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Abstract

Social entrepreneurship is viewed as having the abilities to combat socio-economic problems in which
government, businesses, and non-profits may not be able to solve the problems alone. Consequently,
the collaboration among these sectors are needed to create social values and development in a
nation, specifically among the developing economies. Therefore, it is the best time to investigate the
vital factors lead the university’s student to form social entrepreneurial intention. This study
employed quantitative and cross-sectional approach. The empirical data collected from
approximately 1,066 students of Malaysian public universities from multidisciplinary faculties was
used. There are eight (8) relationships have been tested. Only five (5) relationships were proven
significant and consistent with prior findings. It is hoped that the findings of this study will shed light
on the existing literature of social entrepreneurship, specifically the social entrepreneurial intention
studies from the emerging economies perspective.

Keywords: Social Entrepreneurship, Intention-Behavior Model, Higher Learning Institution.

Introduction

The social entrepreneurship (SE) study in Malaysia is still at the beginning stage, but, it is seen as the
catalyst to solve social problems (Suhaimi et al., 2013). We believe the government has working
aggressively to identify the best approach to balance the socio-economic status and need of its
rakyat. However, when the government resources and donations are insufficient to address the social
problem, the SE is now at a significant point as it enters the mainstream. By seeing the potential in
SE field, the government has set up SE unit under the Malaysian Global Innovation and Creativity
Center (MaGIC) to spearhead the entrepreneurial community agenda. Through the establishment,
the involvement and cooperation among agencies would be stronger in delivering high impact SE
projects.
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Today, SE research in Malaysia has slowly captured attention among academic scholars, non-
profit organization and policy makers. Malaysia has started developing an environment that is
supporting social entrepreneurs with incubators, mentoring, and financial support (Mohd Ali Bahari
& Suhaimi, 2016). In addition, Mohd Ali Bahari & Suhaimi (2016) stated the emergence of SE is
primarily associated to three reasons. Firstly, the growing interest to solve social issues (Mohd Ali
Bahari & Suhaimi, 2016). For example, inequalities (Catford, 1998), poverty and crime (Blackburn &
Ram, 2006). Secondly, SE contributes to the employment development of the country. The idea is
that as new businesses are set up, employment opportunities will arise, and unemployment will
decrease (Jayeoba, 2015). Thirdly, a growing concern on innovation agenda. An example is PT
Foundation which is a community-based, voluntary non-profit organization providing HIV/AIDS
education, prevention, sexuality awareness and empowerment program for vulnerable communities
in Malaysia. Through their programs, they can serve, educate, and support over 50,000 people
annually who are most at risk of HIV in Malaysia.

Motivation of the Study

As Malaysia is progressively pursuing to become a high-income nation by 2020, an inclusivity agenda
has always been the central tenet of Malaysia’s government, putting the marginalized group among
the top priority. Despite of living in harmony and happy within different ethnicity, the issues of socio-
economic are still happen. Although the international poverty lines are slowly decreasing, there are
still 6% of Malaysian households earn less than RM1, 141 per month. This is roughly 1.9 million
Malaysian. This signifies that every twenty Malaysian is deprived of even necessities like living
standard, education, and health care and many are still wracked by unemployment and illiteracy
(Khazanah Research Institute, 2016).

Entrepreneurship is good for society, leading to innovations, fostering employment and
resulting in economic growth (Ernst, 2011). In this sense, SE as a form of entrepreneurial activity can
be considered beneficial to society. Additionally, SE targets social needs unmet by government or
business. In Malaysia, looking back at a welfare state which has aided since the late 19th century, the
government has come to realize that it cannot financially maintain its ample support system. This
situation requires an innovative solution to manage and solve social problems.

Social entrepreneurs can prove helpful in eradicating these issues by placing those less
fortunate on a pathway towards a meaningful life (Siti Daleela et al., 2018; Tran, 2017). However, the
prevalence rate of SE activity in Malaysia is just 2 per cent which is lagged behind of comparable
developing countries such as Thailand, Indonesia and Argentina (Radin Siti Aishah et al., 2016). The
result in line with Bosma et al. (2016) in Global Entrepreneurship Monitor 2015 (Special Topic Report
on Social Entrepreneurship) claiming that the Malaysian citizens who active as social entrepreneurs
for 18-64 years bracket is one of the lowest level as compared to other efficiency-driven economies.
The fact that SE levels are low is a “problem” for Malaysian society, as the country may be missing
out on an innovative way to support its citizens (Wan Mohd Hirwani et al., 2014). According to Wan
Mohd Hirwani and colleagues (2014), citizens can be the source of innovative ideas. The citizen-
driven innovation will introduce divergent thinking which helps to find novel solutions to complex
problems. To be a developed nation, innovation will be one of indicators to ensure the country
achieve the aim's.
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Literature Review
Entrepreneurship Intention versus Social Entrepreneurship Intention

As the entrepreneurship intention become mature in the field, SE intention become a new landscape
of entrepreneurial realm (Linan & Fayolle, 2015). SE has promoted the increased numbers of
entrepreneurs who motivated to give positive impact for communities (Radin Siti Aishah et al., 2016).
Although, the term SE has been used interchangeably with community work and voluntary activities,
but, it carried the similar objective in helping the marginalised segment.

Recently, the study on individuals who want to be a social entrepreneur has captured a
substantial attention by many researchers (Siti Daleela et al., 2018; Barton et al., 2018; Ip et al., 2017).
Linking the theories of entrepreneurial in area of economy, psychology and sociology have driven the
preference of these researches to link the entrepreneur’s traits construct to prevailing theory and
research in the entrepreneurial field (Afsaneh & Zaidatol Akmaliah, 2014). In other matters, the
intention of becoming a social entrepreneur involves individual aspiration to be social entrepreneurs.

Intentions is one of the best beginning of entrepreneurial behavior, particularly when
behavior is rare and difficult to observe (Krueger et al., 2000). Mair & Noboa (2006) are responsible
to introduce the first intention-based framework in the context of SE. Social entrepreneurs’ intention
is a person who has an intention to join social activities are not necessary start a non-profit
organization as those who have intention to join social activities must have objective to give huge
impact in social (Bosch, 2013). Other than that, SE intentions can be depicted as a man's aim to
dispatch a social endeavour or dare to propel social change through advancement (Tiwari et al.,
2017).

As a conclusion, intention can predict the behavior of individuals’ tendency to be either
commercial entrepreneurs or social entrepreneurs. Later, this paper is discussing the factors
influencing SE intention.

Factors Influencing Social Entrepreneurship Intention

Having seen that SE in Malaysia is desirable, yet that current levels are very low, leads to one pressing
guestion: how can the levels of SE in Malaysia be increased? Previous studies by (Tiwari et al., 2017;
Bosch, 2013; Ernst, 2011) suggested that entrepreneurship can only be increased if the overall quality
and quantity of entrepreneurship is fostered. To ensure one’s becoming a social entrepreneur, the
antecedents influencing their individual intention need to be studied. There are numerous of
variables that has been studies, however, the listing here are the most importance variables used by
previous academic scholars in the study related to SE intention literature.

I.  Personality Traits

Lewellyn & Wilson (2003) stated that personality traits are enduring, predictable characteristics
individual behavior that explain differences in individual actions in similar situations. There is
significant predictor to have intention to involved in entrepreneurship field by having a proactive
personality (Frank et al., 2007). Most of the studies measuring the personality traits using The Big
Five Personality Traits Model by John & Srivastava (1999) to provide the framework in organizing the
variables of personality. As the model significantly used in testify the personality trait relationship,
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this present study also employed The Big Five Personality Traits Model as one of its theoretical
foundation.

Il. Perceived Social Support

Perceived social support is positively related to SE intentions (Urban & Teise, 2015). This is because
an entrepreneur must totally get support from family especially, their friends and their close one in
order to become a social entrepreneur. Social support is important for entrepreneur to maintain their
success in challenging environment of nowadays business.

lll. Self-Efficacy

Self-efficacy refers to people’s belief and confident in their own capabilities to carry out the
motivation in themselves, cognitive resources that they have, and courses of action needed in order
to exercise control over events in their lives when they choose to act on next decision (Wood &
Bandura, 1989). Self-efficacy influences individual choices in doing business, goals they wanted to
accomplish, and emotional reactions that influence their decision, and also refers to the
unconditionally belief in one’s own ability to realize their main desired goals in business or to perform
desired tasks with the right decision and information. Therefore, there is positive relationship
between self-efficacy and SE intention (Urban & Teise, 2015).

IV. Moral Obligation

Haines et al. (2008) who identify a belief of moral obligation as being positioned between the act of
moral obligation and the formation of moral intent. There is a relationship between moral obligation
and social entrepreneurship intention (Hockerts, 2017). This is because when an individual has a high
motivation to help others so he or she will have high intention to become social entrepreneur. They
will look to help the society rather than focusing on profit business.

V. Attitude Towards Social Entrepreneurship

According to Ajzen (1991) attitude are referring to what extend person has a favourable or
unfavourable evaluation of the behaviour. This also supported by Yang et al (2015) who postulate
that if individual’s intention to help people in society who are in needed, they can build their positive
attitude. In addition, Chipeta (2015) also mention that most important factor that can influence the
decision to become an entrepreneur was attitude towards social entrepreneurship itself. It is clearly
seen that attitude is an important factor to be considered before entering SE and any other field of
study.

VI. Subjective Norm

Subjective norm is referring to how an individual sees the desires of others (Yang et al., 2015). They
add that this perception depends on whether ‘reference people’ approve of the decision to become
an entrepreneur, or not. In similar vein, Ernst (2011) has mentioned the perception that the close
social surrounding would approve of the subject becoming an entrepreneur.
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VIl. Perceived Behavior Control

Perceived behaviour control is the person's conviction about his/her capacity for completing the
specific undertaking (Tiwari et al, 2017). In contrast, Bosch (2013) postulate perceived behavioural as
the person's view of the straightforwardness or trouble of turning into a business person. Along these
lines, a person's conviction will impact the person's behavioural goal and fortify him/her to play out
the objective conduct. Furthermore, concerning its definition, perceived behaviour control is the
most difficult of the attitude-level in theory of planned behaviour constructs as it refers to how the
decision maker has over the behaviour. Ernst (2011) postulate based on theory of planned behavior
and all subsequent studies of perceived behaviour control, there is a positive effect of perceive
behavioural control on SE intentions.

VIIl. Empathy

Empathy is positively related to SE intention (Hockerts, 2017). This is because when an individual
understands other feelings and emotional state, he or she will create new business to help those who
need help especially. They will concern more on society needs and charity than think about money
and profit. This happen because they know the hardness of others to survive. Not all have a best of
life, but many are facing difficulties in life and need this kind of entrepreneur to help them.

As a conclusion, we have design the conceptual framework based on the adaptation of three theories
namely Theory of Planned Behavior (Ajzen, 1991), SE intention model (Mair & Noboa, 2006) and
Theory of Personality Traits (McCrae & Costa, 1991). The conceptual framework is as Figure 1

Personality Trait

Perceived Social Support

Self-Efficacy

L Social
Moral Obligation .
Entrepreneurship
Attitude Toward SE Intention

Subjective Norm

Perceived Behavioural Control

Empathy ceptual Framework

Sources: Adapted from Ajzen (1991), Mc Crae & Costa (1991), Mair & Noboa (2006) and Hockerts
(2017)

Research Methodology

This research employed the cross-sectional methodology. The study population consists of
undergraduates’ student (Bacholer Degree) from multidisciplinary programs and faculties who enrol
the subject of Technopreneurship and Principle of Entrepreneurship. The sample came from the
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public universities in Southern Zone of Peninsular Malaysia totalling 1,549 (Semester 2016/2017).
The reason behindhand of choosing respondents; they must at least have the basic knowledge of
entrepreneurship or social entrepreneurship. Simple random sampling technique was used to collect
the sample as the data is available in the university’s system. Out of 1,549 questionnaires distributed,
1,066 respondents returned usable questionnaires, giving a response rate of 68.8 percent (see Table
1)

The questionnaires provided the multiple item scale for measuring variables and each item
used a 5-point Likert-type response format ranging from 1, “strongly disagree”, to 5, “strongly agree”.
Personality traits were measured using the five dimensions of Big Five Trait Taxonomy with 44-items
proposed by John & Srivastava (1999) which include Extraversion, Agreeableness, Conscientiousness,
Neuroticism and Openness. To assess theory of planned behavior factors, the present study adapted
and modified from Yang et al. (2015) which represent attitude towards social entrepreneurship were
measured using five items, subjective norm - five items and perceived behavioural control - four
items. As for SE intention, perceived social support, self-efficacy, moral obligation, empathy; the
measurement was adapted from Hockerts (2017) and Medyanik & Al-Jawni (2017). Nonetheless,
before these instruments are used, reliability and validity of instrument were tested where findings
exceeded 0.80 (Cronbach’s Alpha test). This concluded that the instrument is good and can be used
for the purpose of this research. According to Sekaran & Bougie (2016) when the Cronbach Alpha’s
closer to 1, the consistency of reliability is labelled excellent. Therefore, we can conclude that our
Cronbach Alpha is acceptable.

The authors have used Statistical Package for Social Science (SPSS) version 20.0 software for
data analysis. Next, the demographic information is analysed by descriptive analysis. In this current
study, descriptive analysis interpreting the characteristics of the sample including the state campus,
faculty and gender. The significant of the test is to measure the (frequency) and percentage of sample
profile accordingly (Sekaran & Bougie, 2016).

In order to testify the relationship among variables, multiple regressions analysis is the most
appropriate test to be employed. As proposed by Sekaran & Bougie (2016), multiple linear regressions
analysis is the analysis of association which the effects of two or more independent variables on a
single, interval-scaled to dependent variable. There are eight (8) variables have been tested for this
study namely: moral obligation, social support, empathy, self-efficacy, perceived behavioural control,
personality traits, attitude towards behavior and subjective norms. The result is portrayed in Table 2.
Out of 8, five of them are displaying significant and positive relationship.

Research Hypotheses

H1: Personality traits and SE intention are significantly related

H2: There is a positive relationship between perceived social support and SE intention
H3: Self-efficacy is positively related to SE intention

H4: Moral obligation and SE intention are positively significant

H5: Attitude toward SE and SE intention are related.

H6: Subjective norm and SE intention is highly related

H7: Perceived behavioural control has significant relationship with SE intention

H8: Empathy is positively significant to SE intention
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Research Findings and Discussion

Out of the 1,066 responses, about two thirds of the respondents are female, similar to that of the
student population in Malaysian universities. Students from Faculty of Computer and Mathematical
Science constituted the largest portion of the respondents (28.4%), followed by students from Faculty
of Business and Management (28.3%) and Faculty of Administrative Science and Policy Studies
(21.5%). The remaining 21.8 percent of the respondents are from other faculties. The detail
demographic information is presented in Table 1.

Table 1 Sample characteristic (n=1,066)

Variables Frequency Percentage
Public Universities

Universiti A 179 16.8
Universiti B 716 67.2
Universiti C 171 16.0
Faculty

Faculty of Accountancy 92 8.60
Faculty of Plantation and Agrotechnology 18 1.70
Faculty of Hotel and Tourism Management 69 6.50
Faculty of Business and Management 302 28.3
Faculty of Computer and Mathematical Science 303 28.4
Faculty of Administrative Science and Policy Studies 229 21.5
Faculty of Art and Design 53 5.00
Gender

Male 339 31.8
Female 727 68.2

Table 2 Multiple Regressions Result

Variables Beta Sig.
Personality Trait .070 279
Perceived Social Support 121 .048
Self-efficacy .190 .004
Moral Obligation -.104 .086
Attitude Towards Behavior 124 .019
Subjective Norm .146 .016
Perceived Behavior Control .375 .000
Empathy .035 .578
Dependent variable = Social Entrepreneurship Intention

R=0.623 R?=0.389 F=49.815 Sig.=.05
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The hypotheses were testing though a single model which measuring direct link among the
variables. The R? of .389 means that a medium amount of variance of SE intention is explained by the
independent variables (personality traits, perceived social support, self-efficacy, moral obligation,
attitude toward SE, subjective norm, perceived behavioral control and empathy). The measure of R?
accounts for variance in dependent variable explained by one or several independents together
(Fairchild et al., 2009). Thus, a model that explains an increased amount of the variance of a
dependent variable can be considered as preferable.

Most study’s findings are significant and positive in nature (Hockerts, 2017; Medyanik & Al-
Jawni, 2017; Urban and Teise, 2015). However, in this study setting, the result of personality traits
(H1), moral obligation (H4) and empathy (H8) are contradict with others’ findings. Surprisingly, moral
obligation is the only result which reported negative albeit and statistically not significant. The result
is presented in Table 2.

As for personality traits (H1) the result show insignificant relationship. In similar vein, Politis
et al (2016) reported out of five hypotheses developed only the personality trait was totally rejected
because it failed to predict social entrepreneurial intentions. This particular finding could be
considered interesting since it challenges the theory’s effect, at least, in present study. Nga &
Shamuganathan (2010) and Irengun & Arikboga (2015) who have advocated that the personality
traits are better in explaining SE intention. This suggests that the mixed findings from this study
regarding personality traits call for further research into the effect personality traits have on social
entrepreneurial intentions.

Looking at the result of moral obligation (H4), it is obviously contrast with the finding from
Hockerts (2017). Hockerts has found the moral obligation is consistent with result from prior research
which meaning significant in nature. In this current study it shows insignificant relationship which is
in line with the findings from Kedmenec et al. (2015). They mentioned it could be different for an
individual probably during the process of running a social entrepreneurial venture. Forster & Grichnik
(2013) find that empathy (H8) has a positive effect on corporate volunteering intentions. However,
Ernst (2011) concluded that empathy had a negative effect on a respondent’s attitudes toward
starting a social enterprise. This mixed finding gives an ample room for future research.

The results provide strong evidence that individuals with perceived social support (H2), self-
efficacy (H3) tend to have higher social entrepreneurial intentions (H2). The result consistent with
findings made by Hockerts (2017) and Kedmenec et al. (2015). There is no denial for the dimension
of theory of planned behavior (TPB) variables such as attitude towards SE (H5), subjective norm (H6)
and perceived behavior control (H7), the results presented here are in line with prior research. For
example, Schlaegel & Koenig (2014) found positive impact of subjective norms on entrepreneurial
intentions. Ernst (2011) also found that perceived behavioural had a positive effect on SE intentions
of German university students.

Conclusion

In sum, the students surveyed generally responded positively toward the constructs under
investigation. The study found that student exposure in SE activity was likely has great intention to
becoming social entrepreneurs. In addition, the determinants like self-efficacy, perceived social
support, attitude towards SE, subjective norm and perceived behavior control are significant
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determinants to intention. The practical implications of these results suggest that efforts aimed at
increasing social entrepreneurial activity may want to consider the variables studied in this article.
Yet, the selection of the variables tested show consistency from prior research findings. Interested
parties such as policy makers of higher learning institution and business enterprise wanting to boost
the proportion of their alumni involved in SE activity. The findings from this article would suggest
policy maker would instil the social entrepreneurship education at university level. Besides, make it
as a compulsory activity (minimal credit). For example, UKM-Graduate Business School (GSB) had
started this SE activity for their MBA program to ensure their graduate are more valuable, marketable
and employable as compared to others university’s graduate. Furthermore, due to SE activity, MBA
in UKM-GSB manage to introduce nine successful Non-Government Organization (NGO) during their
study period collaborate with established social practitioners. This is a good platform for higher
learning institutions to be different in their own style.
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