 15 items
each. It is noteworthy that the terms ‘breastfeeding support,’ ‘mothers,” ‘postpartum,’
‘qualitative research,’ ‘social networks,” ‘apps,’ ‘digital media,” ‘motherhood,” and ‘pregnancy’
are correlated, as evidenced by their color correspondence. Similar linkages among
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‘breastfeeding,” ‘Facebook,” ‘parents,” ‘peer support,” ‘social media,” and ‘social support,” with
‘peer support’ emerging as a commonly used keyword in recent literature. The most popular
keywords used by previous authors indicate that ‘Social media’ (n=14, 20.9%), ‘Social support’
(n=6, 8.96%), ‘Breastfeeding’ (n=6, 8.96%), ‘Mothers’ (n=6, 8.96%), ‘Facebook’ (n=4, 5.97%),
and ‘Pregnancy’ (n=4, 5.97%) are the top six terms.

Publication Years

The publishing history of the articles on the chosen topics from August 2011 to June 2023 is
depicted in Figure 3. Although the publication year of the included studies began in 2011,
almost all of the papers were published after 2016. Most of the studies originated from the
USA (n=10), the UK (n=6), and Australia (n=7), with five studies from Canada and one each
from Bangladesh, Belgium, Germany, New Zealand, and Turkey.

5
4 4
3 3
2 2 2 2 2
1 1
1l
20Mm 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Figure 3. Distribution of publication years

Theories and Models

Fifteen theories and models are used in thirteen studies on social media use and social
support among new mothers (Table 2), with three studies using two theories each and no
clear indication of the theory used in the other eighteen studies. Most of these theories and
models are derived from psychological and sociological theories. For communication theory,
the uses and gratifications theory (U&G) is used to measure the scale of new mothers’ online
social support (Henton & Swanson, 2023).
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Table 2
Summary of Theories and Models Employed in Articles
Theory/Models References No. of Articles
Psychological theories
Identity theory Stryker and Burke (2000) 2
Attachment theory Ainsworth and Bell (1970) 1
Big Five personality dimensions Costa and McCrae (1992) 1
Family life course development theory Bengtson and Allen (2008) 1
Social cognitive theory (SCT) Bandura (1997) 1
The integrated model of behavior
prediction (IMBP) Montano & Kasprzyk (2008) 1
Theory of planned behavior Ajzen (1991) 1
Transitions theory Meleis et al. (2000) 1
Sociological theories
Feminist poststructuralism (FPS)

Butler(2005), Cheek(1999) 2
Black feminist theory Collins (2008) 1
Feminist theory Collins (2000) 1
Weak ties Granovetter (1973) 1
Landscapes of care Milligan and Wiles (2010) 1
Social support theory Trickey (2018) 1
Communication theories
Uses and gratifications theory (U&G)  Henton and Swanson (2023) 1

Research Design
In total, 17 articles predominantly employed qualitative methods, nine were quantitative, and
five utilized a mixed-methods approach (Table 3).

Qualitative design. A variety of qualitative research methodologies were employed in the
studies. The interview method encompassed in-depth interviews (Alianmoghaddam et al.,
2019; Clapton-Caputo et al., 2021), semi-structured interviews (Asiodu et al., 2015; R. Black
et al., 2020; Regan & Brown, 2019), and other unspecified interview formats (Elliott et al.,
2022; Lowe et al., 2012). Additionally, focus groups were extensively utilized as a primary data
collection method in several studies (Gibson & Hanson, 2013; Skelton et al., 2018; Lupton,
2017; Robinson et al., 2019; Price et al., 2017; Archer & Kao, 2018; Aston et al., 2018; Lupton,
2016). Moreover, content analysis was adopted to discern patterns and themes within new
mothers’ online posts (Aston et al., 2020; Cowie et al., 2011).

Quantitative design. Seven of these studies utilized self-report surveys (Lupton, 2016;
Tomfohrde & Reinke, 2016; Robinson, Lauckner, et al., 2019; Saha & Das, 2017; Bartholomew
et al., 2012; Baker & Yang, 2018; Slomian et al., 2017), one was a randomized controlled trial
(Uzuncakmak et al., 2021), and one was a longitudinal self-report study (Schoppe-Sullivan et
al., 2016). Robinson, Lauckner, et al. (2019) operationalized different aspects of breastfeeding
support, breastfeeding attitudes, breastfeeding self-efficacy, perceived breastfeeding norms,
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Facebook indicators, and breastfeeding intentions using an adapted version of the Network
Support for Breastfeeding (NSB) instrument (McCarter-Spaulding & Gore, 2012), the IOWA
Infant Breastfeeding Scale (De La Mora et al., 1999), and the Breastfeeding Self-Efficacy Short
Form (BFSE-SF) scale (Dennis, 2003).

Mixed methods. Various mixed-methods approaches were employed in studies exploring
maternal experiences and online interactions. Henton and Swanson (2023) utilized a
convergent parallel QUANT-QUAL design, collecting data through a Qualtrics survey from 151
mothers and implementing quantitative regression analysis. This method was complemented
by a qualitative reflexive thematic exploration to decipher online support experiences and
implications for maternal mental health. Another study employed a mixed-methods
approach, deploying an exploratory online survey and undertaking thematic analysis from
data collected from 2,028 breastfeeding mothers affiliated with a BSF group (Morse & Brown,
2021). A subsequent study conducted a textual analysis of predominant online forums related
to breastfeeding, identified through strategic keyword searches on major search platforms
and traffic evaluations on Quantcast.com (Gray, 2013). An additional investigation focused on
the distribution and viability of the SmartMoms web application, combining online surveys,
behavioral analytics, and interviews to assess user experience and distribution feasibility
among postpartum women and healthcare providers (Daehn et al.,, 2023). Lastly, a
longitudinal study, underpinned by a repeated-measures design, explored the nexus between
social support, breastfeeding confidence, and related modifiable determinants, assessing
their influence as potential predictors of breastfeeding continuity up to 6 months post-
childbirth (Wilson, 2020).

Table 3

Summary of Methodologies Employed in Articles

Me References Fr
th eq
od ue
olo nc
gy y

Qu (Alianmoghaddam et al., 2019); (Clapton-Caputo et al., 2021); (Asiodu et al., 2015); 17

alit (Gibson & Hanson, 2013); (Regan & Brown, 2019); (Skelton et al., 2018); (Elliott et al.,

ati  2022); (Lowe et al., 2012); (Lupton, 2017); (Robinson, Davis, et al., 2019); (Price et al.,

ve 2017); (Archer & Kao, 2018); (Aston et al., 2018); (Aston et al., 2020); (Lupton, 2016);
(Cowie et al., 2011); (R. Black et al., 2020)

Qu (Lupton & Pedersen, 2016); (Tomfohrde & Reinke, 2016); (Schoppe-Sullivan et al., 2016); 9

ant (Robinson, Lauckner, et al., 2019); (Saha & Das, 2017); (Bartholomew et al., 2012); (Baker

ita & Yang, 2018); (Uzuncakmak et al., 2021); (Slomian et al., 2017);

tiv

Mi  (Henton & Swanson, 2023); (Morse & Brown, 2021); (Gray, 2013); (Daehn et al., 2023); 5
xe  (Wilson, 2020)

Social Media Use and Social Support for New Mothers

Factors Influencing Social Media Use for Support

Among the 31 articles, factors influencing new mothers' social media use were explored in 15
(48%) studies. We summarize the main influencing factors in these studies (Table 4). The
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influencing factors fall into six categories: demographic factors, personality factors, barriers
or challenges to traditional support, advantages of online support, motivations for using social
media and perceived benefits or value of social media. Within the 18 subcategories, seeking
information and connecting with others were the two most frequently mentioned factors.
Age, the Big Five, Seek information, Seek advice, Connect with others, Communication and
Entertainment are six factors assessed by quantitative research.

Table 4

Factors Influencing new Mothers' Social Media Use

Influencing Factors

Studies

Demographic Factors:
Age

Education
Personality Factors:
Big Five
Barriers or Challenges to

Traditional Supports:
Lack of professional

support

Isolation (as a
breastfeeding mother)

Difficulty accessing
face-to-face support
Advantages of Online
Support:

Round-the-clock
availability

A variety of online
support is available
Motivations for
Social Media:

Using

Seek information

Seek advice
Shared experiences
Connect with others

Communication

Entertainment

Perceived Benefits or
Value of Social Media:

Perceived Usefulness
Convenience

Availability
Valuable

(Alianmoghaddam et al., 2019)(Qual); (Bartholomew et al., 2012);
(Wilson, 2020)
(Alianmoghaddam et al., 2019); (Wilson, 2020)

(Schoppe-Sullivan et al., 2016); (Regan & Brown, 2019)

(Regan & Brown, 2019)
(Alianmoghaddam et al., 2019); (Regan & Brown, 2019)

(Regan & Brown, 2019)

(Regan & Brown, 2019)

(Regan & Brown, 2019)

(Alianmoghaddam et al., 2019); (Morse & Brown, 2021); (Baker &
Yang, 2018); (Archer & Kao, 2018); (Slomian et al., 2017)
(Alianmoghaddam et al., 2019); (Tomfohrde & Reinke, 2016); (Gibson
& Hanson, 2013)

(Alianmoghaddam et al., 2019); (Robinson, Davis, et al., 2019)

(Alianmoghaddam et al., 2019); (Tomfohrde & Reinke, 2016); (Gibson
& Hanson, 2013); (Baker & Yang, 2018)
(Tomfohrde & Reinke, 2016)

(Tomfohrde & Reinke, 2016); (Archer & Kao, 2018); (Lupton, 2016)

(Daehn et al., 2023)

(Alianmoghaddam et al., 2019); (Morse & Brown, 2021); (Asiodu et al.,
2015)
(Alianmoghaddam et al., 2019); (Asiodu et al., 2015)

(Asiodu et al., 2015)
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Varied Social Media Engagement for Seeking Support

The overall trends in publication count and the emphasis on types of social media are depicted
in Figure 4, covering studies published from 2011 to 2023. The lines labeled 'Combination’
represent studies involving more than one type of social media, including Facebook, Twitter,
YouTube, or a combination of these platforms. The lines labeled 'Other Social Media'
represent studies involving other specified social media platforms such as social media
groups, online forums, Apps, and WhatsApp. The 'Facebook (group) lines represent studies
focusing solely on this social media platform. The lines labeled 'Unspecified' represent studies
that did not specify a platform and emphasized more general social media topics. The
frequency of publication by type of social media revealed that the '‘Combination' category
ranked at the top, as shown in Table 5.Figure 4. Publication trends by year and type of social
media

———— Combination
Other Social Media
——— Facebook(Group)

Unspecified

NUMBER OF ARTICLES

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
PUBLICATION YEAR

O 2011 2012 2013

Figure 3. Distribution of publication years

Table 5

Publication frequency by type of social media
Social Media Type Frequency
Combination 13
Other Social Media 9
Facebook(Group)
Unspecified 1

Types of Social Support Through Social Media Use Among New Mothers

Types of Support for Breastfeeding

Of the 31 papers included in this study, 13 (42%) were studies where 'breastfeeding' was a
background or theme. In 8 (26%) of these studies, researchers developed the use of social
media specifically for breastfeeding support (Table 6). In studies focusing on breastfeeding
support for mothers, three explored the normalization of breastfeeding (Clapton-Caputo et
al., 2021; Skelton et al., 2018; Robinson, Lauckner, et al., 2019), while two investigated
empowerment for breastfeeding (Skelton et al.,, 2018; Robinson, Davis, et al., 2019).
Resources for breastfeeding were focused on mothers (Skelton et al., 2018) who also shared
their breastfeeding experiences within a single social media group. Moreover, mothers with
geographically distant family members could access emotional and practical breastfeeding
support (Skelton et al., 2018) through social media’s peer support and connections with
distant family members (Alianmoghaddam et al., 2019). The use of social media for
breastfeeding support was shown to affect mothers’ breastfeeding. According to participants,
mothers who used social media groups experienced longer durations of breastfeeding (Morse
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& Brown, 2021; Skelton et al., 2018; Robinson, Lauckner et al., 2019; Robinson, Davis, et al.,
2019; R. Black et al., 2020). Moreover, social media support improved women’s breastfeeding
self-efficacy (Alianmoghaddam et al., 2019; Robinson, Lauckner et al., 2019; Uzungakmak et
al., 2021). Additionally, three types of social support—normalizing breastfeeding, prolonging
breastfeeding duration, and improving breastfeeding self-efficacy—were mentioned in
guantitative studies.

Table 6
Types of Support for Breastfeeding in the Articles
Types of support for breastfeeding
Normalizing (Clapton-Caputo et al., 2021); (Skelton et al., 2018); (Robinson,
breastfeeding Lauckner, et al., 2019); (R. Black et al., 2020)
Empowerment for | (Skelton et al., 2018); (Robinson, Davis, et al., 2019)
breastfeeding
Resource for | (Skelton et al., 2018)
breastfeeding
Shared experiences | (Skelton et al., 2018)
in breastfeeding
Peer breastfeeding | (Alianmoghaddam et al., 2019)
support
Access  emotional | (Alianmoghaddam et al., 2019)
breastfeeding

support

Access practical | (Alianmoghaddam et al., 2019)

breastfeeding

support

Connection with | (Alianmoghaddam et al., 2019)

distant family

members

Breastfeeding outcomes and efficacy

Prolong (Morse & Brown, 2021); (Skelton et al., 2018); (Robinson, Lauckner,
breastfeeding et al., 2019); (Robinson, Davis, et al., 2019); (R. Black et al., 2020)
duration

Improve (Alianmoghaddam et al., 2019); (Robinson, Lauckner, et al., 2019);
breastfeeding self- | (Uzuncakmak et al., 2021)

efficacy

Types of Support for Transition to Motherhood

Apart from breastfeeding support reported in the articles mentioned above, 24 (77%) of the
31 articles explored types of social support for the transition to motherhood among new
mothers (Table 7). The results suggest that new mothers may receive both positive and
negative support. In prior studies, we identified five main types of positive support:
informational, emotional, instrumental, companionship, and esteem support, and four types
of negative support: cognitive and perceptual concerns, regulatory and structural concerns,
mental health and well-being concerns, and privacy concerns. While informational support—
including appraisal, expertise, and normalization—was highly valued, the intimacy provided
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by emotional support and the companionship support offered by other mothers online were
also commonly valued by many women (Lupton, 2016).

Moreover, seven types of support were examined in quantitative research: informational
support, emotional support, reassurance, decision-making support, monitoring, building and
maintaining social capital, and esteem support. Regarding negative support, only
undermining well-being and increasing parenting stress were examined in quantitative

studies.

Table 7

Types of Support for Transition to Motherhood Discussed in the Articles

Positive Studies

Support

Informational

Support:

Information (Clapton-Caputo et al., 2021); (Lupton & Pedersen, 2016); (Asiodu et al., 2015); (Gray, 2013);

SUbDOt (Elliott et al., 2022); (Archer & Kao, 2018); (Aston et al., 2018); (Aston et al., 2020); (Baker &
PP Yang, 2018); (Slomian et al., 2017); (Lupton, 2016); (Cowie et al., 2011); (Wilson, 2020)

Appraisal (Wilson, 2020)

Education (Alianmoghaddam et al., 2019); (Asiodu et al., 2015); (R. Black et al., 2020)

Expertise (Henton & Swanson, 2023); (Morse & Brown, 2021)

Normalizatio  (Henton & Swanson, 2023); (Regan & Brown, 2019); (Price et al., 2017)

n

Emotional
Support:
(Clapton-Caputo et al., 2021); (Morse & Brown, 2021); (Gray, 2013); (Elliott et al., 2022);
Emotional (Aston et al., 2020); (Baker & Yang, 2018); (Lupton, 2016); (Cowie et al., 2011); (Wilson, 2020)
support
(Alianmoghaddam et al., 2019); (Lupton & Pedersen, 2016); (Regan & Brown, 2019); (Elliott
Reassurance .
et al., 2022); (Aston et al., 2020); (Cowie et al., 2011)
Empathy (Aston et al., 2020)
Maternal (Elliott et al., 2022)
empowerme
nt
Instrumental
/Tangible
Support:
Tangible (Gray, 2013); (Wilson, 2020)
support
Decision (Asiodu et al., 2015); (Slomian et al., 2017)
making
Monitor (Lupton & Pedersen, 2016); (Lupton, 2017)

Affiliation/Co
mpanionship
Support:

Peer support

(Asiodu et al., 2015); (Regan & Brown, 2019); (Elliott et al., 2022)
(Morse & Brown, 2021); (Regan & Brown, 2019); (Gray, 2013); (Elliott et al., 2022); (Saha &

Connection Das, 2017); (Lowe et al., 2012); (Lupton, 2017); (Price et al., 2017); (Archer & Kao, 2018);
(Lupton, 2016)
. (Morse & Brown, 2021); (Robinson, Davis, et al., 2019); (Aston et al., 2020); (R. Black et al.,
Community

2020)
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Build and
maintain
social capital
Esteem
support:
Esteem
support

Efficacy

Increase well-
being

(Bartholomew et al., 2012)

(Henton & Swanson, 2023); (Gray, 2013); (Baker & Yang, 2018)

(Morse & Brown, 2021); (R. Black et al., 2020)
(Clapton-Caputo et al., 2021)

Negative
Support

Studies

Cognitive and
Perceptual
Concerns:

Judgement

Polarised
debate
Superficial
Regulatory
and Structure
Concerns:
Lack of
regulation
Mental
Health  and
Well-being
Concerns:

Addictive

Depression

Undermine
well-being
Greater
parenting
stress

Privacy and
Trust
Concerns:
Privacy
concerns

(Morse & Brown, 2021); (Regan & Brown, 2019)
(Regan & Brown, 2019)

(Archer & Kao, 2018)

(Regan & Brown, 2019)

(Archer & Kao, 2018)
(Archer & Kao, 2018)
(Schoppe-Sullivan et al., 2016)

(Schoppe-Sullivan et al., 2016)

(Archer & Kao, 2018)

Discussion

Platform Varieties, Determining Factors, and Support Types of Social Media Usage

Regarding the factors that influence new mothers' use of social media for social support, the
results show that various factors influence new mothers’ social media use. These factors
include Demographic Factors, Personality Factors, Barriers or Challenges to Traditional
Support, Advantages of Online Support, Motivations for Using Social Media and Perceived
Benefits or Value of Social Media. Seeking information and connecting with others were the
two most frequently mentioned factors among the 18 factors in the studies. Age, the Big Five,
Seek information, Seek advice, Connect with others, Communication and Entertainment are
six factors assessed by quantitative research. Among the various types of social media,
combination types (which incorporate more than one form of social media), other platforms
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(such as social media groups, online forums, apps, and WhatsApp), and Facebook were the
most popular for new mothers. In the past three years, combination types and other social
media platforms have been mentioned more frequently.

As for support types for the transition to motherhood, this review finds that the widespread
use of social media during breastfeeding or motherhood transition could provide positive
support, including informational, emotional, instrumental, companionship, and esteem
support. Meanwhile, negative support of cognitive and perceptual concerns, regulatory and
structure concerns, mental health and well-being concerns, and privacy concerns were also
mentioned in the studies. Furthermore, informational support, emotional support,
reassurance, decision-making, monitoring, building and maintaining social capital, and
esteem support were the seven support types measured in quantitative research. Moreover,
some studies explored the breastfeeding support types for new mothers, which include
Normalizing breastfeeding, Empowerment for breastfeeding, Resources for breastfeeding,
Shared experiences in breastfeeding, Peer breastfeeding support, Access to emotional
breastfeeding support, Access to practical breastfeeding support, Connection with distant
family members, Breastfeeding Outcomes and Efficacy, Prolong breastfeeding duration and
Improve breastfeeding self-efficacy. However, only three types (Normalizing breastfeeding,
Prolong breastfeeding duration and Improve breastfeeding self-efficacy) were mentioned in
guantitative studies.

Another finding is that support types based on social media could integrate with other
support types. New mothers could connect with peers through social media, and that
connection may provide women with another source of emotional support, information,
advice, and affirmation (Baker & Yang, 2018). It is consistent with earlier studies showing that
online peer support groups were "a gateway to other parents' lives" (Kouri et al., 2006) and
offered encouragement (Morris & Bertram, 2013) as well as emotional and mutual support
(Bartholomew et al., 2012) for both parents.

Positive and Negative Support Within Social Media Platforms

The widespread use of pregnancy and parenting social media platforms underscores a
technological shift in how expectant and new mothers source and engage with information
(Lupton & Pedersen, 2016; Asiodu et al., 2015; Slomian et al., 2017; Lupton, 2016). These
platforms not only provide a rich source of information but also foster a sense of community,
acting as a conduit for shared experiences, peer support, and emotional sustenance (Skelton
et al., 2018; Robinson, Davis et al., 2019; Aston et al., 2020; R. Black et al., 2020)

However, online engagements' dynamics and subsequent effects on mothers are
multifaceted. On the one hand, the virtual world offers various support, especially for those
who lack in-person connections (Tomfohrde & Reinke, 2016; Regan & Brown, 2019; Elliott et
al., 2022; Lowe et al., 2012; Price et al., 2017; Archer & Kao, 2018). These platforms act as
vital lifelines for women seeking validation, especially in a society where they often grapple
with external judgments and expectations about motherhood (Schoppe-Sullivan et al., 2016;
Uzuncakmak et al., 2021; Cowie et al., 2011; R. Black et al., 2020). On the other hand,
excessive reliance on social media, particularly platforms like Facebook, can contribute to
heightened stress and even depressive symptoms (Schoppe-Sullivan et al., 2016; Robinson,
Lauckner et al.,, 2019; Bartholomew et al., 2012). Such findings suggest a paradoxical
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relationship; while these platforms can empower and provide solace, they can also be sources
of tension and emotional upheaval.

Critical to the discourse on online maternal engagement is the quality and authenticity of the
information consumed. Despite the ubiquity and convenience of online sources, concerns
persist about the validity and reliability of the content (Lupton & Pedersen, 2016; Saha & Das,
2017; Slomian et al., 2017). Women's ability to critically evaluate and navigate through a
myriad of information showcases their agency and savviness (Aston et al., 2018; Lupton,
2016). However, professional oversight and regulation are paramount to ensure that mothers
have scientifically sound and medically accurate knowledge (Slomian et al., 2017; Lupton,
2016).

The geographical distance bridged by technology also emerges as a salient theme. The ability
to connect with individuals globally, sometimes even with ‘weak ties’ or strangers, can
provide new mothers with much-needed empathy, encouragement, and insight
(Alianmoghaddam et al., 2019; Aston et al., 2020; R. Black et al., 2020). This ability has
particular significance in the current context, where traditional familial support structures
may be eroding or evolving, necessitating the creation of new models of social support
integrating online networks (R. Black et al., 2020; Cowie et al., 2011).

Implications for Future Research

While the current results provide some novel insights regarding social media use and social
support for new mothers, these findings must also be considered, examining essential
limitations. It is important to acknowledge that various social media platforms are available
for new mothers in previous studies. Further research may evaluate potential differences in
different social media types for mothers and determine what proportion of mothers use social
media to receive social support.

The studies have homogeneous samples—predominantly white, married or partnered
women with a high level of education and were fairly homogenous in terms of location; thus,
a further study focusing on a more heterogeneous sample is suggested (Cowie et al., 2011;
Slomian et al., 2017; Niela-Vilén et al., 2014). While much literature focuses on the transition
to parenthood, there is limited understanding of online support mechanisms for parents with
older children, such as adolescents. There's a need to understand how these parents connect
and support each other online, especially regarding supervision and monitoring. Additionally,
to develop a complete picture of new mothers’ social media engagement and received social
support, more studies will be needed to examine social support for fathers through social
media relating to fatherhood (Niela-Vilén et al., 2014). It has been recognised that after the
birth of their first child, men undergo significant changes, some of which include depression,
and that public health should support fathers in these situations. It has been acknowledged
that fathers, too, experience profound changes following the birth of their first child, including
depression for some, and that supporting fathers should be a public health responsibility
(Holmes et al., 2020).

As for research methods, most current studies use qualitative methods, including interviews,

focus groups and content analysis, but pay little attention to quantitative approaches. Most
of the quantitative methods were conducted with surveys, and there is a lack of attention to
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the related theories and models to support new mothers’ media use behaviors. Thus, further
guantitative research is required to examine the effects of new mothers’ social media use
with high-quality research, including longitudinal studies and experimental studies (Robinson,
Lauckner et al., 2019; Uzungakmak et al., 2021). Such research requires a sound theoretical
understanding of the phenomenon. In addition, a rich mix of methods is to be further
explored for this topic in future as existing mixed methods studies have been conducted
mainly based on quantitative questionnaires consisting of open and closed questions (Henton
& Swanson, 2023; Morse & Brown, 2021; Wilson, 2020).

Limitations

Although this review yields new findings, it also presents several limitations. Firstly, due to
the lack of a consensus on the concept of 'new mother', the studies reviewed encompass
women from pregnancy to the postnatal period and include mothers with young children
ranging in age from birth to 4 years (Archer & Kao, 2018). Some studies also include first-time
mothers and mothers with two or more children. This diversity might limit the scope and
precision of the literature search. Secondly, another significant limitation of this review is that
it was conducted primarily by a single reviewer, with a second reviewer validating the criteria.
Finally, concerning the types of literature, this review encompasses quantitative, qualitative,
and mixed-methods studies. This diversity in methodologies makes it challenging to
generalize the themes using uniform criteria.

Conclusion

This study adopted the PRISMA systematic review method to examine 31 articles that address
relevant research topics, employed theories and models, factors influencing social media
usage, types of social media, and types of support among new mothers. The findings reveal
that the social media usage of new mothers is related to demographic factors, personality
factors, challenges to traditional supports, advantages of online supports, motivations for
using social media, and the perceived benefits or value of such media. Meanwhile, the types
of support available for breastfeeding and transitioning to motherhood, along with the
various sub-categories among new mothers, serve as a reference for future research. This
review highlights the understudied nature of the topic concerning the use of social media and
the social support received by new mothers in a digital context. Nevertheless, further studies
are required to comprehend the diverse online support mothers receive via various media,
prompting a more profound reflection on the interaction and integration of support from
partners and significant others.
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