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Abstract 
Nurturing entrepreneurship among universities students have become vital concerned for current 
education policy of Malaysia. Studies depicted that university students' career ambition to 
entrepreneur intention is on the rise. This study was intended to examine the influence of self –
efficacy and attitude on entrepreneurship intention among university students. 181 students from 
the faculty of Education participated in this study. The finding showed positive and moderate 
relationship between entrepreneur attitude, subjective norms and self-efficacy on entrepreneur 
intentions. This study suggests universities played important roles in developing the environment of 
the entrepreneurship for future growth and sustainability.  
Keywords: Entrepreneur Intention, Entrepreneurship, Self-efficacy, Attitude. 
  
Introduction  

Entrepreneurship has become a main agenda for the Malaysian government in its quest to 
become an entrepreneurial nation.  Many studies showed that there is a linked between 
entrepreneurship education and the development of entrepreneurship (Solomon et al., 2002; Katz, 
2003). Hence, entrepreneurial education has been given important agenda in cultivating 
entrepreneurial culture especially among the university students (Rahim & Mohtar, 2015). In this 
sense, much efforts have been done to boost entrepreneurship development in the country such as 
setting up 1Malaysia Entrepreneur program, National Entrepreneurship Institute and Malaysian 
Global Innovation Creativity Centre.  Apart from that, universities and colleges were given special 
tasks in educating the entrepreneur interest among university students and graduates. In fact, 
entrepreneurship has been taught as one of the subjects in most universities and students are also 
encouraged to participate in entrepreneurship activities such as trainings, seminars, short courses, 
conferences and entrepreneurship events (Rahim & Mohtar, 2015). Entrepreneurship activities are 
also evaluated in the students’ integrated cumulative grade point average (iCGPA)  

Apparently, graduates are seeking to venture into entrepreneurship due less job 
opportunities in the market.  It was reported in the Malaysian Department of Statistical that the 
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employment rate have increased drastically since 2015 (Tawil et al, 2015). Parallel, Amouri et. al. 
(2016) asserted that due to less prospects of being employed and fewer chances for getting salaried 
in established organizations, individuals seek other alternatives such as being self-employed. Besides, 
literature found that graduates who inspired to work in a government sector or having salaried 
employment have no guarantee anymore (Kamau-Maina 2006; Postigo & Iacobucci, 2006). Indeed, 
studies evident that self-employment has been sought after among graduates (Baughn et. al. 2006). 
Thus, entrepreneurship has an important opportunity to generate more employment in the market. 
Several empirical studies supported these findings. For instance, in a study conducted on graduates 
from university of Pennsylvania, found that more than 7% of 2013 graduates started their own 
company after graduation, which is five times as many as in 2007, (Bliemel, 2014). In addition, 
Charney and Gary (2000) noticed that about 27.2% of the graduates students who took up 
entrepreneur education had set up their own businesses. Mohammad et al. (2014) depicted in their 
studies that about 51.5% of the students become entrepreneur, that is, five years after they 
graduated from the university. On the contrary, studies also found that graduate students were not 
interested in making entrepreneurship as their career or being self-employed. For example, Buang 
(2013) found that students were more favoured to have salaried job rather than becoming 
entrepreneurs. In a study done by Bakar et al. (2012)  found that there were only 13.1% of the 
undergraduate students who involved hem in setting up their own business, six month after they 
have graduated.  

Given this juncture, the above indicators warrant further research as entrepreneurial 
activities are generally attached to factors such as attitude, motivation, self-efficacy and social 
supports. Besides, Guyo (2013) noted that providing students with knowledge and skills are not 
sufficient for students to become entrepreneur. In addition, Tsordia and Papadimitriou (2015) found 
that entrepreneurial curriculum and content were not significant in influencing the intentions of 
business students to pursue a self-employed career. Therefore, Ajzen (1991) said that developing 
entrepreneurship requires conscious planned of behaviour because he claimed that intention of 
individual precede one’s action or behaviour. In other words, these students need to have 
entrepreneurial intention before they could venture as entrepreneur in the future. This study seeks 
to examine to what extend undergraduate students from the faculty of Education who were trained 
to become teacher have the intention to be entrepreneurs and whether these students’ attitude, 
subjective norms and self-efficacy can enhance their intention towards entrepreneurship. 

 
The Concepts and Theory of Entrepreneurial Intention and its Predictors 

Bandura (2001) stated that intention can be described as prospect or action that one would 
perform in the future. Pihie (2009) described intention as a behaviour that result from attitude and 
develop into determinant of behaviour.  While, entrepreneurship is a process of generating or 
initiating new business start-up (Hisrich and Peters, 2002). Parallel, Low and MacMillan (1988) 
defined entrepreneurship as a formation of new enterprise. While, Gartner, Bird and Starr (1992) 
viewed it as means of organizational emergence. Pihie (2009) noticed that there were two ways to 
consider entrepreneurship: 1) actual entrepreneurship is referred to as an individual who has already 
started his/her business; 2) entrepreneurial intention is referred to as an individual who plan or 
propose to start a business. Krueger et. al. (2000) noted that intentions are deemed as pertinent 
move in the entrepreneurship process for an individual who wants to venture into new business. Bird 
(1988) asserted that intentionality is defined as one’s conscious state of mind that could direct or 
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linked towards achieving specific goals. Therefore, in this sense, people who has the intention to start 
a new business not only they have tendency or inclination to start but also are rational towards 
attaining their goals. Thus, Bird (1988) believed that entrepreneurial intention can be furthered 
explained through cognitive and social psychology theory that endeavour to predict human 
behaviour. Parallel, Henley (2005) and Fishbein & Ajzen (1975) asserted that intention is a crucial 
predictor of subsequent planed behaviour and has drawn attentions to numerous cognitive 
researches. This study utilized theory of planned behaviour to understand entrepreneurial intentions 
and its predictors. 

Literature review concurred that entrepreneurial intention can be explained from three 
different perspectives or models (Shook et al, 2003) namely, model of implementing entrepreneurial 
ideas (Bird,1989); model of the entrepreneurial event (Shapero, 1982); and theory of planned 
behaviour (Ajzen, 1987). According to Bird (1989), the idea of entrepreneurial intention can be 
formed when individual’s personal (such as personal history, traits and abilities) interact with social 
contexts (such as individual’s social, political and economic). Later, Boyd and Vozikis (1994) further 
revised Bird’s model and added the concept of self-efficacy. They claimed that self-efficacy can be 
influenced by factors such as social support, role models, and previous career. On the other hand, 
Shapero (1982) believed that the perception of desirability, feasibility, and a propensity to act upon 
opportunities are important factors that contributed to entrepreneurial intentions. The model 
proposed that the inertia will lead human behaviour to some events (e.g. loss of job) that happen to 
break off the inertia. Thus, this kind of interruption speed up a change in individual’s behaviour that 
makes him/her to search for best opportunities and alternatives available that is based on the 
perception of desirability and feasibility (Krueger et al. 2000; Shook et al, 2003). Nonetheless, the 
most popular and widely used to explain entrepreneurial intentions is the theory of planned 
behaviour (TBP) which was developed by Ajzen (1991).  

TPB concurred that much of human behaviour is planned and thus preceded intention. Hence, 
intention turn out to be the primary factor in explaining the given behaviour. Liñán (2004) suggested 
that intention is reflected in one’s effort that he/she will make to carry out entrepreneurial 
behaviour. Entrepreneurial intention is basically predicted by cognitive variables or also termed as 
motivational antecedents such as perceived attitudes, subjective norms and perceived behavioural 
control. Ajzen (1991) asserted that the more favourable of these three predictors, thus the higher 
the intentions to perform the particular behaviour. Azjen (2002) noted that perceived attitude is 
referred to a person’s favourable or unfavourable evaluation of the behaviour. Souitaris et al., (2007) 
said that in this context, attitude towards entrepreneurship can be described as the differences 
between personel need to become self-employed or the desire to has salaried job.  Pulka et al (2014) 
claimed that there are three components of entrepreneurship attitudes, namely, cognitive, affective 
and behavioural attitude components. The cognitive aspects, basically, relate to beliefs, thought and 
knowledge about entrepreneurship and entrepreneurship education that form attitudes and 
behaviours. While, affective aspects deal with feeling and emotions about entrepreneurship and 
entrepreneurship education, that is, how an individual perceived the relevance of something and 
whether individual eventually like or dislike it. Lastly, the behavioural aspect which relates to actions, 
explicit responses and willingness to respond to or accept something. On the other hand, subjective 
norms can be referred as perceived social pressure would approve of the decision to become 
entrepreneur. In this sense, Liñán and Chen (2009) stated that social pressure or reference people 
such as members of the family, close friends, teachers or even successful entrepreneur seem to play 
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important role influencing the decision on one’s entrepreneurial intention. Nonetheless, perceived 
behavioural control is referred as perceptions of easiness or difficulty in accomplishment of becoming 
an entrepreneur. Liñán and Chen (2009) suggest that the concept perceived behavioural control is 
quite similar to perceived self-efficacy (Bandura, 1997) and perceived feasibility (Shapero and Sokol, 
1982). Bandura (1977) defines self-efficacy as individual belief about his/her ability to achieve certain 
tasks. De Noble et al (1999) described entrepreneurial self-efficacy as an individual’s belief in their 
abilities to achieve several skills and knowledge in order to take up a new venture opportunity. other 
authors such as Kumar, (2014); Wilson, Kickul & Marlino, (2007) and Shane, Lock & Collins, (2003) 
concurred that entrepreneurial self-efficacy can be considered motivational factors that stimulates 
students to decide entrepreneurship as their future career path and willing to face challenges and 
obstacles that link to new venture opportunities. Hence, students who has high self-efficacy have the 
tendency to explore entrepreneurial prospect and persistence to achieve their goals (Zhao, Seibert & 
Hills, 2005). In this study, perceived behavioural control is measured using the concept of 
entrepreneurial self-efficacy. 

In sum, the central element of TPB is the intention to perform a given behaviour. (in this case 
intention to become entrepreneur). The stronger the intention to perform the given behaviour the 
greater probability that the individual tend to venture into entrepreneurial behaviour (Ajzen, 1991). 
Armitage & Conner (2001) found that intention accounts for about 30% of the variance in behaviour. 
Studies also showed that TPB components such as (attitude, subjective norms and perceived control 
behaviour) accounted for 21% (Autio et al, 2001) and 55% (Linan and Chen, 2009) of the variance in 
intention. Nevertheless, the results vary according to context of the studies. 

 
Entrepreneur Intention and its Relationship with Attitude, Subjective Norms and Entrepreneurial 
Self-efficacy 

Studies indicated that the interaction between the components of TPB and entrepreneur have 
attracted numerous amounts of research. For example, Naina et al (2017) investigated a study of 370 
sport sciences undergraduate students in one of the universities in Lisbon, Portugal. They found that 
perceived attitudes and perceived behaviour control have significant positive impacts on 
entrepreneurial intentions. On the other hand, there was a negative relationship between subjective 
norms and entrepreneurial intention. The findings suggested that students who have positive 
attitude towards entrepreneurship and higher perceived control over their action, will has the 
tendency to engage themselves with entrepreneurial intentions. The weak and negative impact of 
subjective norms indicates that a more intense social pressure to the students the less likely the will 
engage in entrepreneurial intentions. Lame & Wan Yusoff (2013) in their studies on selected 
polytechnics students in Nigeria, found that students have low awareness towards the significance 
of entrepreneurship as their career option. The finding showed that the students’ inclination towards 
entrepreneurship courses was not encouraging. Even though, entrepreneurship courses are 
compulsory to all public polytechnics in Nigeria, students were favour to work in the government 
sectors. Conversely, Rudhumbu et al (2016) in their studies found that majority of the students from 
two private universities in Botswana have a positive attitude towards entrepreneurship education 
and would prefer to be entrepreneurs at the end of their studies. Parallel, Basu and Virik (2008) 
evident that entrepreneurship education could enhance attitudes of students towards 
entrepreneurship. Similarly, Ediagbonya (2013) suggests that developing skills, knowledge and 
motivation to students may have the positive impacts on the attitudes of students towards 
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entrepreneurship. In addition, Solesvik et al. (2012) found that students who have favourable attitude 
towards self-employment, have the tendency to express their intentions for developing 
entrepreneurial activities. In terms of subjective norms, the results were not consistent. Some studies 
showed that there was a significant relationship between subjective norm and entrepreneurial 
intention (Tkachev & Kolvereid, 1999; Souitaris et al. (2007). Nevertheless, another research failed to 
show the relationship between subjective norm with entrepreneurial intention. For example, in a 
study done by Solesvik et al. (2012) indicated that subjective norms did not correlate with 
entrepreneurial intentions. Similarly, studies done by Wu & Wu (2008) and Liñán & Chen (2006) found 
that subjective norm does not play a direct role in determining entrepreneurial intention. Another 
important predictor of entrepreneurial intention is the concepts of self-efficacy. Empirical evidence 
indicated that entrepreneurial self-efficacy can motivate individual towards entrepreneurial 
intentions (BarNir, Watson, & Hutchins (2011); Wilson, Kickul, & Marlino, 2007). Pihie & Bagheri 
(2011) have carried out an investigation to determine entrepreneurial self-efficacy among 315 
teachers and 3000 students from technical and vocational school students. Six dimensions of 
entrepreneurial self-efficacy that include coping with unexpected challenges, developing new 
products and opportunities, building an innovative environment, initiating investor relationships, 
defining the core purpose, and developing critical human resources, were measured. The findings 
showed entrepreneurial self-efficacy was significantly high in all its six dimensions among teachers. 
However, on the other end, students perceived themselves as moderately high in entrepreneurial 
self-efficacy. Conversely, Setiawan (2013) conducted a study among undergraduate students using 
six dimensions of entrepreneurial self-efficacy questionnaire which developed by De Noble et al. 
(1999).  The findings indicated that entrepreneurial self-efficacy among students were high. The 
result also inferred that defining core purpose and initiating investor relationships achieved showed 
the highest level, while, coping with unexpected challenges scored the lowest level. Schlaegel and 
Koenig (2014) who had carried out a meta-analysis and found a positive relationship between self-
efficacy and entrepreneurial intention. Hence, based on the above reasoning, the following 
hypothesis were made: 

 
Ha1: Attitude towards entrepreneurship is positively related to entrepreneurial intention 
Ha2: Entrepreneurial self-efficacy is positively related to entrepreneurial intention. 
Ha3: Subjective norms is positively related to entrepreneurial intention. 
 

Objectives of the Study 
The objectives of the study are four-fold, namely to determine (a)the attitude of 

undergraduates towards entrepreneurship; (b) the level of entrepreneurial self-efficacy of the 
undergraduate students; (c) perception toward the subjective norms; (d) the relationship between 
attitude and self-efficacy on entrepreneurship intention. 

 
Methodology 

This study was based on conceptual framework that combines part of adapted model of 
Ajzen’s (1991) social psychology theory of planned behaviour to understand entrepreneurial 
intention and its relationship with the predictor variables. It is descriptive in nature.  It employed a 
survey method using cross sectional research design.  A self-administered questionnaire was used 
together information from the respondents.  
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Instrumentation  
The instruments to measure entrepreneurial intention and self- efficacy was adapted from 

Mcstay (2008). The original version of the scales for intention was taken from Krueger and Carsrud 
(1993), Chen, Greene, and Crick (1998) and Davidsson (1995). On the other hand, the main authors 
for self-efficacy were from Chen et al. (1998) and Forbes (2005). Whilst, the instruments to measure 
attitude toward entrepreneurship was adapted from Duijn (2003). Nevertheless, the original authors 
were from Carayannis, Evans, & Hanson, 2003), (Lüthje & Franke, 2003); Krueger et al., 2000); Autio 
et al., 2001). In this study, entrepreneurial intention can be referred to individual intention to be self 
employed. It contains 5 items with a seven Likert scales, ranging from 1 (strongly disagree) to 7 
(strongly agree). An example of the statement for this scale; “I am very interested in setting up my 
own business” suggests a strong interest toward self employment/business ownership”. On the other 
hand, self-efficacy is referred as individual’s belief of his/her capability in performing the roles and 
tasks of an entrepreneur. There are 16 items with a seven Likert scales, ranging from 1 (strongly 
disagree) to 7 (strongly agree) measuring entrepreneurial self-efficacy. Samples of the statements 
include’ believe I can create ways to improve existing products for a new business’, I believe I can 
successfully conduct market analysis related to starting a new business”; I believe I can tolerate 
unexpected changes in business conditions.” Whilst, attitude towards entrepreneurship is defined as 
individual expectations and belief about entrepreneurial activities and outcomes. It contains 5 items 
with a seven Likert scales, ranging from 1 (strongly disagree) to 7 (strongly agree). An example of the 
statement include: “In business, it is preferable to be an entrepreneur, rather than a large firm 
employee” 

 
Reliability Analysis  

To determine the internal consistency reliability of the instruments, Cronbach’s alpha test was 
conducted. Cronbach’s alpha was analyzed for each variable as depicted in the following Table:1. The 
result showed that the Cronbach alpha value range from 0.789 to 0.979 indicating a high internal 
consistency reliability of the instruments. 
 
Table 1:  reliability test 

Instruments Cronbach’s alpha value 

Entrepreneurial intention 0.789 
Attitude toward entrepreneurship  0.863 
Entrepreneurial self-efficacy  
Subjective norms  

0.979 
0.873 

 
Respondents  

In this study, the accessible population consists of 380 final year undergraduate students who 
had undertaken various programs from the faculty of Education, UiTM, Puncak Alam.  The respondent 
size of 191 was selected based on Krejcie and Morgan (1970) recommended table. Nevertheless, a 
total 179 responded the questionnaire and the response rate of 93.7 % was considered excellent 
(Babbie, 1998) 
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Results 
Respondents’ Profile 

The finding revealed that out of 179 respondents, female students (71.3%) outnumbered the 
male students (28.7%). The data was collected based on the year 2016, that is, final year 
undergraduate students from the Faculty of Education. In term of their age, majority of them were 
aged between 24-25 years old (49.4%) and about 35.6% of them were aged between 22-23 years old. 
On the other hand, only 2.8% were aged less than 21 years old. Pertaining to the questions whether 
the respondents’ parents ever started their own businesses, the result showed that 45.5% of 
respondents said that their parents are having their own businesses. The finding depicted that, about 
37.5% of the students stated that have some experienced working in their family business and 
interestingly, 46.1% said that they had positive experienced working in a family business. The data 
also revealed that majority of the respondents (79.7%) said that they had role model involved in their 
own business. 
 

1) Analysis on the attitude towards entrepreneurship among undergraduate students 
 
Table 2: Attitude towards entrepreneurship among undergraduate students 

Attitude  Mean  Std deviation 

1. In business, it is preferable to be an entrepreneur, 
rather than a large firm employee 

4.9096 1.18838 

2. It is more beneficial to society to have large 
enterprises than small firms 

4.5480 1.26096 

3. I would rather find a new company than be the 
manager of an existing one 

4.4294 1.33435 

4. Starting my own business sounds attractive to me 5.2994 1.22736 
5. I personally consider entrepreneurship to be a highly 

desirable career alternative for people with my 
professional and education background 

5.1751 1.20031 

6. Overall, I consider an entrepreneurship as a career. 4.6954 1.42410 

Average mean score 
 

   
4.8548        

         
0.98772 

Mean indicators: low: (1.00 -3.00); Moderate: (3.01- 5.00) High: (5.01- 7.00)         
 

Table 2 reports the mean and standard deviation scores of respondents for attitude towards 
entrepreneurship among undergraduate students from the faculty of Education. The mean scores for 
each item are arranged in descending order to rank them from high to the least expectations and 
belief about entrepreneurial activities and outcomes. The finding showed that the overall mean score 
for respondents’ attitude toward entrepreneurship were moderately high. This is evident in item no 
4 (respondent’s attitude toward starting their own business sound attractive) and item no 5 
(respondent’s consider entrepreneurship to be a highly desirable career alternative for people with 
my professional and education background) have the highest mean score, i.e. M= 5.299, SD=1.227 
and M=5.175, SD= 1.200, respectively. However, item 1 (In business, it is preferable to be an 
entrepreneur, rather than a large firm employee; item no 6 (Overall, I consider an entrepreneurship 
as a career) and item no 2 (It is more beneficial to society to have large enterprises than small firms) 
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have  moderate mean scores., where the mean scores showed M= 4.909, SD= 1.188, M= 4.695, SD= 
1.424 and M=4.5480, SD=1.2609 respectively. The least mean score was item no 3 (I would rather 
found a new company than be the manager of an existing one) where mean score showed M=4.429, 
SD=1.3343. This study suggests that the undergraduate students show favorable attitude towards 
entrepreneurship. In fact, the result indicated that the respondents perceived high expectations and 
belief about entrepreneurial activities and outcomes as shown in item 4 and item 5. This finding 
supports the study done by Rudhumbu et al (2016). 
 

2) Analysis on the level of entrepreneur self-efficacy among undergraduate students 
 

Table 3: The levels of entrepreneur self-efficacy among undergraduate students  

Level Frequency Percentage 

Low 
Moderate                                                                                                                           
High 

15 
88 
78 

8.3 
        48.6 
        43.1      

Total 181 100 

 
Table 3 depicted the levels of entrepreneur self-efficacy among undergraduate students of 

the Faculty of Education, UiTM, Puncak Alam. The findings revealed that majority of them, that is, 
48.6% (88) demonstrated moderate level of self-efficacy and 43,1 % (78) showed high entrepreneur 
self-efficacy. On the other hand, only 15% (8.3) of respondent showed low level of entrepreneur self-
efficacy. Interestingly, the result also shows that the differences in term of percentage for high and 
moderate self-efficacy is seemed small. However, on the whole, the finding indicates that the 
respondents’ belief of their capability in performing the roles and tasks of entrepreneur were 
moderate. Hence, students who perceived moderate level of entrepreneurial self-efficacy will tend 
to demonstrate moderate capability towards entrepreneurial intention as compare to students who 
demonstrate high entrepreneurial self-efficacy. 

 
3) Analysis on the perceptions toward subjective norms among undergraduate students 

 
Table 4: Perceptions toward subjective norms among undergraduate students 

Subjective norms Mean  Std dev 

1.My family and friends support me to start my own business             5.011 1.393 
2. If I became an entrepreneur, my family would consider it to be 5.056 1.237 
3. If I became an entrepreneur, my close friends would consider 
it to be 

5.056 1.237 

Average mean score 5.041 1.289 

 
Table 4 showed the distribution of mean scores for perceptions toward subjective norms 

among the undergraduate students. The finding revealed that the respondents’ perception towards 
subjective norms were high, where the overall mean showed average score (M= 5.041, SD=1.289). 
The highest mean score in this dimension was item no 2 (If I became an entrepreneur, my family 
would consider it to be) where M= 5.056, SD=1.237 and item no 3 (If I became an entrepreneur, my 
close friends would consider it to be) where M= 5.056, SD= 1.237. This is followed by the last item, 
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i.e. item no 1 (My family and friends support me to start my own business) where M=5.011, SD= 
1.393).  The study suggests that respondents’ reference people such as family and friends would have 
the tendency to approve their decision to become entrepreneur. This finding supported the research 
done by Souitaris et al. (2007). 

 
4) Analysis on the relationship between attitude toward entrepreneurship and self- efficacy on 

entrepreneur intention among undergraduate students  
 

Table 5:   Correlation Matrix Analysis of attitude toward entrepreneurship, subjective norms and 
self- efficacy on entrepreneur intention 

Variables Se-I ENT-ATT ESE SN  

SE-I 
ENT ATT 
ESE 
SN 

1 
0.665** 
0.677** 
0.585** 

 
1 
0.811** 
 0.740**                   

 
 
1       
0.677**          
 

 
 
 
1 

 

** Correlation is significant at p<0.005 
           SE-I= entrepreneur intention; ENT ATT=  entrepreneur Attitude; ESE= entrepreneurial self -
efficacy;  SN= subjective norms 
 

The relationship between entrepreneurial attitude, subjective norms and self-efficacy on 
entrepreneur intention was examined using the Pearson product moment correlation as presented 
in the table 5. The result depicted that there was a positive and moderate relationship between 
attitude toward entrepreneurship where r =0.665, p=0.000, entrepreneurial self-efficacy where 
r=0.677, p=0.00 and subjective norms where r= 0.585, p=0.00 on entrepreneur intention. The result 
of this study was consistent with the research done by Tsordia & Papadimitriou (2015) and Naina et 
al (2017).  

 
Discussions and Conclusion 

The current study intends to examine the relationship of attitude toward entrepreneurship, 
subjective norms and self-efficacy on entrepreneurial intentions. Using the lens of planned behaviour 
model as suggested by Azjen (1991), the findings confirmed the relationships among those variables 
and thus, it is evident that there is a critical need to understand entrepreneurial intentions, 
particularly among graduate students. According Krueger and Carsrud (1993) entrepreneurial 
intention is dependent on attitude toward target behaviour. Hence, this will then be reflected one’s 
beliefs and perceptions. They further elaborated that intention model helps to explain the impact of 
various antecedents on what and how organizational emergence.  

 According to Bandura (1977) high levels of entrepreneurial self-efficacy may be linked to 
intentions for an entrepreneurial career. Bandura (1977) further elaborated that self-efficacy is an 
important motivational construct that influences individual choices, goals, emotional reactions, 
effort, coping and persistence. Thus, these motivational factors become the antecedent of 
entrepreneurial intention. High level of entrepreneurial self- efficacy reflects a high level of 
entrepreneurial intention as well as ultimately influence entrepreneurial activity. According to 
Lindsay and Balan (2005) individual with high self efficacy could enhance business performance. They 
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claimed that high entrepreneurial self-efficacy’s effect on performance could reduce level of self 
doubt. In other word, individual with high self- efficacy will have lower level of self-doubts. Therefore, 
this could enhance entrepreneur to be actively engaged in entrepreneurial tasks, persistent in facing 
difficulty and confident in meeting challenges. Consequently, another important predictor of 
intention is the concept related attitude towards entrepreneurship. Hannan et al (2004) reported 
that attitudinal approach has been employed in many disciples including entrepreneurship 
education. Hence, favourable attitude toward entrepreneurship can increase the level of 
entrepreneurial initiative. The finding showed that there was a positive and moderate relationship 
between subjective norms and intentions. The presumption is that the more favourable the social 
norm towards entrepreneurship, the greater will be the intention to perform the behaviour. Besides, 
interesting evident showed about 45.5% of the respondents said that their parents are having their 
own businesses and in fact, they have some experienced working in their family business. This 
indicates that family and close friends of the respondents could exert influence about entrepreneurial 
activities. Hence, the positive reactions of the subjective norms could be resulted that the 
respondents’ intent to make entrepreneurship as their career choice.  

The present study has several practical implications for the deans, managers and educators 
in higher learning. Perhaps, in fostering entrepreneurial intention among graduates, the 
management could establish policies and practices that could enhance entrepreneurial activities. 
Firstly, the finding indicated that the respondents’ attitude and entrepreneurial self-efficacy ranges 
from moderate to high. Hence, this finding reflects positive indicators that these future trainee 
teachers have tendency to venture themselves into entrepreneurship. Therefore, this imply that 
managers and educators need to consider various entrepreneurial educational programs and also 
encourage undergraduate students to participate in entrepreneurial activities. In this context, 
Norshidah et al (2015) suggested that the dean and educators particularly from the faculty of 
Education to design a quality entrepreneurship curriculum and infrastructure so that they could 
develop students’ opportunity and identification capabilities. Besides, there is also a need to 
inculcate entrepreneurial culture among the students. More importantly, the teaching of 
entrepreneurship courses should be interesting and impactful to the students. It should not be 
merely done in the classroom context, but rather expose these students with experiential learning 
and also hands-on learning approaches.  The learning process may involve start-up businesses, 
design-based learning and reflective practices. Secondly, universities need to provide support and 
avenue to those students by sending them for internship program or gain practical experiences in 
entrepreneurship. In addition, the university could stimulate entrepreneurial climate by setting up 
business incubators in or around university campuses. The involvement of local business leaders in 
incubators program is important as they not only can assist in funds but also provide advice on policy 
and financial matters. In sum, not all students will be entrepreneur, however, by exposing them into 
the ‘real world of business’ could eventually develop them to act entrepreneurial. Although the 
results are encouraging, the present study also has some limitations. This study only utilized cross 
sectional design, hence, in order to provide better insights and clarifications, it is recommended that 
future research could utilize mixed-method research which integrates qualitative and quantitative 
methods. It is also suggested that a longitudinal study can be employed. A longitudinal study would 
enable researchers to study the changes of respondents’ behaviour or characteristics over time 
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