
1 

Digital Media Art in the Creative Cultural Industry 
Innovative Applications 

 
Zheng Hui1, Rina Abd Shukor2 

1School of art and media, Qingdao stellar Institute of science and technology, China, 2School 
of design, City University of Malaysia, Malaysia 

Abstract 
With China's remarkable achievements in various fields, the impact of digital media art on the 
creative cultural industry has become an inevitable trend. The creation of digital media art 
has a significant effect on the development of the creative cultural industry. The combination 
of creative cultural expressions and modern digital media will inevitably produce 
unprecedented new things. The continuous improvement of theory and technology also 
promotes the progress of the creative cultural industry, laying a solid foundation for its rapid 
development in the new era. Combining the technological aspect of digital media art with the 
creative cultural industry, this paper explores and analyzes the relationship between the two. 
Only by correctly grasping the relationship between them can we achieve a win-win situation, 
provide strategies, and ensure the healthy development of the cultural industry.  
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Introduction 

In today's rapidly advancing national innovation system in China, the creative cultural 
industry has become an indispensable part of China's cultural development. Entering the 
creative cultural industry through the innovation of digital media art provides a great 
opportunity for its development, laying a solid foundation for benign growth. The creative 
cultural industry has always been a competitive sector in China, widely promoted on the 
internet, with a continuous stream of new works reflecting the ongoing updates in the digital 
media industry. This has led to a thriving state in the creative cultural industry, forming a new 
economic growth point in China. With the further development of digital media technology, 
the professional field of digital media has gradually become more sophisticated and 
recognized in various sectors. For example, film visual effects and simulated reality have 
gradually entered the public's view and become one of the entertainment avenues for 
people's spiritual life. Digital media art must also integrate with and adapt to the local cultural 
environment, reflecting the characteristics of national culture, scientific theory, and 
ideological connotations, thereby truly enriching the creative cultural industry. 
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Overview of Digital Media Art 
Broadly speaking, digital media art, as a cornerstone of social development, uses core 

technology innovations to carry culture and create new and diverse artistic expressions, 
mainly manifested in electronic games, digital animation, and film animation. Narrowly 
defined, digital media art refers to new artistic forms displayed and transmitted through 
digital media technology or the internet, mainly manifested in aesthetics, content, and 
experience. Digital media art is characterized by its foundation in the internet and new-era 
science and technology, with artistic creations often displaying distinct virtual reality and 
engaging in extensive interaction and dissemination over the internet.  

 
In the new era, digital media integrates sound, images, and text, achieving a combination 

of the network and reality, providing a guarantee and basis for the vigorous development of 
the digital industry. The combination of computers and digital media art with art design forms 
that emerged in the late 20th century has created a new artistic space, promoting the 
development of media art with unique expressive forms, thereby enriching and perfecting 
the theory. Digital media is an industry with wide applications and also a form of national 
artistic expression. With the rapid development of the times, digital media, with its unique 
and novel technical language and communication methods, has gradually penetrated 
people's lives. Innovation is an important way for the development and promotion of modern 
media and is also the driving force and source of contemporary art development. 
 
Current Development Status of the Creative Cultural Industry 

With the rapid development of digital media, market development methods have also 
changed, and the creative cultural industry has become a focus of social attention. Countries 
around the world regard the research and development, production, derivation, and diffusion 
of innovative products as the primary task of economic development, making it important to 
explore their internal laws and growth models. The fundamental characteristic is: using 
"creative sources" as carriers, from intangible to tangible, creating a variety of creative 
products with multiple types and properties, often spanning multiple traditional industries. 
Most of these creative works are the latest and most cutting-edge technologies, while also 
being a continuation and creation of national wisdom and culture.  

 
The creative cultural industry in the new era has emerged with the overall improvement 

of global science and technology and the entry into the knowledge economy era. It respects 
innovation, pursues individual creativity, and values the support and promotion of culture 
and art in the economy. The innovation industry is based on innovation, cultural value, and 
experiential benefits. The creative industry is realized through the joint efforts of artists, 
technical talents, and audiences and is considered the top end of the industrial value chain. 
The creative industry is seen as a concept related to artists and theoretical knowledge, and 
its connotation has shifted from a simple cultural industry to corporate culture, placing 
greater emphasis on the common development with the primary, secondary, and tertiary 
industries.  

 
The first key point of the creative cultural industry is "creativity," that is, the formation 

mechanism and the entire process of "how concepts are transformed into products and how 
creativity is extended to industry." The creative cultural industry refers to the generation of 
high-value products by driving cultural resources with innovation. This industry has created 



INTERNATIONAL JOURNAL OF ACADEMIC RESEARCH IN PROGRESSIVE EDUCATION AND DEVELOPMENT  
Vol. 1 4 , No. 2, 2025, E-ISSN: 2226-6348 © 2025 

3 

huge wealth for the country and has also alleviated employment pressure and market 
involution for social personnel and recent graduates to a certain extent. As a knowledge-
intensive and highly radiative industry, the creative cultural industry has played a good role 
in promoting the improvement of people's living standards. 
 
The Relationship between the Creative Cultural Industry and Digital Media Art 
Digital Media Art Promotes the Development of the Creative Cultural Industry  

In recent years, with the rapid development of the digital industry and the emergence of 
various technological devices, the progress of the creative cultural industry in the context of 
technological explosions has been indirectly driven, especially the appearance of high-quality 
computers and high-definition liquid crystal screens, which have greatly improved the visual 
experience and ornamental of movies, television, and animation advertisements. Under this 
background, many cultural and creative products are moving towards digital ization, which is 
also the driving force and source of the continuous development of digital media.  

 
With the rapid economic development, emerging media are constantly breaking through 

the constraints of traditional media, bringing new communication methods and means to 
various forms of media. Social media such as WeChat and Douyin play an important role in 
promoting the development of the creative cultural industry. Therefore, market expansion 
allows the public to express their opinions and ideas in a timely manner and to target their 
cultural and creative thoughts, effectively solving past problems and ensuring continuous and 
stable development. Take digital films, for example, which are a form of digital media. Digital 
media has brought huge development space to the film industry, whether in production, 
distribution, or dissemination, all of which can be realized with digital technology.  

 
Digital films can achieve visual effects that ordinary films cannot through digital special 

effects. Commercial films often use these special effects to attract people's attention, thereby 
creating a different viewing experience. Digital media is widely used in the film industry, and 
digital special effects are ubiquitous in movies, occupying an absolute advantage in industry 
competition. Films such as "Titanic," "Harry Potter," "The Wandering Earth," and "Linglong" 
all feature digital special effects, achieving high standards in both technology and theory and 
obtaining good market responses. 

 
At present, China's creative cultural industry has developed rapidly and has achieved 

certain results, but there are also some changes overall. In the rapidly developing internet 
digital media, the virtuality and real-time characteristics should be fully utilized to meet the 
market requirements for rapid dissemination. Therefore, under the current new situation, 
how to correctly handle the relationship between digital media art and the creative cultural 
industry, and how to better use digital science and technology to provide greater momentum 
and guarantees for the progress of the creative cultural industry, are issues and topics that 
workers in various industries need to study in depth and continuously explore. The rapid 
development of the creative cultural industry is related to the development of digital media, 
which has played a positive role in promoting its development, increasing the variety of 
products, extending the industrial chain, and bringing greater economic benefits. Moreover, 
it can also display its culture on the international stage, giving China's digital industry a greater 
influence. 
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Digital Media Art as the Main Technical Support for the Creative Cultural Industry 
With the emergence of digital media art, people's lifestyles, consumption patterns, 

communication methods, travel, and ways of thinking have changed; the creative cultural 
industry plays an important role in promoting scientific progress and artistic development. At 
the same time, it also has a certain promoting effect on technological and economic 
development. Combining the advantages of digital media art with the attributes of the 
creative cultural industry has led to a development trend in China's creative cultural industry 
in the new era, characterized by cross-industry penetration, inclusiveness, full-chain 
collaboration, complementary online and offline advantages, industrial empowerment, and 
shared diversity. 

 
Due to the push of technology, the external overflow between industries is often more 

intense. Therefore, especially in the diversified situation of technology-related industries, 
diversification can promote new ideas and lay the foundation for innovation. "Knowledge 
spillover" is an effective means of "creative spillover" and "meaning spillover." This is because 
the creative cultural industry is deeply influenced by the social system in which it is located, 
and compared to technological knowledge, innovation spillover more often comes from 
human creativity and practical collaboration. Creative cultural companies should continuously 
accept and absorb new knowledge to form their core concepts, or absorb relevant talents, or 
cooperate with other companies to promote the flow and progress of knowledge, creating 
favorable conditions for internal and external knowledge exchange within the enterprise.  

 
Therefore, open and inclusive cooperation means that enterprises do not need to 

possess all functions themselves, but are merely nodes in a network. Thus, in the digital 
economy era, small and medium-sized enterprises have become the main driving force of 
economic growth. They continuously accept, absorb, and break through their own limitations, 
actively cooperate with everyone in the network, and organically combine to achieve 
common evolution and optimization under their own breakthroughs and external influences. 
At the same time, they also show strong professionalism and can focus on doing relatively 
easy things in a specific industry, making more resources available for creators to engage in 
creative creation, thereby making the creative cultural industry more in line with the needs 
of society and the masses. 
 
Application Practice of Digital Media in the Development of the Creative Cultural Industry  

In recent years, the film and cultural industry has continued to develop, and industries 
such as the film and cultural industry, video game industry, and animation industry have also 
been growing continuously. Using dynamic images to express design concepts can not only 
enhance visual effects but also achieve good results, providing viewers with a better visual 
experience. Therefore, it is necessary to increase the research and development and 
application of digital media, continuously improve the economic benefits of enterprises, and 
promote market development, enterprise innovation, and enhance the competitiveness of 
enterprises in the same field. Therefore, relevant departments should conduct in-depth 
discussions on the status of digital media in the creative cultural industry, clarify its 
connotations and characteristics, promote the development of digital media, and 
continuously improve the creative cultural industry, actively and proactively promoting the 
sustainable and healthy development of China's creative cultural cause. 
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Conclusion 
In the context of the knowledge economy, the cultural and creative industries have 

gained new development, and the economic structure of the entire society has also changed. 
In the future development process, the exploration of digital media cannot be ignored. Digital 
media has high timeliness and rapidity, which has an important impact and significance on 
the development of China's creative cultural industry. 

 
In summary, digital media art design has played a significant role in the inheritance and 

development of the creative cultural industry in the new era. By integrating the structural 
components, product information, and product characteristics of the creative cultural 
industry, and producing cultural products according to the actual needs of current consumers, 
it is possible to formulate reasonable and effective development plans and strategies for the 
industry. Achieving diversified communication and increasing the interactive product service 
design experience. At the same time, through the effective cross-combination of digital media 
art and computer technology, the spirit and connotations of the creative cultural industry are 
effectively enriched. This reflects the technical foresight and the latest information 
achievements of the creative industry in terms of culture, market, and innovation. 

 
The application of digital media art in the construction of the creative cultural industry 

has added new development methods. This paper analyzes the specific application of digital 
media art design in China's creative cultural industry, aiming to explore the cultural industry 
in depth and make it a culturally significant and practically meaningful industry. 
 
Theoretical and Background Contributions 

This article systematically explores the innovative application mechanism of digital 
media art in the cultural and creative industries, deepening the theoretical framework of 
digital art. By analyzing the inherent logic of technology empowering cultural narrative, this 
paper reveals how digital media reconstructs the expression of traditional culture, and 
proposes the theory of "digital media activation", emphasizing the dynamic transformation 
effect of technological means on static cultural resources, and promoting the paradigm shift 
of cultural industry from protective transmission to innovative development. In addition, the 
study integrates art, technology, and market perspectives, constructs interdisciplinary 
collaborative models, and elucidates that digital art drives industrial upgrading through the 
tripartite interaction of technological tools, cultural content, and market demand. In the 
context of technology driven society, research focuses on the reshaping of cultural production 
processes by technologies such as high-speed networks and artificial intelligence. At the same 
time, by combining policy support and consumer demand, it analyzes the practical potential 
of digital art in areas such as urban-rural integration and cultural tourism innovation. 

 
The Significance of Existing Knowledge 

This article addresses the issue of fragmented research in the field of digital media art 
by proposing a universal innovation path through cross industry integration, breaking through 
the limitations of a single field. In response to the interactive relationship between digital art 
and traditional visual design, the study proposes the theory of "media fusion and symbiosis", 
emphasizing the empowerment of technology on traditional culture rather than substitution, 
and providing new ideas for the coordinated development of the two. In terms of 
methodology, the study introduces an empirical analysis framework, combines quantitative 
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data with qualitative observations, enhances the operability and practical guidance value of 
conclusions, and promotes academic discussions to extend from theoretical descriptions to 
applied research. 
 
The Role in Context 

At the macro level, research responds to the national cultural digitization strategy by 
activating the digital transformation of traditional cultural resources, helping to enhance 
cultural soft power and global dissemination; At the meso level, provide path references for 
the digital transformation of the cultural industry, such as technology driven industrial chain 
reconstruction, immersive experience service upgrading, and copyright management 
innovation; At the micro level, focusing on public participation, reducing cultural 
understanding barriers through interaction design and educational tool development, and 
promoting active social participation in cultural inheritance and innovation. 

 
This article reveals the multidimensional value of digital media art in the cultural and 

creative industries: constructing a technology culture market synergy model at the theoretical 
level, providing reusable transformation paths at the practical level, and promoting cultural 
resource activation and public participation at the social level. Its core significance lies in 
providing an integrated framework for policy formulation, industrial innovation, and 
academic research, responding to the core challenges of cultural production in the digital age. 
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