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Abstract 
In the 21st Century, the most practical and fastest way to reach information is undoubtedly the 
usages of social media platforms. These platforms have advantages such as volunteering, aid, charity 
organizations, performing and sharing art works, discussing ideas and projects with experts. Besides 
its advantages, social media platforms do create an addiction. The aim of the questionnaire-based 
survey study is to determine the social media addiction and its effect on mental health of the 
University students (20-28 years old) in Bangladesh. The study was designed as an online 
questionnaire survey which was distributed among the university students of Bangladesh via email 
and social media platform (Facebook). A total of 100 participants answered the questionnaire. The 
results of the survey found that the self-worth, self-esteem and overall mood of 93.2% of the students 
are affected if their shared social media contents are criticized. The result also indicated that 52.7% 
made unsuccessful attempts to cut back time from social media but failed and 47.3% did not attempt. 
An overall of 78.4% felt that they waste their time on social media platforms. 70.3% students 
indicated that they check their notifications on the social media apps whenever the notifications pop 
up. The major three responses from the study identified that the participants have severe social 
media dependence which is a leading factor to harming self-esteem and self-worth. Also, most spend 
their times on these platforms more than 60 hours per week which, by the definition of addiction, 
falls under the category. Thus, the study testified to the effect of social media addiction among 
university level students in Bangladesh. 
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Introduction 
         In the 21st Century, the most practical and fastest way to reach information is undoubtedly the 
usage of social media platforms with the blessings of the internet technology (Tektaş, 2014; Kirik, 
2015). The major difference of the virtual world from the real world is its temporary nature. Here the 
users can be of any virtual identity which makes the users remain highly active in these platforms 
(Alanka and Cezik, 2016). 
         Social Media Platforms have massive advantages such as volunteering, aid, charity 
organizations, performing and sharing art works, discussing ideas and projects with experts who are 
not easily accessible in real life. Social media plays an important role in the students' learning actions 
in the area of sustainable education today. The effect of social media is becoming an important and 
motivating force for sustainable education. The world is now a global village and technology usage 
has made it a smaller world through social media. There has recently been a debate on the adverse 
effects of the use of social media on people, especially young people and school groups worldwide. 
         During the last decade, the popularity of social media and social networking applications has 
increased steadily. Typically, adolescents and university students use social media apps to get global 
exposure to this rapid increase. These websites in social media like Facebook and Twitter are now 
the craze of our society for all. Today, students rely more and more on information and data that are 
easily accessible via social media and the internet. For this reason, student learning and research skills 
in certain situations decrease, as their involvement with these sites decreased their focus, resulting 
in less time spent on their studies and a decrease in academic performance (Abbas, 2019) 
         When students spend more time in social media, they spend less time socializing with others or 
in person. Students can also sometimes waste their time in social media. As a result, students cannot 
communicate and socialize effectively in individuals and strong communication skills are well known 
to play an important role in their performance.  
The overuse of social media often impacts students' psychological and physical wellbeing. The 
students wait and refuse to rest properly, but drink tea or coffee too much to stay healthy and alert. 
The effect of this lifestyle on students' mental and physical health is negative. The daily overuse of 
social media is also unhealthy, since it prevents students from developing personal links. Families 
monitor their children's use of social media and should ensure their children use the Internet for a 
reasonable period. Finally, educators and colleagues can help students understand the negative 
impact of social media on their health and make them aware of what they can miss if they spend 
hours on real media websites (Abbas, 2019) 
         Such social networking sites have a negative impact that outweighs the positive. Such sites have 
therefore caused possible social damage. Students more often than anybody else become victims of 
social networks. This is due to social media being an attractive way for students to avoid boredom 
while they study or search online and to distract from their work (Abbas, 2019). 
         Social media platforms do create an addiction. The social media addiction of an individual can 
be described by some clinicians according to the concept of addiction. These are the failure to prevent 
overuse of social media, the need to spend more time on social media, the lack of time without 
connection with social media, the emergence of extreme nervousness, stress, anguish when deprived 
of work and social and family life (Bozkurt, 2016). According to addiction center, a typical social media 
addict uses social media platforms between 40-80 hours per week. Several emotional, relational, 
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health and performance issues have been found to be linked to social media addiction as well 
(Marino, Gini, Vieno, & Spada, 2018). 
         Social networking websites, including Facebook, Instagram and Twitter, have directly enabled 
the lives of people in the 21st century. But they have a different side, too. Social media addiction has 
now reached a level that has negative effects on the minds of all people obsessed with virtual life. 
Back on the scene, Bangla Tribune hosted a Boithoki roundtable on 12 October with representatives 
of different lifestyles and a psychologist and an anthropologist in his office in Dhaka, to find out how 
and why the addiction takes place. The program was moderated by journalist Munni Saha. 
         Abdullah Al Mamun, a program coordinator at Manusher Jonno Foundation, said: “People get a 
sort of mental satiation when they come across things that go with their mindset, which basically 
happens on social media. When it comes to issues of mutual interest, like politics, entertainment, or 
cooking, birds of a feather are flocking together, and developing the addiction.” 
         He added: “The social media has made it very easy to find whatever we want and whenever we 
want based on our taste and preferences. People with similar tastes are forming groups on social 
media. These groups may have political bearings or may be based on entertainment. Some have even 
created groups on cooking. One is always viewing contents that match his or her preferences in these 
groups, creating addiction.” 
          “We’re living in an age where there are devices everywhere around us to create such addiction. 
Electronic devices and the social media are all set in such a way that one is easily getting the desired 
content without making much effort. So, capitalism also plays a role in this addiction.” 
         Speaking at the roundtable, Bangla Tribune Editor Zulfikar Russell said: “Social media becomes 
an addiction when someone becomes dependent on it. A person going after their desired object 
repeatedly on social media is a form of addiction.” 
          Zulfikar mentioned that, “we had originally used social media as a communication tool. We 
welcomed this because we used the forum to stay in touch with friends and relatives. But the utility 
trend has shifted. The more people like to receive their messages, the more they become involved in 
social media. Sharing some news reaches people quickly too.” 
         He added, “but it has a negative side as well. Deliberate and inflammatory agenda or false news 
that spread on social media at the same rate when posted. Often social media users only see the 
misleading headlines of the news as false ideas without reading all the content (Dhaka Tribune, 2017) 
         Social media websites have been accused of behavioral problems such as anxiety, depression 
and attention deficiency. No exception is made to Bangladesh. Dhaka ranked second in terms of the 
number of active Facebook users according to the Q2 World Digital Statshot report in 2017 (The Daily 
Star, 2019). 
         A survey of university students has identified the prevalence of Facebook Addiction and its 
associations with several factors for risk and many results from Bangladesh agree with findings from 
research elsewhere. Examining multiple variables, the symptoms of de-pressure were found to be 
the most significant risk factors for the risk of Facebook Addiction.  
         Problematic Facebook use appears to have detrimental effects on mental health among a 
minority of individuals and is arguably becoming a public health problem because of the impact on 
physical health and psychological wellbeing among this minority. Previous studies outside of 
Bangladesh have reported associations between FA and depression (Błachnio, 2015; Pantic, 2012; 
Shensa, 2017; Wright, 2013), so the finding in the present Bangladeshi study supports that literature. 
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In fact, depression independently and strongly correlates with many addictive behaviors including 
problematic social media use (Shensa, 2017).  
        The current study is conducted to determine the social media addiction and its effect on mental 
health among the Private University students of Bangladesh. It aims to fulfill the following objectives 

• To determine the extent of social media dependence among the students by evaluating the 
frequency of checking social media notifications by the students. 

• To determine the level of awareness of students about their dependence on social media 
platforms.  

• To determine the overall social media addiction and its effect on mental health of the 
students. 

 
Literature Review  
         Addiction to social media is one form of Internet addiction in which people are tempted to use 
social media incorrectly (Starcevic, 2013). People addicted to social media often always have an 
uncontrollable urge to communicate and use social media (Andreassen & Pallesen, 2014).  
         Studies have shown that signs of social media dependency can occur in mood, memory, physical 
and emotional responses, interpersonal and psychological problems (Balakrishnan & Shamim, 2013; 
Durak, & Sherstyuk, 2017). At present, as all information are instantly available on social media 
platforms, it becomes very difficult to avoid negative information on social, economic, geographical 
and political issues which often effect the mental health of the students.  
         Several researches on social media use and mental health indicated that prolonged use of social 
media like Facebook is a contributing factor for mental health issues like stress, anxiety, depression 
and long-term well-being (Marino, 2017; Shakya & Christakis, 2017; Toker & Baturay, 2016).  
         A key difference between normal over-commitment to social media, which sometimes many 
people experience, and social media addiction is that this has adverse effects when social networking 
becomes uncontrollable and compulsive (Andreassen, 2015). Depression, anxiety, and insomnia are 
linked negatively to subjective well-being, subjective intensity and life-satisfaction (Bányai, 2017; 
Shensa, 2017; Schoenmakers, 2017; Hawi & Samaha, 2017).  
         Many studies showed that low self-esteem is related to various psychological disorders, such as 
depression and fear (Sowislo & Orth, 2013). Addiction towards social media may lead to lower self-
esteem and, in effect, reduce mental health. Self-esteem, in other words, may play a mediating role 
in social media addiction on mental health. Most of the time it happens that, individuals start 
comparing their lives with another individual’s virtual presence, achievements and appearances of 
life on social media platforms such as, Facebook and Instagram. Recently, it has also been discussed 
globally that the removal of the “like” option from Instagram may prevent attention seeking behavior, 
low self-esteem, low self-worth, insecurity, personality disorder, narcissism and depression.      
         Recent researches have looked at social networking services, personal and subject-based blogs, 
and internet forums put together to study the User and Gratification Theory in posting social content, 
the relationship between gratifications and narcissism, and the effects of age on this relationship and 
these gratifications. Users have motivations of the following overall: Social and affection, need to 
vent negative feelings, Recognition, Entertainment and Cognitive needs. 
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         Therefore, it is of utmost importance to understand the extent of social media addiction 
prevalent among the university level students. The study explored the addiction of social media of 
the University Students of Bangladesh on mental health.  
 
Research Methodology 
         The study was designed as an online questionnaire survey which was distributed among the 
private university (East West University) students of Bangladesh via email and social media 
platform (Facebook). A total of 100 participants answered the questionnaire. The questions (No, 
1,2, 4, 5, and 7) were adopted from (MACIT, 2018) with minor modifications and the rest of the 
questions were incorporated after consulting with respective experts. The data was collected in 
the month of December 2019. The study was conducted by the quantitative method using self-
administered questionnaire, descriptive analysis and the social media addiction of the University 
Students of Bangladesh were interpreted based on the result of the study and in the support of 
the studies that are previously executed.  
 
Result and Discussion 
Age 
         The survey responses were taken from university students between the range from 20-28 
years old. Among the 100 responses, 55.5% were in the range between 20-24 years old and 
44.6% were in the range between 25-28 years old (Figure 1). 

 
Figure 1: Age 

 The educational level of the participants was measured with a 2-choice question. 
Undergraduate and postgraduate options were presented to the participants. It was observed 
that 82.4% are undergraduate students and the rest 17.6% are postgraduate students from 
various universities of Bangladesh (Figure 2). 
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Social Media Usage 
 Participants answered the question about which social media platforms they use. In 
response to this question, from 100 University Students, it was obtained that, 87.8% use 
Facebook, 8.1% use Instagram, and 4.1% use both the platforms (Figure 3). And as the response 
on the time spent on these platforms, 8.1% responded that they spend 5-20 hours weekly on 
social media, 33.8% responded that they spend around 21-40 hours weekly on these platforms, 
16.2% spend 41-60 hours weekly and the rest 41.9% spend more than 60 hours weekly (Figure 
4).  

 
Figure 3: Social media usage 

 
Hours spend in Social media weekly 

 
Figure 4: Hours spend in Social media weekly 

 
Time wasted on Social Media Platforms 

 
Figure 5: Time wasted on Social Media Platforms 

 

 According to the staked column (Figure 5), 78.4% university students have answered 
“yes” that they waste their times on social media platforms and the rest 21.6% have stated that 
they do not particularly waste their times on these platforms. It is an indication about how 
severely the university students are wasting their times on virtual and unrealistic platforms.  
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Attempts of Cutting Back on Social Media Usage  

 
Figure 6: Attempts of Cutting Back on Social Media Usage 

 

 According to the staked column (Figure 6), 52.7% university students have made attempts 
to cut back their times from using social media platforms but have been unsuccessful. The rest 
47.3% have not even tried to stop using social media platforms. It is alarming because it indirectly 
indicated the students’ unhealthy dependence on social media platforms.   
         The addiction level of addicts to smoking has been measured by checking that they smoke 
before they sleep at night and after they get up in the morning. Several studies have shown the 
same signs of Internet addiction as cigarettes, alcohol and drug dependency. Based on these 
data, the participants in this study were asked three important questions to identify the students’ 
awareness about social media addiction. 
 

Frequency of checking Social Media Notifications 

 
Figure 7: Frequency of checking Social Media Notifications 

 

    According to the staked column (Figure 7), 20.3% university students check their social 
media notifications once every hour and 9.5% of university students check their social media 
notifications twice every hour in their day to day lives. It also showed that, 70.3% university 
students check their social media notifications whenever it notifies on their devices. This is an 
indication of the dependence the university level students have on social media platforms. 
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Social Media Effect 
         The second question asked to the participants were, if the social media comments, 
feedbacks and criticisms affect their self-worth and self-esteem, to that, 93.2% responded 
affirmatively and the remaining 6.8% responded that the social media criticisms and feedbacks 
do not necessarily affect them in their daily lives and do not affect their mental health or personal 
growth (Figure 8).  
  

 
Figure 8: Social media effect mentally 

 
Level of awareness about addiction on social media 
 The last question asked to the participants were about their awareness regarding their 
social media addiction. Figure 8 showed, 72.2% answered affirmatively indicating that they are 
clearly aware of their social media dependence which may potentially fall into addiction. Among 
100 respondents, 18% responded that they were unsure about their status of social media 
addiction and the rest of the 9.8% denied that they have any sort of awareness about addiction 
to social media platforms.  

 
Figure 9:  Level of awareness about addiction on social media 

 

         In this study, participants were conscious of their addiction to social media with their 
patterns of using social media. The degree of addiction in social media users is higher and in 
audience-only users, the degree of addiction is lower. The association between the use to social 
media and the level of education and age is not important. Through social media, the average 
time spent on a day is clearly higher among addicts. 
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         The additional responses were recorded as well, where they were asked if they stay online 
on these platforms more than they intend to. It was observed that, only 18.1% do not stay on 
these platforms more than they need to which revealed that, 81.1% of participants often spend 
their times on social media platforms more than they require to. And most times, the reasons 
behind persistently staying online on these platforms are simply scrolling down to see other 
peoples’ updates, world news, online entertainments such as, trolls and memes.  
         The above study is a clear indicator to the possibility of social media addiction among the 
university level students in Bangladesh. The major three responses from the study identified that 
the participants have severe social media dependence which is a leading factor to harming self-
esteem and self-worth. It is also observed that, majority participants spend their times on these 
platforms more than 60 hours per week which, by the definition of addiction, falls under the 
category of social media addiction.  
         According to the Hyper personal Model, self-esteem is one of the reasons behind the 
negative effects of social media use. Although viewing or editing the own online profile enhances 
self-esteem, social media users frequently face selective and glorified online presentations of 
others, which can reduce the self-esteem of viewers (Rosenberg & Egbert, 2011). Many Facebook 
users assume, for instance, that others are happier and more successful, especially when they 
do not know others offline (Chou & Edge, 2012). The fact is, there is no truth to the conclusion 
that other people on these platforms are more successful or happier in their lives. It is just a 
virtual illusion which consumes everyone irrespective of age and gender. It gives the users and 
empty feeling and dissatisfaction which only result in insecurity, low self-esteem, unhappiness 
and ultimately, depression.   
 
Recommendation and Conclusion 
         In conclusion, it can be indicated that there is a positive relationship between social media 
addiction and the mental health of the university students of Bangladesh. The result of the study 
can be beneficial for the respective policy makers of the country to take proper measurements 
in dealing with social media addiction cases. The government stakeholders, University council 
centers, and mental health organizations can use this study as their references in identifying the 
social media addiction and undertaking preventive or remedial actions to help and guide the 
young university students. Moreover, the prevalence of a study like this is scarce in the context 
of Bangladesh, hence, making the study an utmost importance for taking better approaches in 
balancing the mental health of the students of the country. However, more empirical studies are 
required to have a constructive conclusion on this topic. Recommendations include, a young 
individual must be self-aware of the fact that these platforms and entirely virtual and superficial 
and only a certain amount of time on these platforms are more than enough to be an active user. 
Public and private educational institutions should also step up in considering the extensive use 
of social media as an indicator of various mental health issues such as, anxiety, depression, stress 
and panic. It can help both the parties help one another in reducing the extensive usage of social 
media and affecting the mental health of the youth of Bangladesh.  
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